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Preacher Stories 


“Today I made . seven people 
happy,” a minister told his next-door 
neighbor. 

“Wonderful. How?” 

“IT united three young couples in 
matrimony.” 

“Hm-m-m. Three couples. Who was 
the seventh you made happy?” 

“I, sir. Between them, I collected 
$80.” 


Women Know Best 


“King Solomon,” prompted a Sun- 
day School teacher, “was the wisest 
man in the world. Can you tell me 
why ?” 

“Sure,” perked prescient Priscilla. 
“He just seemed smart because he 
had a lot of wives to tell him what 
to do.” 


Clean Skirts 


Shaking hands in the _ vestibule 
after his sermon, the Rev. Goodbodie 
encountered breathless Mrs. Word- 
rush. 

“I approved every word you said 
about divorce scandals,” she gushed. 


“Thank goodness, my first and 
second husbands both died.” 


Eloquent Restraint 


Remarkably do the Quakers re- 
frain from profanity. They can be 
provoked, however. 

In Philadelphia a story is heard 
about a prominent Quaker “of the 
old school” who was involved in a 
traffic accident. Driver of the other 
car cut loose with a string of epi- 
thets and abuse that was hard to 
take. 

“When thee gets back to thy 
kennel,” expostulated the Friend, 
“thy mother should bite thee.” 


Beyond Redemption 


Seventeen months a parsimonious 
parson saved his wedding and funeral 
fees. Having amassed $800, he 
bought a rickety second-hand car. 

Several days later he rattled into 
the used car lot and complained. 


“S'matter, Reverend, can’t you 
drive it?” 
“Not,” pronounced the preacher, 


“and remain in the ministry.” 


Confounding the Confusers 


You ng Rev. Stone’s first assignment 

Was « pulpit in a college town. Mem- 
bers f the faculty bulked largely in 
his ongregation, and _ continually 
‘mba rassed him with their superior 
know dge. 
_ “If | mention science, some Ph.D. 
'S sur» to be critical,” he wrote to 
his bishop, in exasperation. “If I cite 
an example from a period of his- 
‘ory, the audience contains the 
Author of a text on the subject. And 
© on. | am at my wit’s end.” 

“My advice,” wrote back the wise 
‘ld bishop, “is to stick to the gospel. 
‘Concivded om Page 8, Column 1) 
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Gibson Shows 
Diamond Jubilee 
Line In South 


NEW ORLEANS—Gibson Refrig- 
erator Co. presented its 1952 “Dia- 
mond Jubilee” line. of refrigerators, 
ranges, and home freezers to dis- 
tributors from the South in a full- 
scale convention program here open- 
ing the company’s 75th anniversary 
celebration. 

New features have been incorpo- 
rated in the appliances, new models 
added to the line, and new merchan- 
dising plans prepared around the 
Diamond Jubilee theme. 

A new and improved automatic de- 
frosting system is a feature of the 
9-model refrigerator line. Prices of 
the refrigerators range from $209.95 
for a 7-cu. ft. model to $549.95 for 
a 10-cu. ft., two-door model. 

Other features of the refrigerator 


(Concluded on Page 17, Column 1) 


Disa Scores NPA 
For Complacency 


WASHINGTON, D. C.—A spokes- 
man for Dairy Industries Supply 
Association charged that although 
production of vital dairy processing 
machinery ‘may fall well below a 
wholesome level’ in 1951, defense 
production officials and Congressmen 
“do not seem inclined to worry ex- 
cessively unless they hear of actual 
cases of breakdown danger to a pro- 
cessing plant or to dairy products 
distribution operations.” 

“We well recognize,” the spokes- 
man said, “that NPA is confronted 
with a complex of difficult factors in 
assigning controlled materials to the 


(Concluded on Page 4, Column 4) 


Kelvinator Announces 
Price Adjustments 


DETROIT—Slightly higher prices 
on some of its refrigerators and 
somewhat lower prices on most of its 
electric ranges have been announced 
by Kelvinator following approval by 
the Office of Price Stabilization. 


Home freezer prices are unchanged. 


C. T. Lawson, vice president in 
charge of sales, said the price ad- 
justments are the result of a recal- 
culation of Kelvinator’s ceiling prices 
under M-22. 

Adjusted prices of the refrigerator 
and range lines follow: 


REFRIGERATORS 
Old New 
Model Price Price 


AS (7.6 cu. ft., full- 
length door, side 
evaporator ) $224.95 $234.95 


(Concluded on Page 4, Column 5) 


Betz Names Bostwick 
V. P. and General Mgr. 


HAMMOND, Ind.—Appointment of 
J. W. (“Wally”) Bostwick as vice 
president and general manager of 
Betz Corp. here, 
has been an- 
nounced by Lyman 
B. Betz. 

Bostwick was 
formerly executive 
vice president of 
Ajax Corp. of 
America. Earlier 
he was national 
sales manager of 


Servel, Inc. 
At the same 
J. W. Bostwick time, Betz an- 


nounced an expansion program for 
the company which will include ac- 


(Concluded on Back Page, Column 3) 


Crosley 2-Door 
Models Mark 
New ‘52 Line 


CINCINNATI—Larger sizes, auto- 
matic defrosting, and color mark the 
new 1952 line of Crosley refrigera- 
tors introduced recently by the 
Crosley division, Avco Mfg. Corp. 
here. 

The 10-model line is topped by 
three 12-cu. ft. units and followed by 
three 10.5-cu. ft. boxes. Then there 
is one box each at 10, 9.5, 7.5, and 
7-cu. ft. capacities. 

Prices have risen to match, going 
up an average of 5% over compar- 
able 1951 models, with Office of 
Price Stabilization approval. 

Automatic defrosting is found in 
all of the 12-cu. ft. and in two of 
the 10.5-cu. ft. models. ‘Soft-Glo” 
chartreuse interior coloring is a 
feature of two of the 12-cu. ft. units 
and one of the 10.5-cu. ft. boxes. 

Two of the 12-cu. ft. boxes offer 
a separate door for the freezer com- 
partment, though this compartment 
in all models is separated from the 
normal temperature compartment 
only by a baffle. 

This baffle is intended to permit 
a natural flow of air from the food 
compartment into the freezer com- 
partment which is claimed to free the 
food compartment of excessive mois- 
ture. 

All models, naturally, have the 


(Concluded on Page 4, Column 1) 


Perfection Stove Enters 
Refrigerator Field 


CLEVELAND — Perfection Stove 
Co. has entered the domestic refrig- 
eration field with a 9-cu. ft. and a 
10-cu. ft. refrigerator, models C-9 
and C-10. 

Manufactured by Artkraft Mfg. 
Corp., the models are priced at 
$299.50 and $379.50, respectively. 

Both refrigerators have the her- 
metically-sealed Tecumseh condens- 
ing unit externally rubber mounted 
and internally spring mounted. Each 
has 3-in. thick, non-sagging fiber 
glass insulation on all six sides. The 
refrigerant used is ‘Freon-12.” 

Capacity of the _ across-the-top 


‘freezer chest of model C-10 is 70 Ibs. 


There is a separate shelf in the 
freezer chest for ice cubes and pack- 
aged food freezing; three ice cube 
trays—two of them metal trays with 


(Concluded on Page 17, Column 4) 


N. Y. Eyes Seonrel 
Bills To Control 


| Service, Installation 


NEW YORK CITY—As soon as 
the November elections are con- 
cluded, some action is expected on 
a number of bills pending before the 
City Council of the City of New York 
covering regulations concerning the 
licensing of firms selling and servic- 
ing refrigeration equipment, the in- 
spection of refrigerators and refrig- 
eration systems, and the licensing of 
operating engineers for refrigeration 
installations of a specified size and 
larger. 

There has been considerable con- 
fusion generated among city officials 
and the industry by the various pro- 
posed ordinances, because they all 
deal with different matters. None of 
them are concerned with the New 
York City Refrigeration Safety Code, 
which is under the administration of 
the Fire Department. (An industry 
committee has been at work on pro- 


(Concluded on Back Page, Column 1) 


Field Men See Expanded 
Servel Electric Unit Line 


EVANSVILLE, Ind.—Servel’s ex- 
panded line of electric refrigeration 
units for 1952 were shown to field 
sales and service representatives of 
the company’s commercial electric re- 
frigeration division at their annual 
fall sales conference here recently. 

The line includes hermetic con- 
densing units for commercial appli- 
cations, ranging in size from % 
through 3 hp. New hermetically 
sealed capillary tube type condensing 
units will be featured. 


(Concluded on Page 4, Column 5) 


Nov. 1 or Dec. 12 When 
Will Excise Tax Ax Fall? 


WASHINGTON, D. C.—Will new 
10% manufacturers’ excise taxes on 
a number of additional appliances go 
into effect on Nov. 1 or Dec. 1? 

That was the big question for ap- 
pliance dealers and manufacturers 
last week as a Senate-House joint 
committee worked feverishly to write 
a compromise tax bill that Congress 
and the President could approve be- 
fore Sunday, Oct. 21. 

If the legislators lost their race 
with the clock, the taxes could not 


(Concluded on Page 4, Column 4) 


Typhoon Packaged 
Capacities Ranging 


BROOKLYN—At the forthcoming 
All-Industry Exposition in Chicago, 
the Typhoon Air Conditioning Co. 
will reveal its packaged Typhoon 
“Prop-R-Temp” heat pump, accord- 
ing to James F. Dailey, president of 
Typhoon. 

The Prop-R-Temp heat pump was 
developed and tested in Florida by 
the Typhoon Prop-R-Temp Corp. of 
Florida, and installations in that area 
have been observed closely over the 
past three years. The Florida com- 
pany is headed by Edward L. Gar- 
field, who, as Typhoon’s chief engi- 
neer for many years, was responsi- 
ble for many of Typhoon’s engineer- 
ing developments. 

Produced in sizes ranging from 2 
to 20 tons capacity, the Prop-R-Temp 
heat pump is similar in’ appearance 
to the standard Typhoon packaged 
unit. The same cabinet is used, al- 
though in many cases the plenum 


.chamber is replaced by duct connec- 


tions; some free-standing Prop-R- 


Heat Pumps Offer 
from 2 to 20 Tons 


Temp heat pumps, however, are per- 
forming very efficiently where cir- 
cumstances favor their use. 

In place of the four to six hand- 
operated valves which were used in 
most earlier heat pump jobs, the 
Prop-R-Temp heat pump employs an 
electrically-operated changeover valve 
controlled by a selector switch which 
causes the unit to heat or cool at 
will. 

The same compact design which 
characterizes the Typhoon packaged 
air conditioner is utilized in the heat 
pump, and it is claimed that careful 
arrangements of parts and piping in 
the Prop-R-Temp unit make for a 
simple, foolproof, accessible machine 
in which the evaporator and con- 
denser perform their dual duties more 
efficiently than has been possible in 
earlier designs. 

Most of the Prop-R-Temp units in- 
stalled to date have been placed in 
new homes, which constitute the 


(Concluded on Back Page, Column 4) 


Metals Quotas 
Trimmed for 


Ist Quarter °52 


Consumer Durables Mfrs. 
To Get Half the Aluminum, 
Copper, Steel Used In ’50 


WASHINGTON, D. C. — First- 
quarter allotments of steel, copper, 
and aluminum for manufacturers of 
consumer durable goods are going to 
‘be even slimmer than they are now, 
the National Production Authority 
announced recently. 

For the first three months of next 
year, these manufacturers can expect 
only half of the copper and aluminum 
and from 50 to 60% of the steel that 
they received during 1950, according 
to Manly Fleischmann, NPA chief. 

On the average, they will receive 
about 1% less carbon steel, 38% less 
alloy steel, 13% less stainless steel, 
20% less brass mill products, 33% 
less wire mill products, 11% less 
foundry products, and 12% less alu- 
minum than they are receiving in 
the fourth quarter, he indicated. 

These cuts are expected to bring 
some manufacturers down to or 
below their break even points, but 
Defense Mobilizer Charles E. Wilson 
believed that no manufacturer would 
be forced out of business, because 
American businessmen are “too in- 
genious.” 

Fleischmann indicated that some 
advisers had suggested that con- 
sumer durables be given the ‘death 
sentence,” but that he and Wilson 
considered this “an act of folly.” 

Fleischmann asserted that building 
supplies may be too scarce to sus- 
tain the planned rate of building for 
the first half of next year. 

Wilson revealed that the govern- 
ment has stopped stockpiling alu- 
minum entirely in order to ease the 
shortage in civilian industries. 

Fleischmann warned that manu- 
facturers of less essential goods can 
expect to receive as low as 15% of 
their base period use of aluminum 
and copper during 1952. He advised 
users of copper to get out of that 
metal if at all possible. Aluminum 
users will have rough going for a 
while, but increased supplies may be 
available in the last part of 1952. 


Metals Savings Sought 
On Functional Parts 


NEW ORLEANS—Use of alumi- 
num and copper in functional parts 
will have to be tightly conserved 
during the first half of 1952, even to 
the point of digging ‘deeper’ into 
the design of functional parts to try 
to make savings of metals,” Harry 
J. Holbrook told the International 
Association of Electrical Leagues 


‘here recently. 


Holbrook is director of the con- 
sumer durables division of the Na- 
tional Production Authority. He said: 

“While it is necessary to place 
severe restrictions on the use of alu- 


(Concluded on Back Page, Column 3) 


L. A. Refrigeration Men 
Can Run Drain Lines 


LOS ANGELES—tThe Los Angeles 
Board of Building and Safety Com- 
missioners recently approved a peti- 
tion by the Refrigeration and Air 
Conditioning Contractors Association 
of Southern California, Inc. that hold- 
ers of a state refrigeration license 
may run condensate drain lines with- 
in the cooling compartment and two 
feet outside to an intercepting fixture 
providing a plumbing permit is ob- 
tained. 
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White Elephant Sale 


Features Giveaways, 


Auction of Old Parts 


LOS ANGELES—A “White Ele- 
phant” sale was staged Oct. 8-19 by 
Refrigeration Service, Inc. here to 
clear out a variety of new, used, and 
shopworn material that had accumu- 
lated since the firm’s last such sale 
11 years ago. 

Items offered at “literally give- 
away prices’ included equipment, 
tools, supplies, parts, accessories, 
condensing units, evaporators, and “a 
lot of odd stuff.” The ‘White Ele- 
phants” were caused, it was ex- 
plained, by model changes, discon- 
tinued lines, purchases of discontinued 
stocks, etc. 

To inject some fun into the event, 
the company scattered some 40 or 
50 “lucky number” items through all 
the merchandise on sale (all items 
were tagged with a price and a 
number). Those who selected items 
carrying lucky numbers got them 
free. Values of the lucky-number 
material ranged from a few cents to 
many dollars. 

A number of products were also 
given away to anyone who could use 
them. In addition, an auction block 
was set up, with one item up for bid 
each day. Bids were written on slips 
of paper and dropped into a box. The 
-highest bidder at the end of the day 
got the item. 


JUST ASK US! 
Turn to “What’s New” Page for 
useful information on new products. 


BILL FARRELL 


Frigidaire 
7 He 
’ Sells! 


Stands 
Behind 
Every 


FRIGIDAIRE 


But Always 
Out in Front 
on TRADE-INS | 


Open 
Eves. 4 Terms 


RALPH APPLIANCES 
1 W. Main GEn. 2337 


Small Advertisement 
Has Big Sales Story 


ROCHESTER, N. Y.—It doesn’t 
always take a big advertisement to 
do an effective public relations job. 

Ralph Appliances illustrated this 
theory recently with a one column 
by three-inch advertisement which 
emphasized that the firm stands be- 
hind every refrigerator it sells. 

The advertisement carried a photo 
of Bill Farrell, firm executive, as 
though standing behind a refrigerator. 

Copy read: “Bill Farrell stands 
behind every Frigidaire he sells, but 
always out in front on trade-ins.” 


N.Y. G-E Distributor 
To End Carload Orders 


NEW YORK CITY — Because of 
factory production cutbacks, the 
local distributor for General Electric 
refrigerators has decided to accept 
only less-than-carload orders from 
dealers, the New York Times re- 


‘ported recently. 


A spokesman for General Electric 
Appliances, Inc. told the Times that 
the distributorship is now receiving 
substantially fewer units and must 
spread them to meet increasing deal- 
er demand. 

A G-E factory representative was 
quoted as saying that the manufac- 
turer is still accepting carload orders 
from distributors. 

He explained that the company 
now expects fourth-quarter sales to 
equal or surpass those of last year— 
a Weoom period. 


Army Announces 7 Permanent 
Procurement Exhibits 


WASHINGTON, D. C.—Seven new 
permanent industrial exhibits of prod- 
ucts being procured by the Army 
Engineers were scheduled to be op- 
ened in various cities across the 
country. : 

Announced locations are 130 Sut- 
ter St., San Francisco; Engineer 
Park, Buffalo; Room 536, Old Post 
Office building, Atlanta; 857 Com- 
monwealth Ave., Boston; 121 N. 
Broad St., Philadelphia; Room 428, 
Federal building, Milwaukee; and 
4735 Marginal Way, Seattle. 


Baker compressors equipped with 
Allen-Bradley magnetic resistance 
type starters. 


COMPRESSORS. 


eee 


rode or stick. . 


dressing. 


PRESSURE AND TEMPERATURE 
CONTROLS 


A-B Bulletin 836 pressure con- 
trol and A-B Bulletin 837 tem- 
perature control. Accurate, rug- 
ged, compact units. 


Why are Allen-Bradley starters so popular for refrigera- 
tion and air-conditioning service? .. . Because they do 
not require regular attention; they are trouble free. Only 
ONE moving part. No pivots, pins, or bearings to cor- 
. no jumpers to break. You install them 
... and forget them! 

No contact maintenance ... Allen-Bradley cadmium 
silver alloy contacts never need cleaning, filing, or 


Dependable overload relays . . . Allen-Bradley 
thermal relays are dependable and remain accurate 
in their operation, even after long service. 

The Allen-Bradley trademark stands for millions of 
trouble free operations. 

Allen-Bradley Co., 1313 S. First St., Milwaukee 4, Wis. 


Typical Refrigeration Controls 


AUTOMATIC 
STARTER 


COMBINATION 
STARTER 


A-B Bulletin 712 discon- 
nect switch type com- 
bination starter. Saves 
installation time. 


A-B Bulletin 709 - 
solenoid starter. 
Note white interior 
for ease of wiring. 


ALLEN-BRADLEY SOLENOID MOTOR CONTROLS 


Air Conditioner Weathers 
Unexpected Shock Test 


GRAND HAVEN, Mich.—A Car- 
rier “Weathermaker’” air conditioner 
has just passed successfully an un- 
scheduled shock test, which consisted 
of dropping the 1,500-lb. air condi- 
tioning unit 20 ft. to the ground in a 
hoisting accident. 

The “test” occurred when the cable 
broke as the machine was being 
hauled up to the second floor offices 
of a manufacturing plant in Grand 
Haven, Mich. Immediately after the 
fall, the unit was hooked up and 
operated perfectly, according to plant 
officials. 

The accident involved an impact 
of some 30,000 ft. lbs. or about six 
times the impact of normal design 
tests, plus the additional hazards of 
a free fall, Carrier’s engineering de- 
partment reported. 


Hussmann Net — 
Higher Taxes Blamed 


ST. LOUIS—Hussmann Refrigera- 
tion, Inc. realized a lower net income 
for the first nine months of this year 
than for the same period of 1950 
entirely because of increased Federal 
income taxes, the company reported 
recently. 

Net sales of $15,801,432 were 
chalked up for the nine months as 
compared with $15,244,016 for the 
same period last year. But the net 
profit this year was only $1,152,505 
as compared with $1,516,094 in 1950. 

The net income figures are after 
taxes and charges. The 1951 figure 
is, in addition, after a $100,000 tax 
reserve for probable increase in tax 
rates. 

In the quarter ended Sept. 30, sales 
dropped 27% below the comparable 
quarter in 1950. This, however, was 
attributed to the stimulated buying 
following the outbreak of the Korean 
war last year. 


Boyd Y. Smith Dies 


DETROIT—Boyd Y. Smith, dis- 
trict sales manager for Michigan for 
Automatic Firing Corp. and Penn 
Boiler & Burner Mfg. Co., died re- 
cently at his home here. His death 
was caused by coronary thrombosis. 


Machinery Price Law 
Amendments Simplify 
Computing of Ceilings 


WASHINGTON, D. C.—The Office 
of Price Stabilization recently added 
two amendments to its machinery 
ceiling price regulation (CPR 30). 

Amendment 17 gives manufactur- 
ers who have not already filed their 
price computations an _ alternate 
method of computing materials cos’ 
adjustments. 

Amendment 18 allows them t 
round ceiling prices in a manne) 
more nearly in line with standarc 
industry practice. 

Amendment 17 permits manufac 
turers to compute their material: 
cost adjustments by making requirec 
computations only for those mate 
rials which account for 75% of th: 
cost of all materials. 

However, manufacturers must in- 
clude in their computations eaci: 
manufacturing material which ac. 
counts for 3% or more of their tota 
manufacturing materials costs. 

This amendment is designed to 
simplify the calculations necessary to 
determine materials cost adjust- 
ments, but manufacturers are noi 
required to use it. 

If they do use it, however, they 
must file a report with OPS in Wash- 
ington at the same time as they file 
OPS Public Form No. 8 as requirea 
by the regulation. 


Manufacturers may immediately 
use the materials cost adjustment 
computed under the amendment, 


though it may later be disapproved 
by OPS. Such disapproval will not 
apply to any deliveries made before 
the date of the disapproval order, the 
agency said. 

Amendment 18 removes a limita- 
tion, heretofore in effect, against 
rounding to the nearest cent or frac- 
tion of a cent where this resulted in 
a price increase of more than 1%. 

The change also permits the round- 
ing of ceiling prices to the nearest 
nickel on price list items from which 
a manufacturer customarily sells at 
established discounts. 

In either case, the rounding of 
prices must be applied for all com- 
modities on the same basis and must 
reflect decreases as well as increases. 

Effective date of Amendment 17 
is Oct. 13 and of Amendment 18, 
Oct. 15. 
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“No. 1 Requirement—in any size unit 


aot, 


Biz: d 
Regardless of whose condensing unit you buy — in any size — your first 

“must” is to insist that it have a CLEANABLE (water-cooled) condenser 

to maintain new-unit efficiency. Use of a simple spiral tool, doing a thorough 
mechanical cleaning job, can always restore copper-water surfaces to their 
original heat-exchange efficiencies. Most major manufacturers recognize 


CONDENSER 


~ an CLEANABLE 


Water-Cooled, 
Double Tube, 
Counter- flow 


the demand for “Cleanable” condensers, and are equipping 


CLEANABLE—in all size capacities. 
All with seamless copper tubes, brass 
headers machined and brazed. Water 
tubes are accessible from either end. 


their units accordingly. 
surprisingly low initial cost that is made possible by 
Halstead & Mitchell’s tremendous high 


You can now count on 


productive capacity. 


Wholesalers in Principal Cities — Write for descriptive literoture 


Hite 


OFFICES: BESSEMER BUILDING + PITTSBURGH 22 PA: 
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C. Graves, Ben-Hur sales manager, really doesn't want dealers to use a hammer on 


p ospects in the company’s “Nail-Down-a-Prospect” 


campaign, but he gets the campaign idea 


cer to a district manager and to H. H. Uihlein, president, and A. B. Bechaud, vice president. 


(tight) One of the nails 
in the campaign is the 
“Freez-R-Pak" kit of pack- 
aging materials which is 
now being offered not 


only to purchasers of 


Ben-Hur freezers, but to 

users who name a pros- 

pect to whom a sale is 
ultimately made. 


Ben-Hur ‘Nail Down a 
Prospect’ Sales Program 
Gets 100% Dealer Support 


MILWAUKEE—In less than 30 
days after announcement of the Ben- 
Hur “Nail Down a Prospect’ fall 
promotion to the company’s 100 dis- 
tributors, every Ben-Hur dealer in 
the country had registered for par- 
ticipation, R. C. Graves, sales man- 
ager for the Ben-Hur Mfg. Co. re- 
ported recently. 

The freezer promotion, Graves ex- 
plained, consists of three major ele- 
ments: a “See-a-Friend” plan involv- 
ing all present Ben-Hur freezer 
owners, continuation of the special 
Ben-Hur ‘Freez-R-Pak” kit offer 
with each freezer sale, and a special 
four-color, four-page newspaper tab- 
loid promotion. 

Most dramatic “Nail” in the pro- 
gram is the ‘“See-a-Friend” plan. By 
this plan, more than 35,000 Ben-Hur 
freezer owners have been offered an 
opportunity to obtain free one of the 
$39.25 Freez-R-Pak kits. 

The customer merely sends Ben- 
Hur the names of friends who may 
be interested in buying a freezer. 
Just as soon as a new freezer is sold 
to one of the persons named on the 
list, the free kit will be delivered to 
the customer. 

Complete promotional material for 

this plan is furnished by the factory, 
Graves said. Already the factory has 
received the names of several thou- 
sand prospects and new names are 
coming in at the rate of about 500 
a ~ y, he added. 
_ The Freez-R-Pak kit offer, first 
mau-surated in June of this year, 
cons sts of a selection of basic equip- 
men’ and supplies for use in packag- 
ing ond freezing foods. 

It includes a Regal 8-qt. food 
blan rer with colander, Ben-Hur ice 
maker, Laminet freezer bags, 
Croy 1 plastic Freez-Tainers, Mara- 
thon Freeztex containers, Marathon 
“Tit: locker paper, Permacel seal- 
ing | pe, automatic marking pencil, 
and + Ben-Hur defroster paddle. 

Th Freez-R-Pak promotion in- 
free window banners, display 
, advertising mats, and other 
f-sale material for dealer use. 
Gr: eg reports that more than 
0 of the four-color tabloids 
‘ready been contracted for by 
deale: Designed in 4-page news- 
Paper size, the tabloid dramatically 
Portrs s the complete Ben-Hur line 
of fre zers, their features, and the 
°od s vings possible with their use. 

The “reez-R-Pak kit is featured on 

® ba < page along with a free offer 

\-Hur plastic defroster paddle 
. Ben-Hur dealers. 
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Meter Collections 


Firm Finds It Best To Hire Man for Job; 
Collecting, Servicing Don’t Mix Well 


By C. Dale Mericle 


NEW YORK CITY—As a long- 
time user of the coin meter in pro- 
moting sales of commercial equip- 
ment, General Refrigeration Corp. 
here has found that it usually pays 
to assign one man to make the col- 
lections. 

“Sometimes we have our service- 
men try to collect from the meters 
while making calls, but this can 
create difficulties, however,” points 
out John Moroney of the firm. 

“After the serviceman finishes the 
repair job, he wants to collect from 
the meter and get going to the next 
job. But suppose there are four or 
five customers in the store. The pro- 
prietor wants to watch the service- 
man open the meter, but he’ll na- 
turally want to wait on his cus- 
tomers first. 

“This may take half an hour. Then 
when the owner and our man finally 
open the box, each of them will have 
to count the money two or three 
times, which means a further delay. 

“Knowing what he’s apt to run 
into, the serviceman won’t wait to 
make the collection but will hurry on 
to another job. Thus, it’s simpler for 
us to employ one man who does 
nothing but make _ collections,” 
Moroney explains. 

All this is a relatively minor diffi- 
culty considering the big advance in 
making sales to the smaller commer- 
cial customer that is offered by the 
coin meter, Moroney implies. 

“There are a lot of store proprie- 
tors, like other people, who would 
rather pay a little money every week 
or month than put out a lot of. cash 
at once. Like our porter, for ex- 
ample, who was buying a television 


set on time long before the boss ac- 
quired one. That it may cost these 
people more money to _ purchase 
something that way doesn’t enter 
into it. They apparently think only 
in terms of the small amount it costs 
them every week. 

“Most of these people can usually 
raise enough to make the down pay- 
ment whether it’s an appliance or a 
display case and then keep up the 
payments through the coin meter. 

Such an arrangement is also good 
for the seller, too, he adds. 

“Not only does it make possible a 
sale that otherwise might not be 
financed, but it also keeps money 
coming in to us all the time. 

“Some of these customers don’t 
know too much about refrigeration,” 
Moroney mused. “One phoned us re- 
cently to complain that his frozen 
food display case was too cold. I’ve 
never heard a complaint like that. If 
anything, they’ll say it’s not cold 
enough. But it seems that this store- 
keeper wanted ‘soft-ice.’ The ice, he 
said, was too hard. He wanted it soft 
so it wouldn’t be so much trouble to 
scrape it off!” 


David Hoppock Returns 
To Carrier from NPA 


SYRACUSE, N. Y.—David W. 
Hoppock has returned to his post as 
New York district dealer sales man- 
ager for Carrier Corp. after almost 
a year’s leave of absence in Wash- 
ington with the National Production 
Authority and the Defense Produc- 


DRIFREEZ 


Reg. U. S. Pat. Off. 
= Outperforms All 
41 Dehydrators by 
Test 
Never Stores 
Water 
Removes to 1 ‘2 
Physically 
Neutralizes All 
Acidity © 
Prevents Corro- 
sion and Plating 
Perfectly Filtered 
Units Never 
Require Baking 
By Vacuum 


SAVES ENDLESS 
SERVICE CALLS 


Tested for Safety by 
Engineering 
Laboratory 


SEND FOR BROCHURE 


BERNA CORP. 
RICHMOND HILL 18, N. Y. 


REFRIGERATION: 


AIR CONDITIONING 
OMMERCIAL 


Packaged Air 
Conditioning Units 
2 to 15 Tons 
Condensing Units 
14, hp. to 40 hp. 


Curtis Refrigerating Machine Division 
of Curtis Manufacturing Company 


"1912 Kienlen Ave. St. Louis 20, Mo. 
Established 1854 
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Users of Sherer Refrigerated Display cases make more on sales, 
save On power costs because of these outstanding features . . 
ATOMIZED AIR— DIRECTIONAL FLOW — RE-CIRCU- 


LATED AIR. 


Satisfied, happy Customers help Sherer Dealers uncover additional 
sales. Exclusive Sherer features help Sherer Dealers sell. Get on 
“RADAR”. 


the beam with Sherer 
information. 


SEE US AT BOOTH 471...7th ALL INDUSTRY SHOW...NAVY PIER, CHICAGO 


| 
A ited air. o.0 


Direct 
Aw > 
R e irculated abe lanes. 00 


‘time, uses cold air over and over, 


‘ 


; 
: 
| 


n/running 


Write today for Franchise 


tion Administration. 


MODEL 2410-C : * 


| \power- osts sa 


instead - of drawing ie a continuous i 
fresh supply of warm air... F 


‘ 
4 
4 
5 MODEL 3008-¢ 
ye (Frozen Food) 
Write for Complete Details of Sherer Franchise. 
Name 
Address 
City State 
Ne? a ee eee ce 
MARSHALL, MICHIGAN: é 
4 - 4 5 * Pa 
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ABOVE: Roomy, planned-for-storage interior 
of the 1952 Crosley DAD-105 Shelvador is 
graphically illustrated in this photo which 
shows the ample storage space and the ad- 
vantage obtained with movable shelves. 
* * * 


Crosley Line for '52-- 


(Concluded from Page 1, Column 3) 
Shelvador feature with the two-door 
models offering shelves in both doors. 
The five largest boxes are equipped 
with a butter-safe in the door. This 
has a separate temperature control 
to keep butter at any temperature. 

All but two of the smaller models, 
the UD-10 and UD 7 are equipped 
with horizontal type freezers. The 
two-door units offer 2-cu. ft. capac- 
ity in the freezer compartment, while 
the single-door model in the 12-cu. 
ft. size has a 70-lb. capacity freezer. 

Defrosting is now done automati- 
cally in five top models through a 


SHOWN at right, is the 
12-cu. ft. Crosley Shelva- 
TCAD-12, 


matic-defrosting 


dor fully-auto- 
two-door 
model with a large sepa- 
compart- 


rate freezing 


ment. 


single control. The housewife sets 
the dial at the correct time of day 
and the defroster automatically goes 
to work at 3 a.m. 

Defrosting is accomplished by heat- 
ing elements applied directly to the 
freezer plates. They melt off all ice 
in from two to 10 minutes. When the 
plates are defrosted, the refrigeration 
operation is automatically resumed. 

Water accumulated during defrost- 
ing drains to a warm sloping baffle 
and then through a tube to a pan 
in the compressor compartment. Heat 
from the compressor and natural air 
circulation dissipates the moisture. 
The evaporator pan never needs to 
be emptied. 

The top-of-the-line model, the 
TCAD 12, which has the twin door, 
colored interior, and automatic de- 


frosting, is priced at $519.95. The 
TDAD 12, with two door and auto- 
matic defrosting only lists at $499.95. 
The single door model, CAD 12, with 
color and automatic defrosting, sells 
at $469.95. 

In the 10.5-cu. ft. series, the CAD 
105 (color and automatic defrosting) 
lists at $439.95, the DAD 105 (auto- 
matic defrosting) at $429.95, and 
the DD 105 (without either) at 
$379.95. 

The smaller models are priced as 
follows: UD 10 $289.95, SD 95 
$319.95, SD 75 $244.95, and UD 7 
$214.95. 

Other features in the various 
models include “tilt-out’ type ice 
trays which release cubes by lever 
action, transparent polystyrene meat 
holder, and sealed crisper drawers. 
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MODEL 707. Low and wide, 
» this self-service case can be 
“. serviced front or back. Can 
be joined for endless display. 


-. MODEL 206. Double-decked 
: te double your dairy sales. 
- 42-4. of refrigerated shelv- 
ing in 6-ft, of floor space. 


MODEL 3508.” 8-ft. long 
wall type display case. For 
self-service display of dairy 
products and bottled goods. 


MODEL 3865. A 65-cu. ft. 
reach-in refrigerator. One of 
the many popular KOCH 
self-contained — refrigerators. 


THE QUALITY REFRIGERATOR LINE 


MODEL 5710. An open front 
self-service display case for 
pre-packaged fresh meats, 
produce, or dairy products. 


——— 


SERIES 3100. An endiess top 
display case made in 7 and 
10 ft. lengths. Set up in any 
length for profitable disploy. 


ersten, Ss < seas 


" Geunee oe 


Kansas City 


\ 


Day after day, KOCH manufactures and ships commer- 
cial refrigerators and display cases to merchants all over 


and San Juan, Miami and Manila, all specify KOCH re- 


| 
4 the world. Markets in Los Angeles and Liege, St. Louis 
H 


Belgium 
Canada 
Colombia 
Costa Rica 
Cuba 
Dominican Republic 
Dutch Guiana 
Ecuador 

El Salvador 
Germany 

' Guatemala 
Haiti 

Hawaii 
Indonesia 
Iran 


“ - Sa 


frigerators as their standard of quality and selling power. 


During the last several months, KOCH has made sub- 
stantial shipments of refrigerators to good customers in: 


Israel 

Italy 

Luxembourg 
Netherlands West Indies 
Nicaragua 

Portuguese East Africa 
Portuguese West Africa 
Panama 

Philippines 

Puerto Rico 

Singapore 

Switzerland 

Thailand 

Union of South Africa 
Venezuela 


and they come back for more! 


Why? Well, we think that good merchandise is liked 
4 and wanted by good people all over the world. For al- 
most seventy years, KOCH has worked at developing 


and producing the world’s finest refrigerated fixtures 


. . . for profitable use in every climate under the sun. 


KOCH is a money-maker for distributors as well as users 


in every part of the world. If it isn’t available in your ter- 
ritory, write for information on the complete KOCH line. 


7</0|\C hi inc. 


SINCE 1883 


DISA Scores NPA-- 


(Concluded from Page 1, Column 2) 
many claimants of them in American 
industry. 

“But it is our impression that 
NPA executives have not been suffi- 
ciently disabused of a complacent 
belief. that the food supplies of the 
nation will by the mere forces of 
nature be automatically sustained 
and renewed. 

“Dairy processing equipment manu- 
facturers can not alone dispel this 
dangerous notion. It seems to become 
a genuine duty of each dairy proces- 
sor to report every instance of im- 
pending danger to or of current im- 
pairment of efficiency in operation, 
due to inability to obtain delivery of 
essential items, promptly to Wash- 
ington.” 

The spokesman said the production 
prospect for the next 12 months is 
for fewer and fewer units of dairy 
processing equipment, now that 
fourth-quarter allotments of con- 
trolled materials have been received 
by manufacturers from the NPA. 

“It is going to be an uphill fight 
for the equipment companies to keep 
up simply with demand for repair 
parts and the most seriously needed 
replacement machines,” he declared. 

Now that CMP is in full swing, 
he declared, equipment manufactur- 
ers find themselves with inventories 
that soon will have entirely vanished 
and with progressively lower incom- 
ing NPA allotments of steel, copper, 
and aluminum. 

In the dairy equipment field, the 
spokesmen pointed out, processing 
machinery must meet exacting stand- 
ards of public health and quality con- 
trol officials, and cannot be made in 
its functional parts of any except 


| properly suited materials, all of which 


are critically short. And so, he said, 
only increasingly favorable essen- 
tiality recognition within the govern- 
ment can lighten the bleak outlook. 


Excise Tax -- 


(Concluded from Page 1, Column 4) 
possibly go into effect before Dec. 1. 
If they won, the new rates would 
apply as of Nov. 1. 

At press time, the matter was very 
much in doubt. 

These are the appliances that will 
be affected by the fate of the new 
tax bill: 

Electric and gas clothes driers, 
electric dishwashers, dehumidifiers, 
ice cream freezers, and mangles. 

Other products affected include 
electric Sheets and spreads, power 
lawn mowers, heaters of the blower 
type, exhaust blowers, belt-driven 
fans, direct motor-driven fans, door 
chimes, floor polishers, waxers, food 
choppers and grinders, hedge trim- 
mers, motion picture and still picture 
projectors, and pants pressers. 

Congress last week also put an 
end to Price Stabilizer Michael Di 
Salle’s hopes of getting the Cape- 
hart amendment to the price con- 
trol law revised before 1952. 

The House rules committee shelved 
the revisions reported out by the 
banking committee. 

Where the Capehart amendment al- 
lows individual manufacturers to ask 
for price ceilings based on their pre- 
Korean war prices plus cost changes 
up to July 26, 1951, the revisions 
would allow DiSalle to set ceilings 
solely on an industry-wide basis and 
give him more leeway in determining 
what indirect costs are to be in- 
cluded in the ceilings. 


Servel Tube Type Condensing Unit. 


Servel Line-- 


(Concluded from Page 1, Column 4) 


Servel will also offer hermet:: 
power units in sizes from % h». 
through 5 hp. for high-temperatu: e 
requirements. 

Addressing the conference, W. Pa il 
Jones, president of Servel, Inc., a.- 
serted, ‘‘Today there are so few go d 
salesmen working hard at the job of 
selling that the opportunity to s 1] 
has never been greater.” 

He continued, “Know your proi- 
uct and believe in its superiority. 
Know your market and where the 
likely prospects are. Make calls. De- 
monstrate your product’s goodne:s. 
Know how it will benefit your pros- 
pect. Follow up your prospects. 

O. J. Dail, assistant vice president 
and general manager of the Servel 
commercial electric refrigeration di- 
vision, presided at the conference. He 
reviewed some of the trying cir- 
cumstances during World War II. 

“Our engineering department back 
in those years,” he recalled, ‘was 
forced to redesign units to eliminate 
practically all copper and steel. We 
used wood for bases—and synthetic 
belts that stretched a mile. 

“Scarcity of labor during the war 
forced us to hire beauty parlor op- 
erators and train them to manufac- 
ture condensing units. It was hard 
for salesmen to get enough gasoline 
to travel from one customer to an- 
other in those days.” 


Kelvinator Prices - - 


(Concluded from Page 1, Column 2) 


AH (7.1 cu. ft., full- 
length door, cross- 
top freezer) , 

SR (8.6 cu. ft., side 
evaporator) ..:.. 

HR (80 cu. ft., 
cross-top freezer) 

DBR CS os 
cross-top freezer, 
deluxe) 


244.95 259.95 


254.95 269.95 


274.95 289.95 


299.95 309.95 


SM (11.9 cu. ft., 
full-length door, 
side evaporator) . 

HM (10.9 cu. ft., 
full-length door, no 
cross-top freezer) 369.95 change 

RANGES 

(3-burner, 
(4-burner, 
(4-burner, 


(4-burner, 


Seer ae eS 


329.95 324.95 


ER 1 
21-in.) 
ER 14 
21-in. ) 
ER 2 
40-in. ) 
ER 3 
40-in.) 
ER 7 (4-burner, 40- 
in., high  back- 
splash) 
ER 9 (4-burner, 40- 
in, high back- 
splash) 


$168.25 
184.00 
201.50 


230.75 225.00 


302.50 


309.95 


HARRY 
ALTER’S 


New Edition No. 155 


DEPENDABOOK ‘ 


for Fall and Winter—1951-2 
Over 9,000 Refrigeration 


PARTS and Supplies 


j 


Illustrated 


Everything that's available and everythirc 
at rock-bottom prices. The DE 
PENDABOOK is a big help ir 
ordering, and'will save 
you money, too... 
Write for your copy 
—on your letter- 
head—NOW! 


WHOLESALE 
ONLY 


dani tales when it comes | from Harry Alter’ 


The HARRY ALTER CO. Inc. 


(1728 S. MICHIGA 
CHICAGO 16, 
-'134 LAFAYETTE $ 
NEW YORK 13, 
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‘iome Freezer Education 


‘ealer’s Records To Show Housewife What 
‘he Saves on Food Makes Her Advertiser 


LITTLE ROCK, Ark.—Educating 
e average housewife to “live out 
her home freezer” and making 
wre that she learns by selling her 
e foods himself, has led to a profit- 
le volume of Amana home freezer 
les for R. J. Herbert, appliance 
aler here. 
Herbert owns the Home Service, 
», company here, specializing in 
me freezers and package kitchens, 
d by simply “going into the groc- 
, business ourselves” has sold a 
pectable volume of home freezers 
a community three times the 
2 of Little Rock. 
erbert and his salesmen concen- 
t te on the point that any family 
sj ending $30 a week for food is 
k ing anywhere from $5 to $8 per 
w ek through failing to own a home 
f: ezer. Another aspect of presenting 
th> same idea is baldly stating to the 
h  usewife that she is paying at least 
57°%% more for the family foods than 
y ould be necessary with a freezer. 


PROVIDING THE ‘CLINCHER’ 


To provide the “clincher” after a 
customer has shown definite interest 
in a home freezer, Herbert offers a 
“600 lb. deal’ which has proven high- 
ly attractive to the average house- 
wife. When the customer buys a 
home freezer, she signs a contract to 
purchase 600 lbs. of food through the 
Herbert organization, designed to 
give a perfectly balanced diet for a 
family of 4 for four months. In- 
cluded are meat, seafoods, eggs, 
vegetables, fruits, and juices, with 
many desserts and specialty foods 
included. 

Herbert demonstrates to his freez- 
er-owner customers that bought at 


A mH A 


hms oo & & 


retail prices, the 600 Ibs. of food will 
cost $399. As they are delivered from 
the store at wholesale cost, the cus- 
tomer can scarcely help noticing that 
the total price is only $225, amount- 
ing to a saving of 57%. 

“We price everything by the 
pound,” Herbert said, “and encourage 
the housewife to go out and check 
similar prices in retail grocery stores. 
It isn’t long before such prospects 
realize that there is a_ significant 
saving in every pound which goes 
into the home freezer, and that if 
they are willing to buy in large quan- 
tities at wholesale, and live out of 
their freezers, the food bill can be 
actually cut in half.” 

Home Service, Inc., maintains a 
large walk-in refrigerator in which 
the store’s inventory of wholesale- 
priced foods is stacked. Wholesale 
purchasing privileges are offered to 
the customer permanently after she 
has purchased a freezer, and Herbert 
varies the inventory constantly to 
make sure that he is covering the 
entire market. At the end of a year, 
it is a simple matter to demonstrate 
to the homeowner, via receipts on 
his own purchases, that the home 
freezer has already paid for a large 
portion of its initial cost, and house- 
wives are not slow to see that the 
box will soon pay for itself. 

“That is the important point,” Her- 
bert said. “‘We keep exceedingly care- 
ful, detailed books on all customer 
purchases, so that the tabulated re- 


sults can be used to compare with 6 


retail food prices. Once we put across 
this point—and selling the foods our- 
selves absolutely guarantees that we 
do—every home freezer-owner be- 
comes a valuable advertising asset. 


WIRE PRODUCTS 
COMPANY 


£ “THE MANUFACTURE OF 
DIVERSIFIED WIRE PRODUCTS - 
/ OF SUPERIOR QUALITY 
t i % 3 ee : 
“STANDARD AND LIGHT WEIGHT 
SHELVES OF ELECTRO-POLISHED 


- SOLID STAINLESS STEEL — 


La % 4 
REFRIGERATOR SHELVES WITH 
CHROME PLATE, ZINC PLATE, 
PRO SEAL, TIN, OR 
~ PORCELIZED FINISH - 


e * 
WIRE GRILLES * DISPLAY FIX 
RES * GUARDS - BASKETS OF 


ALL TYPES FOR ALL PURPOSES 
EL STAMPINGS + MISCEL- | 
LANEOUS FORMED AND a 


ELDED WIRE ASSEMBLIES 
| ec WELDED ASSEMBLIES. 


WALL WIRE PRODUCTS co. 
~ PLYMOUTH, MICHIGAN 


© SATISFIED CUSTOMERS SELL 


“Around 4 out of 5 home freezer 
sales we make are invariably gen- 
erated by a satisfied past customer 
whose enthusiasm over the savings 
on her food budget is passed along 
to friends or relatives. We might 
possibly get as good results by mere- 
ly publishing comparative charts, and 
‘guarantees’ of various kinds—but we 
believe that stocking the homeown- 
er’s freezer with 600 Ibs. of foods 
4 which we have selected ourselves, 
making it a habit for her to go to 
the home freezer to make up the 
daily menus, etc., is a far better 
convincer.” 

The Arkansas dealer sees a prac- 
tically unlimited field ahead for home 
freezers, particularly in his area, 
where low over-all incomes make 
economizing on food bills a “must.” 
He points out to a lot of dubious 
prospects that eventually nearly all 
of the foods which currently come 
out in cans, glass, etc., will be in- 
stead frozen at the point of prepara- 
tion and shipped to retailers for 
home freezer use. 

“That will make the home freezer 
as necessary for the average home 
as the radio or refrigerator is today.” 

A veteran of more than 25 years 
of experience with refrigeration in 
various aspects, Herbert has sold as 
many as 35 home freezers in a single 
month, along with a commensurate 
volume of complete, planned model 
kitchens. “Take the educational job 
in your own hands,” he advised, “and 
sales will take care of themselves.” 


Manufacturers, We 


We have done this for 


nearby plant. 
@ Give your customers 


Ik INTERESTED: 


for an interview during 


— 


Would you like to reduce your costs and the time required 
to recondition sealed unit systems, commercial and air 
conditioning, during the warranty period? 


years and are now prepared to perform a similar service 
for a few additional concerns. 


©-R FACILITIES WILL: 


@ Permit your customers in the eastern part of the 
country to ship units at low freight rates to our 


ing your regular production schedules. 
@ Reduce your paper work to a minimum. 


We will be on hand at the All-Industry Show in Chicago 


to discuss this matter at your convenience. To arrange 
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Can Cut Your Costs! 


some manufacturers for several 


48-hour service without disrupt- 


the show, please write— 


Consumer Credit Rises 


$155 Million In August 


WASHINGTON, D. C.—Consumer 
credit outstanding at the end of 
August totaled $13,060 million, ac- 
cording to the Federal Reserve 
Board. 

This represented an increase of 
$155 million during the month, the 
largest gain in a single month since 
September, 1950. The increase raised 
instalment credit outstanding to 
around $51 million more than in 
August of last year—about $400 
million under the peak reached last 
December. 

There was little change during 
August in non-instalment' credit 
(charge accounts,  single-payment 
loans, and credit for various serv- 
ices). 

Total consumer credit of all kinds 
outstanding at the end of August in- 
creased to $19,306 million. This was 
about $171 million higher than at 
the end of July and approximately 
$464 million above a year earlier. 


NPA Fails To Approve 2,196 


Commercial Construction Jobs 


WASHINGTON, D. C. — Applica- 
tions for some 2,196 commercial con- 
struction projects slated to begin in 
the fourth quarter were turned down 
by the National Production Author- 
ity. 

The agency told applicants whose 
projects would have amounted to 
$505,278,733 worth of construction, 
that they should re-file for allotments 
of controlled materials in subsequent 
quarters. Applications for the first 
quarter of 1952 are due immediately. 


Small Business Gets Crack 
At Negotiated Contracts 
In New Air Force Plan 


WASHINGTON, D. C. — Small 
business will be able to participate 
in negotiated as well as advertised 
procurements because of a change in 
the Air Force Procurement program. 

Under the new plan, information 
on all proposed unclassified procure- 
ments in excess of $10,000 will be 
made available to small businesses 
through regional and district pro- 
curement offices. Prior to the change, 
small businessmen could obtain in- 
formation only by making a personal 
visit to Air Materiel Command head- 
quarters. 

It was also announced here that a 
subcontractor exhibit will be held at 
the Michigan State Fair Grounds in 
Detroit Oct. 30-Nov. 2. The exhibit 
is being organized by an Armed 
Forces Regional Council under the 
supervision of the Munitions Board, 
and is designed to enable small busi- 
nessmen to examine military items 
which they might make under sub- 
contracts. 


CMP Information Office 


Moves to Pentagon 


WASHINGTON, D. C.—Moving of 
the Central Military Procurement 
Information Office from the Old Post 
Office building here to Room 3-D-758 
in the Pentagon has been announced 
by the Munitions Board. The move 
was made for the convenience of 
businessmen. 


ti 


SINCE 1906 


time hunting. 


REFRIGERATION 
CONDENSING UNITS — 


...@ Size and type 
for every purpose 


AIR AND WATER 
COOLED MODELS 


Va HP. | HP. 


With 69 different models, types and capacities of 
refrigeration condensing units being built on reg- 
ular production schedules in the Brunner plants, 
you have more assurance of getting exactly what 
you need, and when you need it, without wasting 


What’s more, we offer you the help of experienced 
factory field men backed by an able engineering 


As a business man you should talk to a Brunner factory sales en, ye 
cover that you have been missing a good bet. Your name and address written on the margin of this ad and mailed 
to us at Utica 1s all that is necessary. 


6 New Exhibitors Listed 
For All Industry Show; 
Assns. Assigned Booths 


WASHINGTON, D. C.—Six new 
exhibitors for the Seventh All-Indus- 
try Refrigeration and Air Condition- 
ing Exposition have been added to 
previously published lists, according 
to L. C. McKesson, chairman of the 
Show Committee of the Refrigeration 
Equipment Manufacturers Associa- 
tion. 

Seven industry associations have 
also been assigned booths, he added. 
The new exhibitors and the associa- 
tions are as follows: 

Chemical Solvent Co. 

’ Cold-Trol Co. 

General Electric Co., 
Dept. 

Reynolds Metals Co. 

Superflow Mfg. Co. 

Walton Laboratories, Inc. 

Refrigeration Equipment Manufac- 
turers Association. 

Refrigeration Service 
Society. 

Refrigeration Equipment Whole- 
salers Association. 

Refrigeration & Air Conditioning 
Contractors Association. 

American Society of Refrigerating 
Engineers. 

Refrigeration Industry Safety Ad- 
visory Committee. 

National Commercial Refrigerator 
Sales Association. 


Apparatus 


Engineers 


NEW PRODUCTS? 
Turn to “What’s New” Page for 
useful information on new products. 
Use Key No. for fastest service. 


-BRUNWER REFRIGERATION ies y 


Maybe we can help if 
you are having trouble 
finding the units you need! 


staff who have encountered and answered just about 
every kind of refrigeration or air conditioning 
problem imaginable. 


With so much to offer folks engaged in the com- 
mercial refrigeration business, it just doesn’t make 


sense to deprive yourself of the advantages that 


come with recommending and installing Brunner’s 
as a regular habit. 


BRUNNER MANUFACTURING COMPANY, UTICA 1, N. Y., U.S. A. 


ineer. It costs nothing to listen, and you may dis- 


AIR CONDITIONING 


Self Contained Units in 4 sizes: 3-5-7 and 10 HP. 
Remote Installation Types from 3 to 75 HP. 
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FORT WAYNE, Ind.—Even if you 
weren't interested in refrigeration, 
you couldn’t help notice the home of 
Rhoads Refrigeration & Store Equip- 
ment Co. as you traveled up or down 
South Calhoun St. here. 

The white structural glass front, 
white marquee, big display windows, 
and glass block windows set the 
modernistic looking store off from 
its neighbors. And if that weren’t 
enough, who could miss the name 
“Rhoads” spelled out in raised floral 
foliage growing in a grassy bank at 
the front of a _ beautifully land- 


AIR OF ESTABLISHED PROGRESSIVENESS is what Rhoads Refrigeration & Store Equipment Co. 
feels it gains by maintaining these modern, well kept quarters. 
a floral display of the company name. 


Attractive Building, Wide Variety of Equipment To Sell, and 
Efficient Operation Highlight Commercial Dealer’s Success 


By John O. Sweet and George M. Hanning 


The landscaping includes 


scaped area next to the concrete 
block building. 

Walter F. Rhoads, president, and 
his son, D. Dean Rhoads, vice presi- 
dent, are proud of their exceedingly 
attractive building. They feel it is 
a definite factor in boosting the 
prestige of the firm. 

They even supply their salesmen 
with pictures of the structure to 
show prospects. These photos, they 
say, help create the impression in 
the prospect’s mind that he is deal- 
ing with an established, progressive 
company and not a fly-by-night out- 


REPRESENTATIVE OF THE VARIETY of work the firm is qualified to do is this ice cream 
stand. The company does complete installations for restaurants and furnishes refrigeration 
and air conditioning for many public buildings and institutions and military installations. 


wy 


fit. And getting established is about 
the hardest job a dealer has, the 
elder Rhoads declared. 

Mrs. Walter Rhoads shares in that 
pride. In addition to her duties as 
bookkeeper, she takes the responsi- 
bility of supervising the mainte- 
nance of the flower beds. To increase 
their attractiveness, she changes 
floral arrangements every year. 

Appearance alone would distin- 
guish the Rhoads store from the 
general run of commercial refrigera- 
tion outlets. But that is not all that 
the Rhoads family has done to make 


—} 


interna 


If you do not get ¢ 
tory for complete in 
model and 
cial and ai 


invites yo 


Hermetic Electric Refrig 


November 5 fo aes 


Learn the compl 
See the performance 
| features of th 


that every 
Inspect Servel’s 
high-temperature 


making facts 
FIVE-YEA 


size to mee! : 
r-conditioning nee 


u to the presentation 


of its new line of 


at the 


All-Industry Exposition 
at Navy Pier, Chicago 


ete story about °° 
e demonstration 


body is talking about. 


new Capillary T 
Power Units. © 


about Se 
R FACTORY W 


SERVEL, Inc. 


Electric Refrigeration 
EVANSVILLE 20, IN 


write to the fac- 
formation. There’s a Servel 


tly every commer- 
eet exactly 1/5 to 5 HP. 


o Chicago, 


eration Units 


Booths A304-A306 


Servel Supermetic. 
s of the new 


is sealed condensing unit 


ube type units and 
et the profit- 


rvel’s more liberal 
ARRANTY PLAN 


Division 
DIANA 


their business an outstanding one. 

For one thing, the firm handles 
a wide variety of equipment. It can 
completely equip a new restaurant, 
not only with refrigeration fixtures 
but with all other equipment that it 
would need. It can just about do 
the same for dairy bars, food mar- 
kets, and institutions. 

In addition, the company sells air 
conditioning, home _ freezers, and 
frozen food packaging materials. If 
plans work out, it will later handle 
complete lines of restaurant sup- 
plies. 

Efficiency of operation and econ- 
omy are keystones of the business. 
To improve efficiency, Rhoads has 
added a few unusual touches. 


Hydraulic Hoist Saves Time 


One is the installation of a hydrau- 
lic hoist in the rear doorway. The 
platform hoist—the same type as 
used in gasoline stations—permits 
the company to raise heavy equip- 
ment up to the bed level of any size 
truck and then slide it onto the 
truck. Or vice versa, equipment can 
be rolled off the truck onto the 
hoist and then lowered to ground 
level. The hoist can be rotated in 


a 180° arc, which further eases un- . 


loading. 

This saves considerable labor and 
effort on the parts of employes and 
speeds handling, Dean Rhoads 
pointed out. 

Another money saver is the con- 
tinual operation of a Rhoads-owned 
truck between factory and _ store. 
(The company has five other vehicles 
for installation and service use.) 


Shipping Costs Cut by 
Doing Own Trucking 


Fort Wayne, Rhoads notes, is close 
to the factories of a number of the 
firm’s suppliers. It is only a short 
haul for the 2-ton Chevrolet to go 
right to the factory and pick up 
needed equipment. This not only 
saves money in freight charges but 
assures the firm of getting the 
equipment it wants when it wants 
it. Also, this procedure reduces the 
size of inventories needed. 

“We can save about 50% on ship- 
ping costs on a load of commercial 
ranges by trucking them in from 
Cleveland, for example,”’ Rhoads said. 
Similar savings are made on trips 
to and from Chicago, Dayton, and 
Michigan cities. 

Another economy-efficiency policy 
of the company is to keep the staff 
small. The younger Rhoads ex- 
plained, “This permits closer con- 


trol ‘over the organization and we 
get more work per employe. As 4 
result, we have increased our per- 
centage of net profit each year.” 

In addition to the three Rhoads, 
the staff consists of three salesmen, 
five service and installation men, 
full-time accountant, one full-tim 
and one part-time draftsman, a sec 
retary, and a few part-time worker: 

One salesman _ sells’ industrie 
refrigeration equipment and eng 
neers commercial refrigeration an 
air conditioning jobs. Another cal . 
on restaurants. The third cove: 
grocery stores and other prospec’ 
for commercial refrigeration and a - 
conditioning. 

However, all cooperate in turnin - 
in leads for the others. Salesmen a: - 
rewarded for turning in prospec ; ‘ 
out of their particular field by ge - 
ting a cut of the commissions < , 
jobs sold. 

All bids on institutional and lar 
jobs are handled by Dean Rhoa: ., 
The younger Rhoads, incidental , j 
majored in radio broadcasting t "A 
Indiana university several years ag ), 
later went into the service, and thn 
got his start in selling by peddli: ¢ 
Iceberg lockers in southern India: a 
for his father. Subsequently, he to: k 
over his present job. 


wo 


Accepts Almost Anything 


For Trade-Ins i 

Another noteworthy policy of tne i 
firm is to accept in trade practicaliy 7 
any piece of equipment on which it ter’ 
thinks it can make money. For ex- or 
ample, an ice cream and pop corn job: 
concession trailer was_ recently inst 
taken as part payment for a new Bar 


ice cream cabinet and other items. E 


Rhoads then leased the trailer back stal 
to the former owner for use at fairs, othe 
with 10% of the gross take going F 
to Rhoads. coul 
All trade-ins are reconditioned and coul 
sold right from the store through Tow 
classified advertisements. The com- Iren 
pany tags these items to show the Pen 
work done on them and to assure YM¢ 
customers that they are clean and Raw 
sterile. Roos 
— Osce 

Condensate from Conditioner Tr 
Tells Sales Story equi] 
in M 

Naturally the Rhoads store is air hosp 
conditioned—by a 3-ton Frigidaire Okla 
packaged unit—to help in selling Da 
conditioners. As an additional “con- stanc 
vincer,”’ condensate from the unit is marl 


drained into a pail set near the unit, 
and skeptical prospects are shown 
how much moisture is removed from 
the air by the unit. Rhoads noted 
that the bucket fills up two or three 
times daily. 

The history of the company is 
marked by continual expansion into 
new fields. Waiter Rhoads started 
out selling slicing machines on con- 
signment 16 years ago. At that time 
he worked out of his garage. 

He gradually expanded his lines 
and his business until he found it 
necessary to build a new home for 
his firm. In 1944-45, he constructed 
the present building on a 100 by 150- 
ft. lot on South Calhoun St. 


Building Allows Expansion 


The building itself measured 50 by 
150 ft. Later a 30 by 47-ft. wing was 
added at the rear for garage and 
storage space. The flower gardens 
are nestled inside the “L’” thus 
formed. There is still room for fur- 
ther expansion upward and outward 


(Concluded on next page) 


MY CUSTOMERS LIKE 
GARDEN - FRESH 
VEGETABLES ! 


KEEPS 4 
PRODUCE FRESH! 


e JUST RIGHT TEMPERATURE 
e JUST RIGHT HUMIDITY 
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Write for Free Literature 
Franchises Available in Some Areas 


NOLIN BROS. — 


1100 MADISON AVE. . 


SUCH A VARIETY 
70 CHOOSE FROM 


23 


DAIRY PRODL CTS 


. Ss A ' ae 
COMPANY 


MONTGOMERY, ALABAMA 
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HYDRAULIC HOIST for 


loading and_ unloading 


equipment is one of the 


steps that Rhoads has 


taken to gain efficient, 


rapid, and economical 


operation. 


Rioads Merchandising Ideas Call for 
Nore Cooperation Between Mfrs., Dealers 


(Concluded from preceding page) 
without spoiling the building’s at- 
tractive appearance, Rhoads noted. 

At the time the Rhoads were in- 
terviewed, they were working on 
or had recently completed 17 major 
jobs. One of the biggest was in the 
installation of equipment in the 
Bartholomew, Ind. county hospital. 

Equipment was also being in- 
stalled—mostly in kitchens—in these 
other places: 

Fort Wayne Bible college; Clinton 
county hospital, Frankfort, Ind.; Jay 
county hospital, Portland, Ind.; Clay 
Township high school, South Bend; 
Irene Byron Sanitorium, Fort Wayne; 
Pennsylvania Railroad hotel and the 
YMCA, Crestline, Ohio; Mount Cory 
Rawson high school, Rawson, Ohio; 
Roosevelt school, Kokomo, Ind.; and 
Osceola school, Osceola, Ind. 

The company also installed some 
equipment at the Naval Air Station 
in Memphis, Tenn., the U. S. Marine 
hospital in Cleveland, and Fort Sill, 
Okla. 

Dairy bars and soft ice cream 
stands have proved to be a fertile 
market for the company of late. The 


firm will outfit such. places com- 
pletely. In one case, Rhoads even 
arranged for the purchasé of a lot 
on which one soft ice cream retailer 
built his stand. 


Wide Variety of 
Products Handled 


A listing of some of the products 
handled by the company indicates 
the wide variety of work it does: 

Frigidaire commercial refrigera- 
tion and air conditioning equipment; 
C. V. Hill commercial refrigeration 
equipment; Amana home freezers; 
Sherer-Gillett cases; Magic Chef and 
Hotpoint commercial ranges; Uni- 
versal dishwashers; Taylor freezers; 
Sanitary scales; Leitner restaurant 
equipment; Duro-Chrome _ seating 
equipment; Readco mixers; Atlas 
steam __ tables; Wearever steam 
kettles; M. J. M. potato  peelers; 
American Metalware coffee urns; 
Kleen Kut heat saws; and Fogarty 
shelving. 

Dean Rhoads has some interesting 
ideas on merchandising. One of his 
current projects is an effort to get 


Unit No. 


3280 
Available 
ina 
complete 


range of since —1beleding 
larger models for use in Com- 
mercial and Semi-Commercial 
Compressors like those listed. 
Easy to Install—Simple in 
Construction — Efficient in 


Operation — Economical. 


AVAILABLE 
FOR MORE THAN 


900 
COMPRESSOR MODELS 


mechanical 


seals —= 


U7 et 2tins 


shafts 


20 sone Tide haiek souls 
ICAGO 14, ILLINOIS, U.S. A. 


ADIAN AGENT: 


2025 ADDINGTON AVENUE 


_ MONTREAL 28, QUEBEC, CANADA 
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all the doctors in one block to buy 
air conditioning at the same time. 
As an inducement to do so, he is 
offering them a special quantity-buy- 
ing price. At the time, he had sold 
four doctors in the block on the idea 
and was still working on the others. 

Rhoads firmly believes that the 
commercial refrigeration dealer is 
the logical person to sell all lines of 
restaurant equipment and _ supplies. 
He points out that the refrigeration 
dealer is better equipped to do this 
from both a cost and technical know- 
how standpoint. This type of dealer 
can offer a legitimate price based on 
cost plus a legitimate markup and 
make a better profit than can the 
restaurant supply house who sells 
refrigeration as a sideline, he main- 
tains. 

In selling, Rhoads makes good use 
of Frigidaire’s 35-mm. film kit and 
three dimensional stereoptical slides 
showing equipment and installations. 
But he would like to see more manu- 
facturers make these sales aids 
available to deaiers. 


Seeks More Manufacturer 
Cooperation 


He also wishes manufacturers’ rep- 
resentatives would make a greater 
effort to be of real, down-to-earth 
service to dealers. He complains that 
too many representatives try only to 
sell him more equipment. What they 
should do, Rhoads says, is to help 
the dealer train his salesmen and 
even go right out on the job with 
them. Such assistance, he declares, 
can only result in the sale of more 
equipment. 

Rhoads is also of the opinion that 
current manufacturers’ list prices are 
“haywire.” He thinks there ought 


to be -greater cooperation among 
manufacturers in setting fair retail 
prices—based on cost plus a stand- 
ard markup—and that the produc- 
ers should encourage dealers to sell 
on the basis of that markup, in- 
stead of using inflated list prices 
which encourage discounting. 
“The way prices are juggled in this 


industry is terrific. Manufacturers 
must give dealers more support on 
pricing.” 


Further, Rhoads calls for “a more 
ethical approach” by manufacturers 
on the appointment of dealers. 

“Some manufacturers ‘sell to any- 
one in town,” he asserted. “The 
primary requisite for an authorized 
dealer should be that he have a serv- 
ice department. 

“You've got to have a service set- 
up to survive. One reason that we’ve 
been successful is that we have al- 
ways had a good service organiza- 
tion. This is such a serious problem, 
that failure to solve it is hurting 
the entire industry.” 


Thomson Heads NARGUS 
Activities on Produce 


CHICAGO-——-Lee Thomson, produce 
industry authority, was appointed 
director of the produce division of 
the National Association of Retail 
Grocers, Gerard Klomp, NARGUS 
president, announced recently. 

Thomson comes to NARGUS na- 
tional headquarters here from United 
Merchandising Institute which is 
part of the United Fresh Fruit and 
Vegetable Association. 

Thomson has spent more than two 
years traveling throughout the na- 
tion conducting classes. 


o— 


ESCO'S 


‘Different’ Meeting 


York Officials Talk 
Taxes, Costs, Budget 
In Field Conclaves 


YORK, Pa.—Business administra- 
tion conferences are being sponsored 
by York Corp. for its distributors 
throughout the United States, accord- 
ing to John R. Hertzler, vice presi- 
dent and general sales manager. 

The first conference was held at 
Princeton, N. J., Oct. 17, 18, and 19. 
Distributors from the firm’s North 
Atlantic and Middle Atlantic Dis- 
tricts met at the Nassau Inn to hear 
company officials from the home of- 
fice discuss the problems involved in 
conducting a “bread and_ butter” 
business under a defense economy. 

The agenda included such subjects 
as insurance, taxes, legal aspects of 
contracting, government controls, 
budgets, sales, engineering, costs, 
profits, advertising, and promotion. 

Conferences will follow at New 
Orleans’ St. Charles hotel on Oct. 
24, 25, and 26; St. Louis’ Sheraton 
hotel on Oct. 30, 31, and Nov. 1; 
Chicago’s Knickerbocker hotel on 
Nov. 6, 7, and 8; and at the St. 
Francis hotel in San Francisco on 
Nov. 12 and 13. 

Heading the York delegation are 
Hertzler; D. M. Magor, controller; 
John S. Garceau, director of adver- 
tising and sales promotion; W. E. 
Landmesser, manager of resale sales; 
and Dean Seitz, manager of distrib- 
utor sales. 
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FRONT OPENING MILK COOLER 
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WITH FEATURES NEVER BEFORE SEEN 


IN A MILK COOLER OF THIS TYPE! 


Be sure to see this outstanding ESCO Milk Cooler in action at our Booth 
Nos. 505-507 at the All Industry Exposition to be held on Navy Pier in 


Chicago, November 5-8. 
(Our display also will include standard Models of ESCO Freezers, ESCO 
“NI-AG-RA" and “ICY-WALL” Milk Coolers and ESCO Beverage Coolers) 
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INSIDE DOPE | 


‘by GEORGE F.TA UBENECK 
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(Concluded from Page 1, Column 1) 
They probably don’t know too much 
about that.” 


Precociously Incorrigible 


Receiving an Episcopalian rector in 
her home, Mrs. Jones presented her 
son. 

“He knows the Lord’s prayer by 
heart,” she boasted, “and the Ten 
Commandments and the 23rd Psalm.” 

“Ah,” approved the Rector. “And 
he can recite the Apostle’s Creed, 
too, I trust.” 

“Hell, no!” interrupted the little 
boy. “I’m only eight years old. What 
do you want for your money— 
miracles ?”’ 


Common Sense 


Back in the days when a too-literal 
interpretation of the Bible spawned 
heretics and doubters, the latter used 
to taunt fundamentalists with the 
impossible query: 

“Who was Cain’s wife?” 

An evangelist with a sense of 
humor (rare in those days) had a 
pat answer which always shut up the 
heckler and brought down _ the 
house. 

‘My friend,” he would repartee, ‘‘it 
is not wise to ask questions about 
other men’s wives.” 


Don’t Crowd, Men 


From the mimeographed weekly 
bulletin of a pastorate in Martins- 
ville, Ill.: 

“The ladies of the church have 
cast off clothing of all kinds. They 
may be seen in the basement any 
afternoon this week.” 


Too-Literal ‘Tolerance’ 


Dollars are precious in preacher’s 
homes. The scion of Rev. Pettit’s 
family was aware of that fact, and 
when he proudly spread a pocket- 
ful of small coins on the dining room 
table he expected cheers and huzzahs. 


Instead, his father was aghast. 

“Son where did you get all this 
money ?” 

“Why, Daddy, I was ‘tolerant’ like 
you told me to be about other reli- 
gions. I went over to the Catholic 
church around the corner, and there 
was a sign that said ‘For the Poor’ 
over a big box. 

“We're poor so I helped myself.” 


Grandma’s Philosophic Joke 


Resembling ‘“Whistler’s Mother,” a 
lovely woman presented a wrapped- 
up Bible to the parcel window of her 
neighborhood post office. Her beatific 
beauty was lost upon the public 
servant. 

“Anything breakable 
grumped the clerk. 

“Nothing,” smiled the little old 
lady, “but the Ten Commandments.” 


How’s That Again? 

“Owing to shortage of manpower 
and limited space available, only the 
dead who are now living in the 
parish will from this time be accom- 
modated for burial in the cemetery.” 
(sign posted in a Maryland church). 


in this?” 


Never the Twain 
Shall Meet 


“Pray tell, why don’t the two 
Baptist churches in your town amal- 
gamate?” 

“How’s that again?” 

“I mean, why don’t they get to- 
gether?” 

“No use, stranger. One believes 
that Eve tempted Adam. T’other says 
Adam was a son-of-a-gun from the 
beginning.” 


Supernatural Speed 


Tornadoes do queer things. Take 
the time Sam Tostle, Kansas farmer, 
was picked up bodily from his barn- 
yard by a “twister,” and deposited 
unharmed in front of a _ country 
church two miles away. 

Its parson happened to be in the 
church basement at the time. Emerg- 
ing ruefully to survey the partial 
wreckage of his humble edifice, the 
pastor confronted a bewildered Sam. 
The latter babbled out his amazing 
story. 

Quoth the preacher, “The Lord was 
surely with you.” 

Effen he was,” opined the tornado 
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FEDERAL THE COMPLETE LINE FOR '52 


® Self-Service Dairy-Produce and 


ha 


Peceroceseece 


PIONEERS in refrigeration . . . nation- 
ally accepted for outstanding perform- 
ance. Day in and day out Employee 
and Customer alike can rely on Federal 
performance...whenever they want it. 


Federal leader in sales, designers of 
modern refrigeration units, amazingly 
free from service . . . offers proof of 
acceptance in outstanding performance. 


¢v BUILT TO LAST 
av PRICED TO SELL 


v FOR SMALL STORES OR 
SUPER MARKETS. 


CLIP TO YOUR LETTERHEAD AND MAIL TODAY 


FEDERAL REFRIGERATOR MFG, CO. 
Waukesha, Wisconsin 


| am interested in the Federal Line 
for '52. Please send me complete 
information. 


Meat Displays . . . Walk-ins .. . 
Reach-ins .. Freezers . . Service 
Cases... Spot Merchandisers. .. 
Beverage Coolers . . . Fruit Juice 
Merchandisers. 


® Join the Federal Dealer Group, 
some very desirable territories 
still open for greater sales and 
profits, 
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victim, “he shore was_ travelin’ 


awful fast.” 


We Love This One 


Pillar-of-the-church Deacon Jones 
was lying at death’s door. Gathered 
’round the outside of his home were 
a flock of the deacon’s friends and 
fellow-workers. 

Periodically ‘Silent Doc’ Mumm, 
the attendant physician, came out- 
side to post bulletins. Cumulatively 
they read like this: 

“6:00 p.m. Deacon Jones is failing 
fast.” 

“7:00 p.m. All hope abandoned.” 

“8:10 p.m. Deacon Jones has died 
and gone to heaven.” 

Mournfully the faithful flock de- 
parted when this last bulletin was 
thumbtacked to the door. Two hours 
later an old friend who had been 
working late, and hadn’t heard the 
news, was quite upset when he read 
the foregoing bulletins—plus another 
which had been appended by an ir- 
reverent local wag: ° ; 

“10:00 p.m. Great consternation in 
heaven. Deacon Jones has not yet ar- 
rived.” 


He Was So Right 


Big-shot banquet guests suspected 
that the real purpose of the gather- 
ing was to raise funds for some 
nebulous cause or other. And they 
weren’t wrong. 

The master of ceremonies, a re- 
nowned clergyman, rose to introduce 
the opening number on the program 
—a humorous skit. 

“Let us_ begin,” 
“with a light touch.” 

Fourteen minutes elapsed before 
the raucous laughter subsided. 


And They Wanted More 


Two conventions were held simul- 
taneously in the same hotel—a state 
conclave of preachers, and a regional 
sales meeting of appliance dealers. 

For the latter’s banquet the chef 
had concocted a super dessert— 
watermelon spiked with rum. By 
mistake it was served to the pastors. 

Too late the major domo discovered 
this colossal error. 

“Quick,” he ordered his assistant, 
“run into the Imperial Room and 
apologize to the Bishop. Tell him if 
he’ll wait a few moments we'll re- 
move the watermelon and bring in 
ice cream.” 

Back came 
minutes later. 

“Those preachers loved the spiked 
watermelon,” he informed, ‘‘and when 
I got to the bishop he was putting 
seeds in his pocket.” 


How Hot Is Hell? 


Wild parties every night and far 
into the morning were thrown by a 
manufacturer of fireproofing mate- 
rial who’d bought the biggest house 
in Susquehannet-on-the-Hudson. 

Rev. Ronald Revere, rector of Sus- 
quehannet’s Episcopal diocese, futilely 
attempted to reform this boisterous 
businessman. To no avail the recti- 
fied rector reverberatingly resounded 
the parable of Sodom and Gomorrah. 

Bacchanalian revels in the Big 
House continued. 

Dry-quipped the Reverend to his 
Deacons: 

“That man believes he can take his 
asbestos with him.” 


he expansived, 


the assistant, 20 


Asbestos Money He Had? 


’Twas a Veddy Social Wedding, 
and everybody in the Pahty was well 
lubricated except the minister. 

Next morning (late) a _ sheepish 
Best Man presented himself at the 
minister’s domicile. 

“Sir,” he began. “Did I pay you 
off last night?” 

“Yes, in your own way.” 

“Oh, oh, I was afraid of that. The 
groom gave me a 50-dollar bill to 
slip into your gown after the cere- 
mony, but I'll bet you didn’t get it, 
on accounta I still have it. What did 
I give you?” 

“A damp cigarette.” 


Saint Identified 


Movies have moved into Sunday 
Schools. Specially prepared motion 
pictures which recreate memorable 
dramas from the Bible impress 
“small fry” tellingly. 

Dr. C. A. Mittelmass reports that 
he kept 36 urchins spellbound 
throughout a film which portrayed 
Peter’s trial before the Sanhedrin 


(dramatized from the Books of 
Acts). 

“Peter was a wonderful man,” ap- 
pended Dr. Mittelmas, when the ceil- 
ing lights were turned on again. 

“Accourse!” piped up a Small Fry. 
“He’s the same deputy sheriff who 


saves Hopalong Cassidy in all the — 


pictchuhs on television.” 


The Big Boss 


Johnnie Jitter brought Susie Six- 
teen to the parsonage. They were 
marriage-bent, but hadn’t bothered 
to get a license. 

All they could think about was, as 
the title of a popular song puts it, 
“It’s Later Than You Think.” And 
Johnnie and Susie were impatient. 

Parson Prymm slowed their im- 
petuousness down to a full halt. 

“You can’t marry this obviously 
too-young girl,” he thundered, “with- 
out a license, or without permission 
from her parents.” 

“Why?” pled the panting teenster. 

“Because she’s a minor.” 

“Dja mean I gotta get permission 
from John L. Lewis?” 


Comic Competition 


Equipped with a projector and full- 
color slidefilms, a Sunday School 
teacher held her class_ spellbound 
throughout the “lesson” on_ the 
mighty Sampson. 


aren’t the only source of unexpected 
merriment. 

He cites the case of a church 
which hired a new organ-player. 
Immediately the pastor posted the 
title of his sermon on an outdoor 
bulletin board: 

DO YOU KNOW WHAT HELL 
IS? 

Underneath he added, innocently— 

COME AND HEAR OUR NEW 
ORGANIST. 


Tennessee Tall Tale 


“Yore Ezra shore is a changec 
man since he got religion,” admirec 
a neighbor. 

“Ain’t it the truth?” 
Ezra’s girrulfren. 

“Afore he jined the church he allu 
toted his jug on his shoulder. Nov 
he hides it under his coat, real prop 
erlike.” 


Fair Exchange 


Abie Goldblatt and Jeremiah Jone: 
tiffed about the comparative advai - 
tages of their respective religions. 

“Why, you Christians have bee. 
stealing our customs for centuries. ' 
cried Abe. 

“As a matter of fact, you’ve stolen 
the Ten Commandments from us.” 

“We may have swiped them fro: 
you,” acknowledged the nominal 
Christian, “but you certainly must 


delightex 


« Perfectly safe 


Self-satisfiedly she ended the show ,gmit that we haven’t kept them.” 
and awaited plaudits. They didn’t = Vale aan P E boc 
come, because .. . P al 

“Ah-h-h,” depreciated a toughie in Playing It Safe ref 
the fourth row, “Superman would Followin aa vent 

7 g a violent auto collision ; 
blow that Sampson to hellangone.” 4 seriously hurt fellow at the road- at 

Undaunted, the following Sunday side moaned. - 
she exhibited another film. At its A crowd of curious onlookers ‘soon pom 
end she tested their memories. gathered. From their midst emerged win 

“Who was St. Matthew?” a clergyman. Standing over the stal 

No answer. banged-up man the minister mur- com 

“Wasn't St. Mark a friend of ™ured a short prayer. othe 
Jesus?” “Embrace the Savior and reject the 

Again, no answer. the Devil,” pled the clergyman. As 

Patiently (oh-h-h, so impatiently) “Look,” rejoined the injured man, high 
she whispered, “Haven’t you heard opening one eye, “at this point I vs 
of St. Peter?” don’t feel like antagonizing nobody!” _ 

Up came one hesitant hand. e* 

“Yes, David, goon... .” Happens Every Week peop! 

“Peter is a wabbit.” Spied on a church lawn bulletin ment 

i? board: comp 
No Connection? NEXT SUNDAY’S SERMON: ‘net 

Fraternal editor Walter Fuller of “WHERE IS HELL? busy 
the Detroit News insists that double- Solo by Larry Loudlung: It’s v 
feature billings on movie marquees “Tell Mother I'll Be There.” are, | 
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e E-Z to see thru 

¢ Positively leakproof T 


NEW! LARGER SIZE—‘" 10 15%" 


Utilizing the exclusive E-Z-See gasket design, these 
new, larger E-Z-See’s employ a very novel method of 
combining a rugged compact design with a positive 
means of preventing the heat of silver-soldering from 
damaging the gaskets. In this unique design, the 
body extension tubes are made of a special alloy 
which is an extremely poor conductor of heat. There- 
fore, the joints may be silver-soldered to the brass 
end fittings with only a negligible rise in temperature 
at the gaskets. In connection sizes %”, %”, 11%”. 


13%”, 154”. 
TYPE 277 —V" to 2" 


All E-Z-SEE Liquid Indicators are E-Z to see 
through; positively leakproof; perfectly safe for 
pressures to 500 psi. Tubular high pressure gauge 
glass is protected from damage by unique slotting 
arrangement of the rugged brass body, with both 
sides open to admit plenty of light. 


Send for Literature and Prices 


CARRIED IN STOCK BY LEADING WHOLESALERS EVERYWHERE 
West Coast Warehouse: 2103 So. San Pedro, Los Angeles, Calif. 
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a BELOW: Outlets were connected to store's 4 Store Con di tioners 
3-ton ckaged conditioner install b ° ° 4 ’ 
' lee siiaee knind. ty O C ; Appliance and Refrigeration Parts Wholesalers 
4 
erate as Centra . 7 . 
o “ August Sales Dip Below '50, Gain over July 
System In Supermarket 
L WASHINGTON, D. C.—August higher than July, 1951. For the first 
NORTH ALTON, Ill.—Four up- sales by appliance and specialty eight months, their sales were down 
. right store-type oe Yr es operate ere ng ah rene A cogs of 4% from the 1950 figures. 
as a 20-ton central plant system to e abnormally hig ugust last year . 
od provide all year air Soniitiaaion for but were better than July, the U. S. PP, page ote “os oe 
ae ® higher than a year ago but 
the Tri-City Grocery supermarket Bureau of Census reported recently. were 6% less than in the preceding 
here, T. J. Waddell of the C. E. Inventories by this group were con- month 
Malone Co., United States Air Condi- siderably higher than last year but ; 
tioning Corp. representative, reports. down somewhat from July, the re- _ Sales by the commercial refrigera- 
oc The four 5-ton units, located in port said. tion group fell 18% under last year 7 
- pairs, back-to-back, are operated by The same general trend, on a more though gaining 3% over July. For ae 
a mercury switch type multi-step modest level, was true for commercial ‘he first eight months, they were 6% ‘ 
e controller, to provide only as much refrigeration equipment and parts ®head of last year. 
summer cooling as is required. wholesalers. Inventories were 16% larger than 
u Four cool air ducts from the units The appliance group reported sales than last year and at the same level 
ov combine at the rear wall of the main off 48% from August, 1950, and 283% as July. 
op A OVE: Cooling show window permits Dayton store area into a single 36-in. by 24- 
c- dy shop to display chocolates all through in. duct running down the center of Sales Breakdown by Geographical Division . 
hc summer months, thus increasing sales. the market with air distribution itis 
A:-ow points fo grille at end of window. through three 22-in. ceiling diffusers. Per Cent Change August 1951 Panel - 
The duct and diffusers were de- —-— = 68m. ae 
4 Pi 1951 1951 1951 Wo. of Reported ; 
nes signed and sized to provide the min- from from from Firms Dollar 
aI - imum possible air movement over the Kind of Business and Aug. July 8 mos. Report- Values 
store’s open top refrigeration cases, eos8taphic Division 1950 1951 1960 ing (ada 000) 
* “ _ | . . d used for frozen foods. Appliances and specialties wholesalers —48 +23 —4 107 18,935 
; Excessive air motion over these ae ee eee eT —53 444 + 7 6 1,153 
:’ | Air from Conditioner Cools Display Windows ss: siz, motion over tiese New Bagtand on = @ ta 
a ; a causes damaging thawing of the top ae a erie ere —46 +47 — 5 18 2,441 
layers of the food products. WOME -FRGUED COMUIEE sic scceccccccavcas —41 +23 +1 13 1,060 
“" | To Boost Candy Store’s Summer Business — xc", ° £008 products, West Norin Central soso a 
orn ceiling grilles at the rear of the NINOS Ciiciccicvecescusyavnncesx’ --82 +17 —17 12 1,740 
~ DAYTON—A new application of in operation, these windows are left store area to an above-the-ceiling — Pacific .............ssecseeeeeeeeeee eens as — <-8t %F8 2.516 
ust air conditioning that can prove a just slightly ajar so the air can re- duct feeding a plenum between each’ Refrigeration equipment, parts (com'l) —18 + 3 + 6 66 2,142 
m. boon to retail candy shops and open turn to the conditioner. pair of conditioners. UE ND: 606 $i 6s 0s ceder ewes penne —27 0 —14 13 723 
a new market for the enterprising With this system in operation, tem- Fresh air is taken into the equip- Bast North Contral ..........cccsceess — 0 4. 2 22 332 e 
refrigeration contractor has been de- peratures outdoors can reach 100° F. ment room through the outside wall. — South Atlantic ................s0ss eee —_ +7 +17 18 465 
vised by L. O. Warner, Carrier dis- as they do with some frequency dur- A thermostatically-controlled exhaust WARMER ci hance visssdecccsedercresasavans —22 +4 +14 6 135 
sion tributor here, for the Maud Muller ing Dayton’s summer months, but fan switches on when the equipment 
yacl- Candy Co. the manager of the candy store oom temperature reaches 85°. Inventories at End of Month (At Cost) 
By piping cooled air from an air doesn’t have to worry about what’s Cooling water for the system is re- 
300n conditioner directly into the show happening to the boxes of candy so circulated through a 60-g.p.m. at- 4 Cent — August 1951 Panel 
‘ged windows of the store, Warner’s in- temptingly displayed in the windows. ™ospheric cooling tower on the roof 1951 1951 Reported 
the stallation has permitted the candy Cooling also helps overcome the gy os — vin ‘ Nii ie el ae = = No. of L 
nur- company to display chocolates and heat produced by the lights in the " rs Switch two gas- S os , Pirms od 
other delicate pina all through show se me which is considerable ‘ired duct-type unit heaters into the Geographic Division _ —= sone on 
ject the summer months. even though flourescent lamps are ducts from two of the conditioners to Appliances and specialties wholesalers +81 — 6 81 27,565 
‘ As a result, sales have continued employed because there are so many provide winter heating. PE NE ii cers ce Dekeraanekieus +218 —10 4 1,449 
_ high, whereas before the windows of them for the small space. The system was installed by the RE NINE UN istieiiak chckteeressees +105 — 5 14 7,994 
" I were air conditioned sales of choco- Candy can be left in the windows Accurate Refrigeration Co. MES WOPE COME! nn. cccccencrccceess +56 — 3 14 3,974 
ay!” lates were way off during Dayton’s from morning to night now if no The air conditioning installation Wee MOO COME ciisivdcecasdscices +59 — 8 11 3,402 
y: four hottest months of summer. direct sunlight falls on them. Ex- Wa&Ss made as part of a general en- BE ND ov icisarcatesavsasesacsics +75 — 8 14 4,223 
“If you can’t display the candy, posure to direct rays of the sun is larging and remodelling program in Pr ore reer +53 —13 10 2,600 
people aren’t going to buy it,” com- minimized by the use of aluminum the supermarket, which is the largest PONE hacen ccen cee ces tier cveteseeesectes +96 —3 11 3,498 
letin ments William Werner of the candy awnings, however, so air condition- ' <a Alton. Refrigeration equipment, parts (com'l) +16 0 56 4,238 
: company. ing permits the maximum display e store is one of twenty-three BEE DUNNE bic osiiesesnerscerenves +14 —4 11 1,277 
This retail store is located in the value to be obtained. in the Tri-City Grocery Co. chain, Mast Morty Gantrad ies cscs ssscccceces +9 +5 17 870 
heart of downtown Dayton at the Patrons and employes also find the which operates markets in the state BE DOME sacs eiciees cus cusesveese +20 + 2 18 1,025 
busy corner of Third and Main Sts. store comfortable inside, too. _ of Iilinois. PACHAC 1... e esse ee eeeeeeeee eee eeeeeeees +31 —2 5 269 
It’s very small, as such candy shops s a : 
are, but tries to make the most of " 
its two show windows. Air Force Announces 
When Warner started to work out 
the plans for installing a 3-hp. pack- sf; . 
age conditioner to cool the store he Military Construction 
also devised a method to take care 
of the windows too. The load from WASHINGTON, D. C. — Funds 
the windows had to be considered have been allocated to purchase 
r in designing the system anyway, he nearly 5,000 acres and to begin 
To points out. necessary construction at Palmdale 
The ceiling of the store was Airport, Los Angeles county, Calif., 
L dropped. The unit itself was located for the final assembly and testing of 
I in the back with a duct running the aircraft by the Air Force, it was an- 
+ long way of the store. Two grilles nounced here. 
‘ supply air to the interior of the store It was also announced that two 
r proper. Main duct however, continues Air Force bases in Florida were re- 
— to a discharge grille at one end of cently reactivated and that reactiva- 
FILTERS the shorter of the two shop windows. tion of another in California is 
“f a Second window is supplied through planned. 
Element. a branch duct coming across the The newly-reactivated facilities in 
ceiling (above the false ceiling) from Florida are Pinecastle Air Force 
the main supply duct. The outlet is Base, Orlando, and Morrison Field, 
likewise located at one of the narrow West Palm Beach. They were reac- 
windows. tivated under the 95 wing program. 
Sliding glass doors are provided on Plans to reactivate Hammer Field, 
, the interior side of the show windows’ Fresno, Calif., for a reconnaissance 
) and with the air conditioning system unit under the Strategic Air Com- 
ee SRS RRR a CNR NT mand, call for joint usage of the 
field by the Air Force and Commer- 
JUST ASK US! cial air lines. A request for $22.3 
Turn to “What’s New” million for construction to rehabili- 
page for useful information. tate the field was pending before 
nl Congress. 
‘ 5 5) 
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m ge e FREEZE EAZY 
° ; Ee U. L. APPROVED 
ry . = 
e- » The new low-cost, high-efficiency 
i answer to the frozen food display 
o case problems of most food stores. 
93” — 67" — 54” 
all with self-contained F22 sealed units 
‘ UNBEATABLE PRICES 
ONE © FOUR FREEZE EAZY MODELS for full information write to 
Sold by 
matFO A COLORADO FREEZE EAZY 
Brooks rann onpeny « ALCO VALVE co. 
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“| have always felt that whatever the Divine Providence permitted 
to occur | was not too proud to report. The people are not served 
by pussyfooting, or by that sort of journalism in which nobody will 
ask who is the editor of a paper or the writer of an article, and 
nobody will care.""—Charles A. Dana. 


What Gives with 
Do You Have ‘Both Feet On The Ground’? The Consumer 


3 Today? 
“Easily undenrstandalde - - - What has happened to the vigorous demand for refrigerators, 


freezers, air conditioners, and new cars? Are consumers “bought 


e ° ° LA 
and a great aid to service engined up”—is the market saturated? A good many businessmen think 


so, based upon their interpretation of the recent actions of Ameri- 


<7 
S te CY = --- =z 
. - se Be =r . 
he y s-' i> 


I @COPR. 1951, KING FEATURES SYNDICATE, Ine, WORLD RIGHTS RESERVED. 


can consumers. ' 
Q r y ie | G i K A T j 0 Nv 2 w 0 # [ & M S A year ago the public was scrambling for anything at any 
price. Talk of metals shortages, cutbacks, and rising prices sent 


A N D T i EI E 5 0 LU T ! 0 N them scurrying out to buy soon-to-be-scarce items. 
But the picture suddenly changed. No drastic shortages 


occurred. Mr. and Mrs. Buying Public drew themselves up short, 


In four volumes, J-1, J-2, J-3, and J-4 took a moment from the mad mixup to survey the situation, and 
by Paul Reed decided there was still time and enough merchandise to become 1 
Handy, practical, reference information for the refrigeration shrewd shoppers. : 
service engineer, ‘Refrigeration Problems and Their Solution” During the late 1950-early-1951 buying spree, many of them ) 
is written and illustrated so as to be of interest to salesmen, had loaded up on major items. Much of this forward buying 
users, and others who want a fuller knowledge of refrigera- was transacted on extended time payments. Currently these con- 
tion. sumers are paying off debts incurred for refrigerators, ranges, 
You'll like the way Paul Reed has organized his material . . . laundry equipment, television sets, and new automobiles—yes, and T 
and he writes clearly, making these books easy to understand air conditioners. Aa * 
and a pleasure to read. And because Paul Reed has such a wealth of practical know!- Since most of this equipment is brand new, there is little “7 
edge of refrigeration, and years of experience behind him, you'll find reading these need for immediate replacement. Most people now have what they r 
books the next best thing to a person-to-person chat about your refrigeration problems. need to get along, and thus are following more normal buying | 
Conveniently cross-indexed for instant use, ‘Refrigeration Problems and Their Solution” habits. Fear of shortages loses its effect when showrooms are 2 
can provide ‘‘the missing link"’ in your search for authentic advice on ‘‘how to mcike well stocked and dealers admit overloaded inventories. be 
it work.” During the scare era a year ago, stocks dwindled in most a 
lines. How the scene has changed! Let’s take a look at a few 106 
VOLUME 1 VOLUME 3 comparisons. _ 
Measuring Temperature; What Heat Is; Tempera- Lost Time and Short Cuts; Refrigerants and Refrigerators. A year ago manufacturers and wholesalers - 
Comereeshen Coches Eapemiton Votes and Then ables: Moliier Chart; Two and Three Stage had around 300,000 on hand. In September, 1951, more than three 
Properties; Capillary Tube; Float Valves; Heat ae Gee peg cn a an tae times that many (and maybe a million) — waiting to be moved. 
4 Exchangers; Oil-Refrigerant Mixtures; Control re ae ; Price cuts and easier credit terms haven t helped as much as ex 
3 Settings; Air Circulation; Multiple Systems; etc. i pected. It is predicted that dealers will begin 1952 with a carry 
VOLUME 2 VOLUME 4 over of at least 600,000. . _ 
Condensers; Compressor Shaft Seals; Defrosting Cleaning Parts Before Repairs; Compressor nee ae acces tie va ncccohe-yro yorry 


Noise; Compressors In Parallel; Frozen Compres- 


Evaporators; Compressor Oil; Charging Refrig- , ; . ; 
: year ago. Electric ranges are in a somewhat less enviable pos tio! 


: erant; Humidity and Air Circulation; Carbon tors; Service Problems; Overloaded Motors; 
Dioxide; Use of Gauges; Trouble-Shooting; Making Money In the Service Business; Absorp- Present stocks are twice what they were then. 
Preventive Maintenance; Control of Moisture; tion; Evaporative Cooling; The Heat Pump; Television sets. If manufacturers’ figures are any indic: tion 
tev = Vey PG Seek, reais: Comparative Cost of Fuels. there will be a plentiful supply for awhile. Price cuts an: big 
ee | | promotion have spurred sales somewhat, but barely nibbled # 
In Four Volumes J-1, J-2, J-3, J-4 huge stocks in the field. 
$1.50 per Volume Radios are selling better now, but manufacturers’ stock; al 
, still double the 1950 figure. Present figures indicate that nar’) 
USE THIS HANDY FORM 400,000 sets are available. 
sy rig sa ise clei een ehcp deste eae ean apnitbieabiitnn ea ininip mimi dtni enna tin an aied New car stocks actually show a decrease. This is par ially 
Business News Publishing Co due to a cut in production of nearly a million and a half in th last 
450 W. Fort St.. Detroit 2 6. Mich year. There are still plenty to be seen in dealers’ showr om 
‘ s ; ite eee though this may not continue to be the case. 

Please send Paul Reed's books as follows: The public can be sold, but it can’t be fooled for long. 
ners copies J-1, $1.50 each Address ............-- 222s eee, Present high inventories will help bridge the gap caus d by 
er copies J-2, $1.50 each City a metals shortages and reduce the sting of sharp cutbacks, hov ever 
noi copies 3-3, $1.90 ouch ane ee om oe nee The approaching Christmas season should see an upswi 1g ” 

ies J-4, $1.50 Q State buying, but unless international affairs take a decided tur} fot 
wTer copies , $1.50 eac Creer eeerere rere eer yee ee ee the worse, there will be no buying panic wave. 
Check for $. 20025. he Sten 2 ee ee Mr. and Mrs. Buying Public are “sitting tight,” and will ha" 
nensh | to be sold. } 
) 3 ; y pop r ~ 4 J . ‘ 2 , : . 
| et = 


= a eee 
Puy HELLO, Boss» VW 0 WHAT DOES HE WHERE'S ; 
ps me” C FINISHED THAT Bye DRIBBLE HAVE TO WORK AROUND / THAT, THERE. oe Se ee, 
ny Bl WIRING 08 NOS Vector OER | | > wrece You _CCCC“‘;C:C:s‘(‘iéaRE 
| On cat WANT THE LIGHTS 
— BS ARS ah oh CREE WITH THER ; ——- Be 
ns Ee \_ ON TAPS 7 DISPLAY LIGHTS =f a 
ee # U“firz=~ YN “yyy 7 - WG a en 
one HM) bh A =: @ Sy Se —— Wore | Mate: 1 a 
Sey APS, 0 S oa ne - et cs <5 fi 4 aod (LONEN —_ ji | A} \ 
hase fa WS e 2 wt: i . “a = z @RRE A Z Y GmMPER ; 
Wee 3 ~ * Yj GG: , ' 4 Ze 5) Hf levectaic 
nn = 4 Wal f= B , ELEC TINS ‘ my °: x Y Mes: iG: eas Pa / 
: Se I. |. SSS: D ~ agen A ——— 
: BN oF i ¢ eg: 5 WIZ) Wize fx GE. | ae 
5 les A > fap CyB \ p\\\ = OY & ] ’ ae me My A. g oe 
Be AW x : WY, \4 1g . . oe, “x = — er if f,) | M7) “eo ge “tees i ; 
i CF; FET MY Uf) 7 rs Gy 1: eee 
ail z* ue). Sy lf a | $A GAR: Gee Se 
: KAA) ie ik) Yi ‘ = VZ | y Z Ne ; i) : eam onsite eens teres eee 
"ae oe a TAN > b SS oe ‘Gy > ae) N= ” 
ie ee ARE sO =| f | 
oat = VE ee N A i 
eo (A_wZH AS Ty | _| anna mmRI Inman >. Deamon an emeens % aie mamaanamaammammaaals 
— 
an 
Z a 
a 
ee | BR —S—SSCSCSCsiti‘s 
eth 
J ‘ch 
nm 
ule 
= 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| M 


‘an 
ies 
ich 


Lge 


tors, 
ught 
hink 
neri- 


any 
sent 


tages 
hort, 
, and 
come 


them 
iying 
. con- 
nges, 
, and 


little 
. they 
uying 
s are 


most 
a few 


salers 
three 
1oved. 
aS ex: 
carry: 


ation. 
000 a 
5 tion. 


tion, 
led at 


ks are 
n arly 


r ially 
n > last 


s d by 
V evel 
yiag B 
ri fot 


1) have 


AIR CONDITIONING & REFRIGERATION NEWS, OCTOBER 22, 1951 


11 


‘Kulene-131’ 


Refrigerant for Low Temperatures Said To 
Be Non-Toxic, Non-Explosive, Non-Flammable 


LOS ANGELES—Under the trade 
name of ‘“Kulene-131” a new refrig- 
erant intended primarily for low 
temperature applications is being dis- 
tributed by Eston Chemicals, Inc. 
here. 

Claimed to be non-toxic, non-ex- 
plosive, and non-flammable, the new 
refrigerant’s chemical name is bromo- 
trifluoromethane. The chemical for- 
mula is CF3Br. 

It’s covered by two patents 
(2,531,372 and 2,531,373) granted to 
Herbert Waterman (deceased) and 
assigned to Minnesota Mining & Mfg. 
Co. Sole distribution rights are held 
by Eston. 

Four principal advantages are 
claimed for Kulene-131 by Eston: 

“1. Lower compressor displace- 
ment than all other commonly used 
refrigerants. 

“2. Lower compression ratio than 
other commonly used refrigerants. 

“3. Operating pressures sufficiently 
high to permit efficient operation of 
low temperature equipment. 

“4. ... specially suitable for small 
size low temperature equipment.” 

According to Eston, the refriger- 
ant “has already been used in equip- 
ment designed for standard refrig- 
erants with satisfactory results. On 
a test setup Kulene-131 achieved the 
desired reduction of temperature in 
25% less time than required with a 
commonly used low pressure refrig- 
erant.” 

While it “appears to have certain 
basic characteristics which make it 
ideally suited for a low temperature 
refrigerant,” Eston points out that 


“additional test and experimental 
work will be required to fully evalu- 
ate all the necessary data.” 

Physical properties are given by 
Eston as follows: 

Odor is “ethereal”; non-flammable; 
non-toxic, and is suitable for all 
standard metals. 

Boiling point at atmospheric pres- 
sure, -73.6° F. 

Density of vapor: at 5° F., 2.595 
Ibs./cu. ft.; at 86° F., 9.365 Ibs./cu. 
ft. : 

Density of liquid: at 0° F., 112.9 
Ibs./cu. ft.; at 80° F., 96.9 Ibs./ cu. 
ft. 

Critical temperature, 153.5° F.; 
critical pressure, 587 p.s.i.a. 

Heat content of liquid at 80° F. 
is 22.32 B.t.u./Ib. 

Heat content of vapor at -40° F. 
is 50.25 B.t.u./Ib. 

Latent heat of vaporization at -73° 
F. is 53.8 B.t.u./Ib. 

Freezing point is -226° F. 

Ratio of Cp/Cv at 77° F. is 1.116. 

Kulene-131 is said to be _ stable 
under a variety of exposures to heat, 
solvents, alkalies, acids, etc. It is 
slightly soluble in Capella oil (Type 
D) to the extent of 0.016 grams per 
ml of oil at 25° C. and 760 mm. 
pressure. Data on other types of oil 
under varying conditions is not yet 
available. 

Shipment of Kulene-131 in ICC 3A 
1800 cylinders with appropriate 
safety devices has been approved by 
the Bureau of Explosives, Eston an- 
nounces. 

Additional data on the new refrig- 
erant is given in the accompanying 
tables. 


Table 1—Temperature, Pressure, Volume, and 
Density Relationships for Kulene-131 


Pressure Volume Density 
Temp. Absolute Gauge Liquid Vapor Liquid Vapor 
rr, tb/in2 Ib/in2 ft®/Ib ft3/lb lb/ft’ Ib/ft8 
-40 32.41 py A pI .008382 0.8811 119.3 1.135 
-20 48.85 34.15 .008621 0.5977 116.0 1.673 
0 71.14 56.44 .008857 0.4202 112.9 2.380 
20 100.3 85.6 .009132 0.3003 109.5 3.330 
40 137.3 123.1 .009442 0.2169 105.9 4.610 
60 184.9 170.2 .009823 0.1587 101.8 6.303 
80 242.1 227.4 .0103 0.1173 96.9 8.523 
100 311.7 297.0 .0110 0.0842 90.8 11.88 
120 396 381 .0122 0.0562 82.0 17.80 
140 496 481 .0150 0.0302 66.5 33.15 
Table 2—Temperature, Heat Content, and 
Entropy Relationships for Kulene-131 
Heat Content ——Entropy from -40° F.—— 
Temp. Liquid Latent Vapor Liquid Latent Vapor 
“7 Btu/Ib. Btu/Ib. Btu/Ib. Btu/Ib. Btu/Ib. Btu/Ib. 
73 ' 53.8 
-40 0 50.25 50.25 0 0.1196 0.1196 
-20 3.47 47.98 51.45 0.0081 0.1090 0.1171 
0 7.04 45.52 52.56 0.0160 0.0990 0.1150 
20 10.71 42.84 53.55 0.0238 0.0893 0.1131 
40 14.48 39.87 54.35 0.0315 0.0797 0.1112 
60 18.35 36.55 54.90 0.0391 0.0703 0.1094 
80 22.32 32.73 55.05 0.0466 0.0606 0.1072 | 
100 26.39 28.21 54.60 0.0540 0.0540 0.1044 
120 30.56 22.51 53.09 0.0614 0.0388 0.1002 
140 34.83 14.11 48.94 0.0696 0.0235 0.0931 
Table 3—Comparison of Refrigerant Properties of 
Kulene-131 to Other Common Refrigerants 
(Basis: One Ton of Refrigeration) 
-40° FP. EVAPORATION AND 68° F. CONDENSATION 
3 g 
. £2 e @ # 
5 “ 8 
Ko] Ko} i 
pita on 
ne ™ a8 
i Boye P £2 Fy y 8B 
z & 3 
Fo Faq op .) ® 
7 Fos F “F GF OS EE 
» § "2 g 8 "$ §& 8g 
ethyl Chloride ........ 15.9* 563 103 150.9 133 12.72 16.85 
! chlorodifluoromethane 11.0” 67.5 8.3 49.8 4.02 3.91 15.73 1.61 2.93 
GED Adi ccunstxatonss 8.7” 109.6 11.9 479.3 0.417 24.86 10.38 1.57 3.04 
mochlorodifluoromethane 0.61” 1183 87 70.1 284 3.28 932 1.55 3.00 
GE KaStaencavanses 178 19833 64 302 664 088 584 171 2.76 
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: 'f you are prepared to handle sales, 
| installation and service for our stainless 
| steel soft drink Dispensers for Bors and 
l Taverns, advise business experience and 
| some facts relative to your financial ability. 
| 
| 
| 
| 
| 
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INCREASES PROFITS FOR 
BARS AND TAVERNS 


Exceptionally profitable 


MULTIPLEX FAUCET COQ. 4326 DUNCAN, Dept. ARN-14, ST. LOUIS. MO. 
Mphapapeatians MANUFACTURERS OF SOFT DRINK DISPENSERS OVER 45 YEARS — — — —.-~u- 


Model 14 
Under Bar 
Dispenser 
Draws one 
sweet drink 
and seltzer 


to handle.—Write to 


Roeyer Heads Sales of 


Havens Cooling Towers; 


Policy Change Announced 


KANSAS CITY, Mo.—A new sales 
manager and a new sales policy for 
its cooling tower division has been 
announced by the Havens Structural 
Steel Co. here. 

W. R. Roeyer took over responsi- 
bility for cooling tower sales in mid- 
August, while Bruce Brand, who had 
been handling those duties tem- 
porarily, now heads the firm’s tech- 
nical staff. 

The new policy, announced shortly 
after Roeyer’s appointment, states 
that Havens will now sell its ‘33” 
series and “Standard” series cooling 
towers and accessories only through 
wholesalers. 

It defines a wholesaler as a person 
or firm who fills the following quali- 
fications: 

“1. Whose major activity is the 
sale of new equipment, parts, and 
supplies at wholesale to the ‘trade.’ 
The term ‘trade’ is defined to in- 
clude service engineers, dealers, ma- 
chine distributors, contractors, and 
all other recognized trade outlets. 

“2. Who does not sell at retail. 

“3. Who does not sell merchandise 
of any description through his own 
appointed franchised or exclusive 
dealers. 

“4. Who does not perform installa- 
tion or service except ... shop re- 
pair work at wholesale to the ‘trade.’ 

“5. Who does not contract for in- 
stallation or service. 

“6. Who does not compete with the 
‘trade.’ ”’ 


4~- 


Defense Order Shipment 


TYPICAL of defense business obtainable is this load of 15 
Bakeraire units for U. S. Naval Training Center at Bainbridge, Md. 
The order carried a DO-C-2 rating placed by Oreole Refrigeration 


Co., Baltimore. 


Shown with the load are left to right: Mark 


Mooney, Baker Refrigeration Corp. sales manager; Lt. J. R. Troike; 
Chief Roy L. Freeny; and BM! C. E. Mclaughlin of the Navy. 


Sweden ‘Speed Juicer’ 
Output To Be Tripled 


SEATTLE—Production of Sweden 
“Speed Juicers’ will soon be tripled, 
according to Sweden Freezer Mfg. 
Co., maker of this fresh fruit and 
vegetable juicer, formerly manu- 
factured as the “Zippy Juicer.” 

New tooling, now almost com- 
pleted, will permit this greatly in- 
creased production which is expected 
to reach its peak by Dec. 1, the com- 
pany said, adding: “Shortages of 
material are not anticipated as size- 
able inventories have been built up 
during the period of retooling.” 


Cannon Distributing To;Sell 
Carrier In So. Carolina 


SYRACUSE, N. Y.—Cannon Dis- 
tributing Co., Charleston, S. C., has 
been named distributor in the South 
Carolina territory for Carrier room 
air conditioners and ‘“Humidry” de- 
humidification units, it was an- 
nounced by Carrier Corp. 


Norman L. Cannon, president of 
the distributing firm, and Frank 
White, sales manager, visited Carrier 
headquarters in Syracuse to work out 
final details and sign _ franchise 
agreements. The Cannon company 
expects to sell the Carrier units 
through some 200 dealers throughout 
the state. 
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Model 65 Water Reg- 
ulating Valve. Pressure 
65 to 200 p.s.i. Freon 
12. Available in %”", 
44" and 34" sizes, 


HERE’S WHY 


, Stainless steel valve 
seat, corrosion-free 
and ground to a fine 
surface finish, pro- 
vides lifetime tight 
shut-off 


Plastic valve shoe 
floats on stem;water 
pressure forces shoe 
tightly against seat 
for complete shut- 
off No chatter in 
operation. 


Valve seat is wiped 
clean on every cycle 
by unique action of 
shoe as it moves 
across. No chance 
for dirt accumulat- 
ing on seat. 


V-block seals water 
in main valve body. 
Water never comes 
in contact with 
spring or operatin 

Silisue. Lacheeeet 
forged-brass body, 


DEPENDABLE Controts 


THESE VALVES STAY CLEAN IN DIRTY WATER! 


no chattering. 


Model 65 Water Reg- 
ulating Valve. Pressure 
range 165 to 300 p.s.i. 
for Freon 22 systems, 
Model 65 capacijy from 
2.7 to 42 gal. per min, 


‘a DEPENDABLE WATER- 
REGULATING VALVES PROVIDE 
SIMPLE, TROUBLE-FREE CONTROL 


A quick look inside A-P’s water regulating valves tells you why they are 
the valves you need for trouble-free operation of your cooling system. 
They're compact — simple to install. Operating range 65 to 200 p.s.i. 
Freon 12. Regulate cooling water for compressors up to 42 hp. An extra 
large bellows is your assurance of extra-long life. Because operation is not 
affected by inlet pressure — valve action is quiet and positive every time — 


Find out about A-P’s trouble-proof water regulating valves today. Re- 
member, it’s A-P’s — the only valves on the market with “the self-cleaning 
seat” that stay clean — even in dirty water. Write for Bulletin R-6. 


A-P CONTROLS CORPORATION 


(formerly Automatic Products Company) 


2460 N. 32nd Street e Milwaukee 45, Wisconsin 
Export address: 13 E. 40th St., New York, N. Y, @ In Canada: A-P Controls Corporation, Ltd., Cooksville, Ontario 


Stocked and Sold By Good Refrigeration Wholesalers Everywhere @ Recommended and Installed By Leading Refrigeration Service 
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terminals and_ electrical 


writers’ minimum requirements.” 


should be ready for delivery soon. 


Water Heater Thermostat Features Reduced Arcing 


SOO0OW 
2500 Ww 


240V AC 
12OVAC 


KEY NO. A-1040-—— 


ELIZABETH, N. J.—A new sur- 
face type electric water heater ther- 
mostat has been announced by Wil- 
colator Co. here, manufacturer of 
thermostatic controls. 

Chief feature of the Wilcolator 
Model W thermostat is said to be its 
constant pressure contact mechanism 
“which maintains full contact pres- 


Howard Case Has Shelves 
In Superstructure 


sure right up to the instant the con- 
tacts open, thereby reducing arcing 
to a minimum. 

“This feature assures a fast break 
and lengthens contact life. It is made 
possible through a unique design, 
which enables the bimetal element to 
move in the direction opposite to the 
movement of the contact.” 

The thermostat is described as 
small and compact, measuring only 
2% in. high, 15, in. wide, and 1% in. 
deep. They are particularly suited for 
table-top model water heaters, where 
space is at a premium. 

New, simplified mounting brackets 
are provided, which allow the ther- 
mostat to be mounted either to the 
heating element screws or to the side 
of the tank. Mounting stresses are 
all taken by a strong box shaped 
metal base and are not transmitted 
to the bakelite casing or contact 
mechanism. 

The Wilcolators may be mounted 
interchangeably with most other sur- 
face type electric water heater ther- 
mostats. 

In order to facilitate testing in 
production and service, it is possible 
to easily cold check the operation of 
the thermostat and heater circuit by 
merely turning the pointer counter 
clockwise below the 120° mark. 

New safety features include termi- 
nal blocks extended 4 in. above 


KEY NO. A-1041 


PHILADELPHIA — An open top 
dairy display case featuring two 
shelves in the superstructure and 
two refrigerated glass-fronted shelves 
in the body of the case has been 
introduced by the Howard Refrig- 
erator Co. here. 

Called the OD-71, the case mea- 
sures 71 in. long, 29 in. wide, and 54 
in. high. It is powered by a %-hp. 
Tecumseh hermetically sealed com- 
pressor unit. 

Overhead concealed fluorescent 
lighting illuminates the entire case. 


hermetically sealed Thermopane 
glasses. There are two rows of ticket 
molding strips on the canopy of the 
superstructure. The lower portion is 
designed for bulky products. 


spacings, 
“considerably in excess of Under- 


What's New é 


When requesting further information on new 
products, please use “Information Center” form. 


The company said the thermostats, 
both primary and_ secondary 
control, are now in production, and 


The display front is made up of three 


“DO Rating”’ Orders are Vital os 


Filtrine products meet government specifications 


For all Federal Agencies . 
Filtrine products meet government specifications. 


Corps . 


COOLERS FOR MESS HALLS — CAFETERIAS © 


Sell your own condensing unit 
by Filtrine’s 40-year dependability. 
efficiency—dependability—20-year life construction. 2. High capacity— 
3. Handsome exterior (all stainless steel or Duco with 

4. Equipped to suit with top and/or side shelves. 


super storage. 
stainless trim). 


5. Bubblers, glass-fillers, front, back or all sides. 
equipped to banish chlorine and insure sparkling water. 


Master” 


COOLERS 


Sell your own condensing unit. . . 
coolers as repeatedly named for military and V.A. X-ray installations; 
Signal Corps and Air Force dark rooms and photo labs. 
water of correct temperature for film processing. 2. Large storage for 
heavy duty and emergency requirements. 
operation—20-year life construction. 4. Floor mounted with stainless 
steel work-table top; also under-counter models. 
prevent scratched and pinholed negatives. 


PACKAGED CIRCULATING CHILLED WATER SYSTEMS 


Sell your own condensing unit .. . 
systems for circulating drinking water in offices, hospitals, industrial 
. for processing water as low as 34°. 
for streamlined engineering, quick installation. 2. Capacities 5 to 400 
g-p-h.—Storage 5 to 150 gallons. 
4. Your condensing unit factory installed. 5. Insulation—2-inch hydro- 
6. 20-year life construction. 
assembly (extra) to kill chlorine and keep water sparkling. 


plants . 


lene-sealed corkboard. 


FOR X-RAY & PHOTOGRAPHY 


Air Force . .. Army... Navy . 


. with coolers backed 
1. General acceptance for high 


6. Can be “Taste- 


MC-25-S 
MC-40-S 


MC-14-S 
MC-43-S 


with these Filtrine 
1. Dependable 
3. High efficiency, economy 


5. Filters (extra) 


PH-7 PH-14 PH-25 


REMOTE COOLERS FOR ALL USES 


Sell your own condensing unit . . . with 
Filtrine coolers suitable for new and replacement instal- 
lation everywhere: barracks, military depots, mills, 
schools, post offices. 1. Capacities 5-800 g.p-h.—storage 
7-300 gallons. 2. High efficiency—20-year life-span. 3. 
Insulation—2” hydrolene-sealed corkboard. 4. Filters 
and Rectifiers/Dechlorinators available for all sizes. 


with complete Filtrine 
1. Completely packaged 


3. Equipped with heavy-duty pump. 


7. Filter-Rectifier Typical ‘‘Packaged”’ 


Circulating Chilled Water System 


Get our new “How to Sell DO Jobs” Write Dept. RF-1 


FILTRINE MANUFACTURING COMPANY - BROOKLYN 5 - N. Y. 
“Water Coolers and Filters for 40 Years” 
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Duct Furnaces Designed 
For Use with Air Cooling 


“Pittsburgh"’ Duct Furnace. 


KEY NO. A-1042 


PITTSBURGH—A new line of duct 
furnaces, designed for use in in- 
stallations where the air supply and 
pressure originate at a source re- 
moved from the unit, has been an- 
nounced by Automatic Gas Equip- 
ment Co. here, manufacturer of gas- 
fired unit heaters. 

Known as “Pittsburgh” duct fur- 
naces, they are recommended for use 
in air conditioning installations 
where the air ducts are already in 
place. The basic unit is the same as 
standard Pittsburgh gas unit heaters 
and, as in the latter case, is 
equipped with a durable cast iron 
heat exchanger and combustion 
chamber to withstand the corrosive 
effects of burning gases and mois- 
ture. 

Combustion chamber and heat ex- 
changer are cast in one piece, and 
the extended heating surface fins on 
the heat exchanger are cast integral. 


| A built-in draft hood absorbs all ex- 


cessive chimney action and thereby 
conserves heat, the company pointed 


, out. 


Pittsburgh duct furnaces are sup- 
plied in sizes from 12,000 B.t.u. in- 
put to 200,000 B.t.u. input per hour 
and are _ shipped completely as- 
sembled with controls and built-in 
draft diverter. They are A.G.A. 
tested and approved at 2 in. W.C. 
pressure. 

Descriptive literature’ will be 
mailed upon request. 


Murray's 20-In. Range 
Has 3 Surface Units 


KEY NO. A-1043———— 


SCRANTON, Pa.—A 20-in. wide 
electric range with three surface 
units and full-width oven is cur- 
rently being produced by the Murray 
Corp. of America here. 

Labeled the EB-50, the range is 
equipped with an automatic oven 
thermostat, electrical outlet, seven- 
heat switch controls, and an indica- 
tor light telling when oven and 
broiler units are on. 

Two of the surface units are 1,250 
watts, and the other 2,100 watts. The 
baking unit is 2,200 watts with 200- 
watt top heat and the broiling unit 
is 3,000 watts. Monotube heating ele- 
ments are employed that turn up for 
cleaning. Their featherweight sup- 
port also lifts out. 

The oven measures 16 by 16 by 19 
in. while the over-all cabinet dimen- 
sions are 20 in. wide, 24 in. deep, 
and 42 in. high. Heat control knobs 
are on the front of the range while 
the appliance outlet, indicator light, 
and oven thermostat are on the 
backsplasher. 

The range is built on a unit welded 
frame and is insulated with Fiber- 
glas. It is finished in high-gloss 
titanium porcelain on white exterior 
areas. Oven surfaces are of deep-tone 
blue-black porcelain. 

Other features are chrome handles, 
toe space, concealed drip tray, con- 
cealed oven vent, and chrome 
handles. 


ee 
ae 
———_—$——— 
ae 


promptly. 


TLRBRCeeOL eee tee ee 
Cec eeee ne 2 eee ee 2 ee 
CREE REEL eee eee ee 


SCC E OCC TH 64048 4&6 80 


Street 
Bere rere rT Terre TT eee 


450 W. FORT ST. 


For more information on What's 
current literature and catalogs available, equipment 
advertised in Arr ConpITIONING & REFRIGERATION NEws 
use Key Numbers where designated or specify products 
advertised and we'll see that you receive this information 


What’s New or Current Literature Available 


Products Advertised 
(list name, page, and issue date) 


REeerurceeurreeoereee se Cae eee eee eee eee ee ee ee ee ee ee a ee 


PAASHLEPESECEAS OS ECD CSREES ODPES CEES EWALD HOG OECD OHSS 2H 4 O'S 
eee CFOS OSCE REBGECDTHW4AED EDA OES SH S006 6H 6S 4 4846 OO THO OE OG OEE 
SHHRESVSSHSHPOCHHRFCFCCCHECH OCC OH EHS 


RERELERSRTELE SAE LALF IT eT ese eee eee 


Se CCPHRHCEREKSHTHESESHCHDERSE MERE CECDERESCSCECCRASPDPCE SCC REC HEADEC HEC CDSE 


ee 


STSATSHHPVASASSEAAE GH VA426 66H O44 OS'S 


MAIL THIS FORM TO 


Arr ConpitTioninc & REFRIGERATION NEws 
Reader Service Dept., 


New products. 


Ste 4 @:68 OG 28 EE. EOD 
HOS CTS AWE SE CODES SR SO 
eorretec_eovsee eb enée sees 


0820 O64 43 9682 446 #40 


roe 


eee ee ee ee eee ee he 


ee ee ee eee ee 


, DETROIT 26, MICHIGAN 


a 
As 
Bee! 


‘ 
im 


condi 
realiz 
proce 
only 
How 


condi 
takes 


<a ashes x Aes Ler Seay ae Ags: is ae a _ = ; : pacer ° % aoe y c. 2 - > i AS reo 7 a “i . me ; a tl Ge . é = nee eo. Leite are ee x) 3 
| = ee 
y 2 “ee 3 ¢ © 4 = Co 
— . 
i ST A EASELS A AA a 3 a ee a og a = ’ : ¢ : 
i ioe 6h lu rr ee 
es - Ss i tit. oe oa 
ee: 3 ciaceiiibaaunmaaiea 5 cea ” oy = 4 3 2 ae of. $ - Le - : #4 2 
ee —— ro ee eS PRL ALE &g oe 7 “ ag 
aun Var es a  .. 2 scieail io. : ee . i ee 4 wes 4 ee oe ‘ see oo. 
igiah % 4 eh \ a g a ‘ j 8 . és ay gs as 2 ae é Bee ens wee : 
fel ae ms 3 a a mamma compen OED 8) al = Re a fh ae ? ae * a ae ss 
a Ft | fh! ad . , bogie TS SSS. he 4 2 ee - . 
? WILCOLATOR ait en —. eo oeCté<* ee D . 
aes EbraaBeTH Cal iia ea ia CO ae 
ro hes) by Spices » ee q 6 — ices Boren s r ae 2 coe Peis ’ ——" con anita eel 
Agee s ote re” . F : Se ae SS Ine: Se ee 
ae ee g .) e oe - , Ae ] : bg ; 
ae * é pee fei i aali a. 3 H See 
nee | | 4 ee ee 
eae 1402160 
me ee a 
ay . Fee 170 { __ : 
= 0 © 160 & | 
| _ lof is . 
4 ; 
ayes 7 — — —_ : WA 
biioa : a 
see si 
Saks te 
oa is 
- e . th 
Be : po th 
oa it 
Pere Tl 
agp in 
ane pr 
7 - —EEE~ = - ee a» pe 
; a th 
: ; . th 
* tos | | : . ° . ee / e th: 
= for all water cooling use F#i/frine — e 
9 , bi a ; ‘ =: : 
a : ; off 
a —sell more condensing untts — ad 
“gt del 
. sel 
ee “G 
oi like 
aor up 
. not 
oes 
s ; ‘: 
. . . Marine ) 
rn EE 
a I 
ve Ay = SE a -_ ° I 
wae rz ——— — a tod: 
ees 2 —— information — -fE 
i, —— » —SSSS=nh ji, ee \ tele 
: ee 1 * ° ——— whe 
4 No. 4 plic: 
a no as 
bat B — regi, 
7 publ 
: poss 
4 4 f | | || even 
ao have 
bo hd 
aE ib more 
how 
. indus 
Key No. . Key No. for 
ie 
aa Key No. . Key No. 
hs _ “ Key No. . Key No. 
bcs ne) - eM LD F—Eeeeeeeeeee 
= a he rs Se i: 
ek ‘ a } ; o ats : ; Eq 
me 4 x = i? gers ‘ pe Me 
. : . of Bw 3 eg. 4c 
: a : SA oe ae . 
oe “ ' € - Bae oe ee Se Wh 
“a F m e =e _ dra v 
te = 4 ‘ =_—  —< =. tio in, 
2 .* 
ia MH-300-R M-90-R MA.40-R M-25-R M-I4-R X-2-R M-10-R pa: 
: MH-150-R M-75-R  _M-43-R M-7-R M-20-R J. 
M-300-R M-40-R an 
— a ope -at 
were )<aiP at : bec us 
att $ ” i 
i — Eee TT ere Te tere re Perr the pr 
: ‘ Company BI’ 60006060606.) ee ; con iti 
air on 
ais | ; - pt 
; BN on asks DD acctcvsacacs | Poles 
i 0 ¢ ite 
ef Type 0 Bw errr Te 
ee i cory 
ee | i™ 
ee | Priv te 
| not \ay 
: that is 
: ——— | =. 
J a . é. : 7 a oy igs . 3 } ; 4 Geet is ie ~ : oe “ a j ee = Ge wy the aie 


—_ PF ap ie 


CE 


AIR CONDITIONING & REFRIGERATION NEWS, OCTOBER 22, 1951 


13 


Air Conditioning Advertising 


Outsider’s Look at It Says Copy Now Fails To Point Up Health-Giving, 
Cleanliness, Morale-Building Factors That Would Label It a Necessity 


Criticism of the advertising and promotional efforts of the 
air conditioning industry comes easy, but very little of it is 
specific either in focusing attention on what is 
offering remedial suggestions. 

Getting down to cases, however, is this commentary by. P. 
Bernard Nortman, an economist in private practice in New York 
City, who has been making an intensive study of air conditioning 
markets and marketing since he became “fascinated,” he says, by 
the apparently limitless potential of the industry. 


wrong, or in 


By P. Bernard Nortman, Economist, New York City 


Why does the air conditioning 
adustry advertise its product to the 
uublic as though it were a fad or 
uxury instead of an economic neces- 
ity? Why does the industry con- 
inue to place air conditioning in the 
same category as television and vaca- 
ions? Is it any wonder, with such 
.dvertising practice, that the house- 
wife, even if she sighs over th¢g 
wonders of air-cooled comfort, sits in 
corrid heat and watches her televi- 
sion set? 

Not that we have anything against 
television. Its successful marketing 
is simply a beautiful illustration of 
the principle that the public will find 
the means to acquire a product once 
its value is properly demonstrated. 
The air conditioning industry is fail- 
ing to demonstrate the value of its 
product. If air conditioning impresses 
people as a luxury, which it does, 
the reason lies more in the failure of 
the industry to demonstrate its value 
than in its current price. 

Window units of less than one-ton 
capacity, originally intended for 
home use, have been sold in large 
measure for use in hotel rooms and 
offices. Why? Because the industry 
advertised them as an_ epicurean 
delight with which to pamper one- 
self. “Enjoy cool summer comfort,” 
“Get restful sleep,” “How would you 
like a year-round vacation?” conjure 
up nice day dreams but they will 
not make air conditioning part of 
our way of life. 


A Necessity—Advertise 
It as Such 


In reality, air conditioning is not 
a luxury but a basic necessity in 
today’s economy. It ranks with the 
products and services of the great 
public utilities—heat, gas, electricity, 
telephone, running water. Some of 
its great leaders foresee the day 
when its tremendous widespread ap- 
plication may cause it to be operated 
as a public utility, with meters, 
registering individual usage. The 
public is wholly unaware of such a 
possibility. Indeed, the public is not 
even aware of developments that 
have already occurred. 

Sure, every one knows from ex- 
perience, or the slogans, that it is 
more pleasant to work in an air 
conditioned factory or office. But 
how many know that there are whole 
industries, 30 or more, which depend 
for their very survival upon air 
conditioning? How many people 
realize, for example, that the food 
processing industry could develop 
only because of air conditioning? 
How many people know that air 
conditioning cuts down the time it 
takes to cure rubber and turns out 
a better product? 


Educating the Public 


\"hat significance does the public 
draw from the fact that prior to the 
ind istrial installation of air condi- 
tio: ing, it was not uncommon for 
Pla ts of all kinds—textiles, machine 
pa: s, precision instruments, candy, 
anc confectionery—to close down 
Ope ations during the hot, humid 
sur mer months, with tremendous 
los) of income and production, not 
bec use of discomfort, but because 
the product involved just could not 
be made under summer weather 
con itions. It is unthinkable that the 
air onditioning industry should leave 
the public so blank on the most 
roy rtant phase of its development 
0 ¢ ite. 

T e industry knows the day will 
‘or when no structure—no apart- 
mer. house, building, factory, or 
Priv te home—will go up that does 
not ave complete air conditioning— 
that is, automatic control of heat 
and humidity, and removal of dust, 
Polle 1, and bacteria throughout the 


year. The industry can foresee the 
day when every employer will ap- 
preciate the economic advantages of 
air conditioning in increasing his 
productivity, improving morale, and 
contributing to the general state of 
better health and comfort. 

The industry also knows, although 
it has kept it a deep, dark secret 
from the public, that there are 
economic advantages for air condi- 
tioning in the home, too. The ex- 
pense of repairing furniture, wood- 
work, floors, pianos, and _ other 
musical instruments, which shrink, 
eheck, crack, and dry out under ad- 
verse weather conditions, can be 
avoided by the use of air condition- 
ing. Labor and cleaning costs are 
reduced by the elimination of dust 
particles. Redecorating is less fre- 


on health, comfort, and morale. In 
this latter connection, the aid of the 
medical profession should be invoked 
as it was to show that there is an 
optimum work week which was not 
at all the maximum work week; 

3. Acquaint the public with the 
physical necessity for the industry 
in some industries, its contribution 
in developing new industries, prod- 
ucts, etc.; 

4. Teach the public the proper 
use of air conditioning, so as to 
avoid thé all too frequent mistake of 
sudden drops in temperature. 

By adopting such a program, the 
industry will hasten the day when 
air conditioning will take its right- 
ful place among the great utilities 
which have given us the highest 
standard of living in the world. 


Can Units Be Cross-Connected 
With Different Condensers? 


Compressors are occasionally cross- 
connected to permit greater efficiency 
of operation over a larger range of 
capacity. There are several factors 
to be considered in engineering and 
installing a system and among the 
questions that may arise is whether 
two compressors having different 
type condensers—one with a shell- 
and-tube, say, the other with a 
double-tube condenser—can be hook- 
ed up in parallel. 

Such an arrangement is not gen- 
erally recommended. It can be done 
successfully, however, if the pressure 
drop through each condenser is ap- 
proximately the same. 


* * * 
Six Rules To Remember 
In Locating Thermostats 


Six important rules for locating 
room thermostats are offered by the 
Service Information’ division of 
White-Rodgers Electric Co. as a re- 
minder that poor operation of a heat- 
ing plant is not necessarily due to 
a defective control. 

Mount the thermostat on an in- 
side wall since outside walls are 
usually warmer or colder than the 
normal room temperature. 


SLANTS on Service 


“Slants on Service” is a new “package” devised by the NEWS 
to meet the needs of its busy readers in the service and contracting 
business. These helpful hints and suggestions for improved service 
methods and shortcuts have been assembled in capsule form. 


Avoid drafts. Thermostats should 
not be located near outside doors 
nor close to windows. 

Don’t locate the thermostat where 
it will be affected by heat from fire- 
places, radiators, or warm air. regis- 
ters. 

Be sure there are no heated pipes 
or ductwork in wall on which ther- 
mostat is mounted. 

Avoid locations where it will be 


_ affected by direct rays from sun or 


where it can feel heat produced by 
electric lights or radios. 

Select location where normal air 
circulation can reach control, not in 
small enclosed hallways or behind 
doors. 

* + * 


Adhesive Tape and Red Ink 
Used. on Coded Motor Leads 


When insulation on the lead wires 
to a motor burns off or melts, the 
wires can be readily rewrapped with 
insulation and coded if the service- 
man has some adhesive tape and red 
ink or methylate in addition to his 
usual roll of friction tape. 

The black friction tape should be 
wrapped around the black lead to 
the motor while the other two leads 
should be wrapped with the white 
adhesive tape. The tape on the red 
lead can then be stained with red 
ink or methylate. 


quent. a 

Even the health angle has not been +5 
adequately: stressed or presented to 
the public. For example, in hospitals, 
surgeons found that conditioned air 
tended to increase their patients’ 
strength and made operations safer 
by increasing the safety of handling 
anesthetics and lessening the danger 
of infection. 


Relation to the Common Cold 


The contention also éxists that air 
conditioning, if properly used, can 
reduce the incidence of the common 
cold. What a boon to mankind that 
would be, yet how little investigated 
and exploited is this possibility! 

The practical application of air 
conditioning to skyscraper office 
buildings, apartment houses, hotels, 
and hospitals is within the grasp of 
the industry. It remains only for the 
industry to change the public’s con- 
cept of air conditioning from luxury 
to economic necessity to put it into 
effect. Then the day will come when 
air conditioning will be as common 
as heating. Then the government will 
allocate strategic critical materials 
as readily for air conditioning as it 
now does for heating. 

Then people will not ask them- 
selves if they can afford air condi- 
tioning any more than they ask them- 
selves if they can afford heat. Air 
conditioning will become part of the 
prescribed specifications for accepta- 
ble dwelling units and working estab- 
lishments. 


‘Keep Cool’ Is Inadequate 


To effect this state of public mind 
requires a positive program. ‘Keep 
Cool” slogans will not do the job. 
One look at the results proves they 
are not doing the job. The estimate 
is that less than 5% of the total 
commercial and industrial establish- 
ments are air conditioned. As for 
home installations, the market has 
scarcely been touched. 

With such a potential market (it 
has been estimated that present in- 
stallations are at about 2% million 
horsepower compared with a sales 
saturation point of about 50 million 
horsepower for present types of 
equipment and installations), the in- 
dustry must stop trafficking in 
slogans and competing on product 
design and undertake a united effort 
to sell, not a particular air condition- 
ing unit, but the idea of air condi- 
tioning. The industry must: 


Points In a Program 


1. Make continual economic and 
research studies on the relationship 
between air conditioning and pro- 
duction, costs, health, and efficiency; 

2. Sell the public the notion that 
it can afford air conditioning by em- 
phasizing its economic rewards, by 
surveys of consumer spending pat- 
terns, price movements, volume of 
savings and investments, etc., as well 


as by stressing the beneficial effect 


Pouring profits for 


— 
— 
-- 


The New Carrier Automatic Ice Maker 


Here’s a unique ice making plant that’s a “nat- 
ural” for a variety of markets. Exclusive Carrier 
features put it way out in front of any other 
product of its type . . . aggressive Carrier ad- 


SLASHES ICE BILLS = 


ONLY CARRIER GIVES ALL THESE FEATURES: Large capacity in small area: Makes 450 |bs- 
Convenience: With two large bunkers you always have ice. 

Automatic: Fills bin—goes on and off automatically. 
Beauty: Comes in handsome gun-metal or white baked 


ice a day from 4 sq. ft. of floor space. 
Choice: Cubes or crushed ice . . . just dial. 
Sanitary: Crystal-clear, clean ice assured. 


enamel finish. Simple: Mechanism is trouble-free. 


AIR CONDITIONING 


vertising and promotion set up sales for you. 
And, of course, there’s a liberal dealer policy 
with long margins. It'll pay you to send the 
coupon for complete information. 


PAYS FOR ITSELF IN SAVINGS = GIVES BOTH CUBES AND CRUSHED ICE 


A FEW CHOICE TERRITORIES WITH GREAT POTENTIALS ARE STILL AVAILABLE 


| 
! 
1 
1 
| NAME 
REFRIGERATION I 
| FIRM NAME 
| STREET __ 
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CARRIER CORPORATION, 302 S. Geddes St.; Syracuse 1, N. Y. 
Please send me, without obligation, information on Carrier Ice Maker. 


STATE 


aa 


he 


og 


—_—_—_————————— 42) 
i 
Po a a 
fe 
ae 
rs 
: . ee 
ee ae 
‘ Bae 
a ‘oF 
=] re 
2 > 
i a 
a 
) > 
e ‘ Bd 
4 | 
t 
og -_ cee = — — r 
™ 
4 sie etn — =n 
7 7 <— eeu fc 
™ , 4 */. Ss a _ co. S x : cae Vee ~ a 
, / N REE SEO Roe Soe pe 
. / ~ + Ae ee Ss AAS ae 
e / \ ‘ Ss ‘ x a = a Y 
b j ‘ | A Pes a 
/ q ae ‘ ee: Re eo 
d SS AS : RR RS — 
d \ ASSN a ; ine . a. ee : 
r | Nag ec rk 4 
\ er ‘ SES ESS ; 
e | . a fe : 
Oil os : SS SRS ose 
x y SOS ASS oi 
' € ‘ . * aN SARS ~ Seek a te 
“ . we -t Ss ~/ i ee ae 
' : 2 >S ey 
! ro Sy 4 
1 ees . \ ns 
| 7 e \\ ) i 
1 af ‘ : sae ie 
/ = . wie M 
! ee hee = 
1 er Se “ey a 
1 ri ~~ a Cc) . ©) - 
! Bay: x et NS ms ee Sele =] 
| ———— 
\ e yn 
| ' \ SO) T 4%. <4 ‘es . 
ye ee 4 
| : 4~ ie —* 
| \ courte 25 ! 
») = . a i of 
' \ eee REN OE = i 7 @.0 
| & —— a 
1 ae . a 3 
; + we 
l ae 2 saree a 
1 ag Eo ie . 
\ 1 Rena th RE | | 
i as oe Lee Le re ~S 
‘ ci eZ - - 
~~ aa ‘ ks 
a 
1a 
Ne hy 
- ee . 
; - - 
i Er 
ty 
d mz : = fi 
— a 
e, 
"4 
ay 
wh ty : ‘ E j y < . os ‘ ‘ ‘ 2 ‘ ~ a - zl 4 
ein Cl, eee r nt the - i ee oe 9 . aa ; ‘a oa > a aes Me p a fF a... 
=f . ; -- Re s a r. ¥ ie, aoe Kd = Kis, ‘ Ve st . a | re, uF * 2 
Peal - as Siig 5 a gi are ra a f ae A SY a er se , ‘ ie : F Li ‘i a 
. ye Tee _ StS i dee . ; x Hepes i x — 


= 
oe 
Sr 
i 


14 


Offering Trade-In on Package Conditioner 
Promotes Sale of New Units, Dealer Finds 


Demonstration Hall, ‘Extra’ 


GLENSIDE, Pa.—Promoting trade- 
ins on package air conditioning units 
has been one of the best promotional 
means devised for the sale of new 
ones, according to Thomas Birkbeck 
of Gerhard’s Appliances here. 

“There is no easier customer to 
sell a unit to than one that already 
has enjoyed an air conditioning unit,” 
he explains. 

“We opened our campaign with 
regular newspaper inserts promot- 
ing the old package unit as a trade- 
in allowance on a new one. To make 
the advertisement easier to follow, 
we asked that we be phoned or to 
fill out an attached clipping. Our 
response was excellent and instead 
of the usual number of units that 
are serviced prior to the summer sea- 
son, we enjoyed new sales.” 


READY MARKET FOR 
RECONDITIONED UNITS 


Trade-in units are reconditioned 
and a ready market found for them 
through classified advertising. In 
many homes, Charles Gerhard was 
able to sell a larger unit than the 
previous one and in some cases sold 
two in place of the one. 

The firm promoted its trade-in 
business via newspaper advertise- 
ments, radio spots, truck signs, direct 
mail, and billboard signs. By hitting 
all advertising mediums at one 
time, the store is able to get com- 
plete coverage of its prospective 
area. 

Gerhard’s has a considerable num- 
ber of merchandising principles that 
have reflected in increased sales of 
refrigerators, package units, food 
freezers, and other appliances. As 
Gerhard always felt that his first 
contact with a customer stemmed 
from the service offered them, he 
has promoted it to its fullest. 

“We have devoted a large portion 
of the rear of our store to a parts 
and service section,” says Gerhard, 
“which we are able to promote with 
large signs. Our major appliances, 
such as refrigerators, freezers, and 
air conditioning units are located 
towards the front.” 


As Gerhard has found a large 


number of his customers desirous of 


Services Impress Customers 


doing their own repair work, he has 
built up a supply of parts. But be- 
cause of the large number of parts 
necessary to service every brand of 
refrigerator, freezer, and other ap- 
pliances, he uses the _ requisition 
system. 

Any customer ordering a part not 
in stock must fill out a requisition. 
In addition they must leave a dollar 
deposit. This is to insure their return 
for the part. Since this system has 
been in effect, the store has not been 
stuck with one leftover part that 
was specially ordered. A store em- 
ploye makes two trips weekly to 
Philadelphia to pick up these items. 

“Our business began to grow when 
our customers appreciated the quick 
service that we were giving them on 
their refrigerators,” says Gerhard. 
“It appears as if many repair shops 
were giving customers the run- 
around and were extremely independ- 
ent. When we gave them prompt 
efficient service, they called on us 
for new refrigerators. Then we sold 
them other appliances and that’s 
how our business developed.” 


DELIVERY MEN MAKE 
MINOR ADJUSTMENTS 


As an example of Gerhard service, 
the delivery crews stand out. When- 
ever a refrigerator, freezer, or other 
appliance is sold a customer, the 
deliverymen are instructed to help 
the housekeeper make any new ad- 
justments necessary for the proper 
placing of the appliance. 

“If a customer wants the old re- 
frigerator out in the garage, the 
delivery men do it,” it is explained. 
“If they want their kitchen furniture 
moved around because they have in- 
stalled a freezer, the deliverymen 
make the move. 

“Our men even have tools with 
them to make such minor adjust- 
ments as tacking linoleum or saw- 
ing away a portion of frame or 
wood. We know that these small 
services take up about an hour of 
the deliverymen’s time instead of a 
matter of minutes in just placing 
the refrigerator in the proper place, 
but it is these small services that 


have built our reputation. 
sad 


HOW’S YOUR 


Visit Booths 312-314 


All-Industry Show 
Navy Pier, Chicago 
Nov. 5-8 


DOLE 


$s 

fOr ow 
REFRIGERATION 
PURPOSES 


TEMPERATURE? 


Keep it Right with 


DOLE 


HOLDOVER 
TRUCK PLATES 


Doc Doleco says—lf 
your truck temperature 
rises above 40° it's 
“lights out" for perish- 
ables. DOLE plates 
maintain a _ uniform 
40° or any tempera- 
ture you choose. 


installed in 


DOLE Holdover Plates 
your delivery trucks are assurance that 
your products will reach homes or stores 
in as perfect condition as when they 
left your storage room. Temperatures 
will be maintained uniformly regardless 
of the load or the distance covered in 


your daily routes. 


And your own temperature won't rise 
because of product spoilage because 
DOLE Holdover Plates have been proven 
over many years the ideal type of truck 


refrigeration. 


5920 N. PULASKI RD., CHICAGO 30, ILLINOIS 


103 Park Ave., New York 17 
44 Elgin St., Brantford, Ont. 


REFRIGERATING CO. 
| 


inspection. For complete 


ADVERTISEMENT offers use of Demonstration Hall for church and civic groups. 


FREE? 


Ladies, here is an opportunity for your church 
or civic organizations to earn extra money. 


GERHARD’S 
GLENSIDE and AMBLER 


Will provide a complete home show in the ultra modern Demonstration Hall 
in our new Service Building at no cost or obligation. 
information 


PHONE OG. 8650 


We invite your 


This leads 


to much free publicity and an opportunity to expose the public to the company's products. 


“Our servicing and repair depart- 
ment is responsible for a great many 
of our sales,” says Gerhard. “When 
they are working on a refrigerator, 
freezer, or air conditioning unit, they 
may recommend a new one to the 
customer giving them a comparison 
between repairing the old unit, its 
present book value, as against a new 
appliance. If they find that the cus- 
tomer may be interested, they pass 
along this information to our store 
salesmen.” 


DEMONSTRATION HALL 


A successful promotion used by the 
store to attract patronage of local 
residents has been its ‘“Demonstra- 
tion Hall.” Actually it’s a large floor 
area used for the display of major 
appliances. But Gerhard has _ con- 
verted it into a merchandising area. 

The hall is promoted through 
newspaper advertisements, radio, and 
personal contact as being available 
for all types of group meetings. 
These may be church groups, parent- 
teacher associations, social organiza- 
tions, and other groups. The hall is 
offered free to any group for meet- 
ings, either afternoon or evening. 

“We have been booking two meet- 
ings a week,” says Gerhard, “and 
are attempting to hold it there. We 
supply the folding chairs and re- 
freshments to the groups and even 
permit them to raise funds for their 
treasury by telling them to charge 
each member a fee for coming here. 

“In the hall, we have a _ stage 
which features a_ fully equipped 
kitchen including a refrigerator, food 
freezer, and other appliances. At 
each meeting, we have a home 
economist, such as Philco or G-E has, 
that gives the audience a demonstra- 


tion. After the demonstration, the 
organization conducts its regular 
meeting. 


“After the meeting the audience is 
permitted to browse through the 
store and there are a few of the 
salesmen available to give the pros- 
pects information. The store has 
never yet had a meeting that didn’t 
bring in immediate business or re- 
sult in leads for future sales.” 


INSIDE MEN GET SALARY 
PLUS COMMISSION 


Gerhard Appliances has an outside 
and inside sales force, each inde- 
pendent of the other. The inside sales 
force work on the floor and also 
follow up leads on the outside. The 
five inside salesmen get a flat 
salary plus commission on a sliding 
scale depending upon the individual 
appliance sold. 

All salesmen’s leads are protected. 
Any store prospect that doesn’t make 
an immediate purchase is protected 
for that salesman for a period of 30 
days. Salesmen jot down the pros- 
pect’s name, address, and appliance 
interested in and file it. If that cus- 
tomer is sold by any other salesman, 
the original salesman is credited. 

Each 30-day prospect may be re- 
newed for another 30 days and so 
on, as long as the salesman does it 


concurrently. But every time that a 
30-day prospect is renewed for pro- 
tection, a full report must be handed 
in to show that the salesman war- 
rants the extension, otherwise the 
lead is turned over to another sales- 
man. ‘ 
“This doesn’t mean that salesmen 
will not sell customers until they find 
out if that customer is covered by 
another salesman,’ relates Gerhard. 
“When salesmen hand in their pro- 
tection cards, they are retained in 
our office. Customers entering the 
store are all handled alike unless 
they ask for a particular salesman. 
“When the sale is made, the sales 
slip is checked against the protection 
cards to see who gets the credit. As 
our sales force works closely to- 
gether, it is to every salesman’s 
benefit to make the most of each 
prospect, because they are helping 
one another, as they don’t know 
which customer is being protected by 
which salesman’s protection card.” 
Each salesman is equipped with 
a large looseleaf binder that con- 
tains merchandise classifications, 
such as refrigerators, freezers, pack- 
age air conditioners, etc. For each 
classification there is an assortment 
of literature supplied by the manu- 
facturer, store literature, pictures, 
and blank contract forms. To illus- 
trate, take the refrigeration classifi- 
cation: 


LITERATURE INCLUDES 
PICTURES IN STORE 


Literature for every line of refrig- 
erator handled by the store is in the 
binder. In addition, there are pic- 
tures taken of the store interior that 
feature stocks of refrigerators, as 
well as window shots of displayed 
refrigerators. There are also several 
pictures showing refrigeration me- 
chanics repairing refrigerators, pic- 
tures of the truck fleet, and me- 
chanics. 

“When our salesmen show pros- 
pective refrigerator customers pic- 
tures of merchandise taken in our 
own store as well as servicemen at 
work, it has more prestige than the 
plain portrait type of refrigerator 
shot,” says Birkbeck. “These candid 
photos are interesting and help 
prospects get the idea of the stocks 
we carry, the serviceman ready to 
answer their call, and our organiza- 
tion to back up any purchases made 
from us. 

“All our salesmen have to do is 
get a_ foot-into-the-door and _ the 
prospect is pretty much on her way 
to being a customer.” 

The store uses every form of ad- 
vertising medium that will bring in 
business or leads. They are consist- 
ent newspaper advertisers, using 
Philadelphia newspapers on week- 
ends because of their large circula- 
tion and local newspapers covering 
their own sales areas such as Glen- 
side, White March, Willow Grove, 
Jenkintown, and several other com- 
munities. 

Glenside itself has a population of 
5,000, but it draws from surrounding 
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‘MANY NEW UNITS were sold by this offer 


to accept old air conditioners in trade. 


communities to make up a 15,000 
population. 

The store receives an unusual 
amount of editorial publicity that 
cannot be purchased. Every time the 
store has a promotion, an employe 
dinner, or a tie-in with a distributor, 
an account of the affair and a photo 
is sent to the papers covering the 
store’s shopping area. 

“Small town newspapers like to 
receive this type of information,” 
says Birkbeck, “and we take advan- 
tage of it, by sending in the releases 
and pictures as well as other data. 
Although we can’t promote our busi- 
ness, we get our name into print. 

“To illustrate, let us say that we 
had a parent-teachers meeting in 
our Demonstration Hall. We send a 
picture of the audience, the new 
officers elected, business transacted, 
and other details to the papers. To 
make the most of this situation, we 
take a picture of the audience as they 
turn backwards to face the camera 
and our shot naturally takes in our 
kitchen on the stage as well as the 
audience. 

“The news account covers the 
meeting and the adds that it was 
held at  Gerhard’s Demonstration 
Hall. This publicity is invaluable.” 


WINDOW AUCTION 
GATHERS LEADS 


A window auction promoted by the 
store has brought numerous leads for 
appliances as well as resultant sales. 
Each week another appliance is 
placed in the store window with a 
large sign reading, “What is your 
bid?” The price of the item is placed 
on the appliance. Then the store’s 
phone number is shown in large 
print. 

“When we placed a refrigerator in 
the window with a price tag on it 
we received a tremendous number of 
phone calls,” says Birkbeck. ‘The 
highest bidder for the week received 
the refrigerator and all the others 
were followed up by salesmen. Inas- 
much as the bid price is what the 
prospect was interested in paying, 
the salesman is equipped to promote 
the refrigerator in that price range.” 

In order to make the most of 
possible sales through repair and 
servicemen, the store promoted a 
team contest. The five inside sales- 
men were the captains with the serv- 
icemen divided among them. A 50-50 
arrangement was worked out be- 
tween the captains and the team 
members. 

When a repairman answers a re- 
frigeration call or has an opportunity 
to contact a customer, the lead is 
turned over to his captain. If a sale 
is consummated, the commission is 
divided equally. The team making 
the highest business volume gets 
additional store cash prizes. 


JUST ASK US! 


Turn to “What’s New” Page for 
useful information on new produc s. 


Step right on up . . . come in a little 
. see the greatest exhibition on 
earth—the All-Industry Show at Chicago 
November 5, 6, 7 and 8! RANCO will 
be there— booths 443 and 447—with 

a display of the most complete line of 
Refrigeration gs vaseegy Controls 
ever shown to the trade. 

You're cordially invited to visit RANCO 
headquarters at the show . . . and bring 
your control problems with you. 
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Refrigeration Problems 


and 


their Solution 
by Paul Reed 


For Service and Installation Engineers 


Pressure-Drop (2) 


The purpose of the expansion 
valve, float valve, or capillary tube 
is to produce pressure-drop. Almost 
everywhere else in the system, pres- 
sure-drop is not wanted and although 
it cannot be entirely avoided, it can 
be kept to a minimum. 


In no part of the system is it more 
important that pressure-drop be kept 
to a minimum than in the evaporator 
and in the suction line, and yet there 
is probably no part of the system in 
which excessive pressure-drop is 
more common, but unrecognized in 
many installations. 


NO PRESSURE-DROP IN 
IDEAL EVAPORATOR 


Ideally, there should be no pres- 
sure-drop from the inlet of the 
evaporator, through the evaporator, 
through the suction line, and back 
to the compressor itself. Every 
pound, or even every one half pound 
per square inch of pressure-drop 
through the evaporator and the suc- 
tion line means a loss in capacity 
and efficiency of the system. 


In passing through the expansion 
valve,, the pressure of the liquid 
refrigerant is reduced from that of 
the high pressure side of the system 
(approximately the head pressure) to 
evaporator pressure. It immediately 
starts to boil and change to a satu- 
rated vapor, and it continues to do 
this until, somewhere toward the out- 
let end of the evaporator, the liquid 
has all boiled away and only vapor 
is left. From there on, the vapor 
ceases to be saturated and becomes 
a superheated vapor. We call this 
liquidless vapor superheated, for it 
is heated to a temperature above 
that of the boiling liquid and of the 
saturated vapor. 


AN ACTIVE EVAPORATOR 


Most of the evaporator is at the 
same temperature, the _ saturation 
temperature corresponding to the 
pressure. This is what we call the 
“active” part of the evaporator, for 
it is the part in which the real 
refrigeration is going on. There, the 
heat is absorbed into the refrigerant 
in changing from a liquid to a satu- 
rated vapor. 


There is very little refrigeration 
done in that small part of the evapo- 
rator toward the outlet end where 
there is no liquid and where the 
vapor is being superheated. The only 
heat absorbed in this superheated 
part is that taken up by the vapor 


' in superheating or warming up, and 


that heat is very small compared to 
the heat absorbed in the active part 
of the refrigerant. 


If there were no _ pressure-drop 
whatever through the evaporator, 
the pressure throughout the evapora- 
tor would be the same, so the tem- 
perature throughout the active part 
of the evaporator would also be the 
same. However, the temperature of 
the vapor would rise from the end 
of the active part (where it runs 
out of liquid) as the vapor super- 
heats, but the pressure would still 
stay the same as that of the active 
part. 


Let us assume that the expansion 
valve is the thermostatic type, with, 
as shown in Fig. 1, the bulb attached 
to the outlet end of the evaporator. 
The thermostatic expansion valve 
(abbreviated TEV) is designed and 
adjusted to maintain a 10° superheat. 


This means that regardless of the 
temperature of the active part of the 
evaporator, the TEV lets just enough 
refrigerant into the evaporator that 
almost all of the evaporator will be 
active, but always leaving just 
enough of the evaporator for the 
vapor to superheat or warm up just 
10°. In this manner, the outlet end 
of the evaporator, where the bulb of 
the TEV is attached, is always just 
10° warmer than the active part of 
the evaporator. 


For example, we want to maintain 
the active part of the evaporator at 
15° F., so the pressure throughout 
the active part is 17.7 p.s.i.g. Since 
we are assuming that there is no 
pressure-drop throughout this evapo- 
rator, the pressure throughout the 
superheat part of the evaporator is 
also 17.7 p.s.i.g. 


However, the outlet end of the 
evaporator is 25° F., for the super- 
heat is 10°, so 15 + 10 equals 25° F. 
The bulb is attached at the outlet 
end, so the bulb is also at 25° F. 
As is commonly true, the power ele- 
ment of this TEV is charged with 
the same refrigerant as is used in 
the system. Then with the bulb at 
25° F., the pressure in the power 
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| the TEV has been 


| 


element will be 24.6 p.s.i.g., corre- 
sponding to 25° F. 

The pressure in the power element 
of a TEV tends to open the valve; 
the pressure at the inlet of the evapo- 
rator tends to close the valve. But 
the evaporator pressure is only 17.7 
p.s.i.g. and that in the power element 
is 24.6 p.s.ig., which, being 6.9 p.s.i. 
greater than the 17.7 p.s.i.g. pressure 
in the evaporator, would hold the 
valve open. In order to balance the 
two pressures, the valve would have 
to have a 6.9 pound spring to help 
the 17.7 evaporator. 

If the bulb warms up a little, the 
pressure in the power element in- 
creases. This throws the TEV out 
of balance, and the pressure in the 
power element becomes greater than 
the combined pressure of the evapo- 
rator plus its spring, so the valve 
opens a little and lets more liquid 
through. This feeds a little more of 
the evaporator and thus cools more 
of the evaporator (increases. the 
active part). This raises the evapo- 
rator pressure and cools the bulb. 

Both of these actions tend to close 
the valve, and restore the superheat 
of 10° F. The small amount of 
evaporator devoted to superheating 
is kept the same size, which in turn 
automatically leaves the rest of the 
evaporator for the active part the 
same. In this way, by maintaining a 
constant superheat, we kept the 
evaporator fully active at all times, 
except for the small superheat part. 

Bear in mind that this would be 
true only if there were no pressure- 
drop in the evaporator. 


EFFECT OF PRESSURE-DROP 
IN EVAPORATOR 


In Fig. 2, we are using an evapo- 
rator similar to the one used in Fig. 
1, but which has a pressure-drop of 
3 p.s.i. from inlet to outlet, and we 
are still using the same expansion 
valve as in Fig. 1. The bulb is at- 
tached to the outlet of the evapo- 
rator, and if the outlet of the evapo- 
rator is 25° F., the pressure in the 
power element is 24.6 p.s.i.g. The 
pressure in the inlet part of the 
evaporator, that is, at the outlet of 
the TEV, must be 17.7 p.s.i.g. as 
before, so that the power element 
pressure tending to open the valve 
and the evaporator inlet pressure of 
17.7 p.s.i.g. plus the 6.9 pound spring 
tending to close the valve, will be 
in balance (17.7 + 69 = 24.6). 

If we neglect the pressure-drop 
through the superheated part of the 
evaporator, the pressure in the evapo- 
rator gradually drops 3 p.s.i. from 
the inlet to the outlet, so the pres- 
sure at the end of the active part 
of the evaporator must be 14.7 
(17.7 — 3) p.s.ig. 

At the inlet of the evaporator, the 
pressure is 17.7 p.s.i.g., so the tem- 
perature is 15° F. As the pressure 
drops through the evaporator, the 
temperature must also drop in ac- 
cordance with the saturated pressure 
temperature table for ‘‘Freon-12.” 

At the end of the active part, the 
temperature is now 10° F., corre- 
sponding to the pressure there of 
14.7 p.s.i.g. With no pressure-drop, 
the temperature at the end of the 
active part was 15° F. which allowed 
a superheat of 10° F. until the vapor 
warmed up to 25° F. Now with a 
3 p.s.i. pressure-drop, the tempera- 
ture of the evaporator at the end of 
the active part is 10° F. so the 
vapor must superheat 15° F. instead 
of 10° F. in order to be at 25° F. 
at the bulb. 

This means that more of the evapo- 
rator must be devoted to superheat- 
ing leaving less space for the active 
part. Since the active part is the 
part that is really doing the refrig- 
eration job, reducing its size reduces 
the capacity and efficiency of the sys- 
tem. Because the evaporator has a 
pressure-drop of 3 p.s.i. instead of 
no pressure-drop, the superheat of 
increased from 
10° to 15° F., so less of the evapo- 
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Fig. 1—Evaporator with no pressure-drop, 10° superheat. 
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Fig. 2—Evaporator with 3  p.s.i. 


pressure-drop, 15° superheat. 


READJUSTING SPRING 
PRESSURE OF TEV 


It is difficult to build a valve for 
much less than a 4 pound spring, 
for it takes some pressure difference 
to operate the valve. But let us 
assume that we can readjust this 
valve until the spring exerts a pres- 
sure of only 4 pounds (or more 
accurately, a pressure equivalent to 
4 p.s.i.). 

The bulb is still to be kept at 25° 
F., so the pressure of the power 
element is again 24.6 p.s.ig. Now 
the spring is only 4 pounds, so the 
pressure in the inlet will be 20.6 
p.s.i. (24.6 — 4) to balance the 24.6 
p.s.i.g. power element. So the tem- 
perature of the evaporator inlet is 
19.4° F. corresponding to 20.6 p.s.i.g. 

There is still a 3 p.s.i. pressure- 
drop, so the pressure at the outlet 
end of the active part of the evapo- 
rator is 17.6 p.s.i.g., which corre- 
sponds to 14.5° F. Now the vapor 
must warm up only 10.5° (25 — 14.5) 
instead of the 15° necessary before 
we readjusted the superheat of the 
TEV by weakening the spring pres- 
sure from 6.9 to 4 p.s.i. Offsetting 
the effect of increased superheat, 
and consequent loss of active surface 
of the .evaporator resulting from 
pressure-drop in the evaporator, can 
therefore be done by readjusting the 
TEV to a lower superheat, as we did. 

But, as in our example, it may not 
be possible to readjust the valve for 
a low enough superheat setting of 
the valve itself to completely offset 
the effect of pressure-drop. If, in 
our example, the pressure-drop had 
been 5 p.s.i., instead of 3 p.s.i. we 
could not have come even near to 
compensating for the pressure-drop. 


EXTERNAL EQUALIZER 


Maintaining constant superheat 
despite evaporator pressure-drop can 
be done in another way though. 
What we need to do is to have the 
valve respond to the pressure at the 
outlet of the evaporator, so that the 
pressure-drop will automatically be 
compensated for. 

This is done by running a small 
tube from the underside of the valve 


diaphragm to the outlet of the 
evaporator. Thus, the diaphragm 
“feels’’ evaporator outlet pressure 
instead of inlet pressure. This tube 
is called an “external equalizer.” It 
was discussed in more detail in the 
Dec. 5 and 12, 1949 issues entitled 
“TEV External Equalizers.” 

It must be emphasized that re- 
adjusting the TEV for lower super- 
heat or using an external equalizer, 
merely helps the TEV feed the evapo- 
rator so that it is more fully active 
despite pressure-drop. Neither of 
these corrections removes the pres- 
sure-drop itself. The outlet pressure 
is still lower than normal, and this 
affects the compressor capacity and 
efficiency; which will be discussed in 
another issue in the near future. 


REFRIGERANT DISTRIBUTORS 


In order to obtain equal distribu- 
tion of the refrigerant from the TEV 
into the passes of a multiple-pass 
evaporator (one with rows of tubes 
in parallel) a refrigerant distributor 
is used between the TEV outlet and 
the inlets of the evaporator. Most 
of these have a pressure-drop of 
about 20 p.s.i. This pressure-drop 
affects the action of the TEV in the 
same manner as pressure-drop in 
the evaporator, and an_ external 
equalizer must be used. If the 
evaporator has negligible pressure- 
drop, the external equalizer can be 
connected to the inlet of the evapora- 
tor. As a rule, evaporators do not 
have negligible pressure-drop, so it 
is usually better to connect the ex- 
ternal equalizer to the evaporator 
outlet. 

Although the pressure-drop through 
these refrigerant distributors affects 
the action of the TEV the same as 
the pressure-drop through the evapo- 
rator, it does not affect the capacity 
and efficiency of the compressor as 
pressure-drop through the evaporator 
does. Pressure-drop through the re- 
frigerant distributor is a portion of 
the pressure-drop from the liquid line 
to the evaporator and may therefore 
be considered as a part of the pres- 
sure-drop of the TEV itself as far 
as the compressor is affected. 


(To Be Continued) 


if anything, can be done to 
correct this 
| efficiency. Suppose that this TEV is 


adjustable; that is, the valve can be | 


We 


can do this by re-adjusting the valve, 


'which means relieving the pressure 


| exerted by the spring. 
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WESTON VOGEL JOHN J. SWISHER 


Vogel, Swisher Named 
To Savage Sales Posts 


UTICA, N. Y.-F. F. Hickey, 
president and general manager of 
Savage Arms Corp., has announced 
the appointment of Weston (‘‘Wes’’) 
Vogel as sales manager and John J. 
Swisher as assistant sales manager 
of the Refrigeration division of the 
corporation. 

Vogel’s appointment follows the 
resignation of T. E. Hoye. 

Vogel began his association with 
Savage in 1921. He has been active 
in the sale of Savage ice cream cabi- 
nets since 1925. In April of this year 
he was elected secretary of the cor- 
poration. 

Vogel will maintain his principal 
office as sales manager at Savage’s 
New York headquarters in the 
Lincoln Bldg., 60 E. 42nd St., New 
York City. 

Swisher has been active in the sale 
of ice cream cabinets for 12 years. 
He has been a member of the Savage 
sales organization for the past four 


years. 


He will make his headquarters 
at the factory office in Utica. 


Of Crosley Distributing 


CINCINNATI— The appointment 
of Paul P. Pierson as manager of the 
newly-established branch of the Cros- 
ley Distributing Corp. in Omaha, has 
been announced by W. C. Conley, Jr., 
vice president and manager of 
branches. 

The Omaha branch will be in op- 
eration Nov. 1, replacing Electric 
Fixture & Supply Co. of Omaha who 
are closing their appliance and elec- 
tronics business, Conley stated. 

Pierson, for the past two years, 
has been regional manager for the 
Crosley division in the territory in- 
cluding Nebraska, Kansas, and Iowa. 

Prior to his association with Cros- 
ley, he served in key positions with 
several leading appliance manufac- 
turers and distributors. 

Crosley Distributing Corp., a 
wholly-owned subsidiary of Avco 
Mfg. Corp. also operates branches 
in New York City, St. Louis, At- 
lanta, Albany, N. Y., and Portland, 
Ore. 


Goss Manages Manufacturing 
At G-E Major Appliance Div. 


BRIDGEPORT, Conn.—James H. 
Goss has been appointed manager of 
manufacturing of the General Elec- 
tric Co.’s major appliance division, it 
has been announced by Clarence H. 
Linder, general manager of the divi- 
sion. 

Goss, who has served since July as 
staff assistant to the general man- 
ager of the small apparatus divisions 
at Schenectady, came to the company 
in 1931. 


-Court Denies Carrier 


Appeal In Patent Suit 


WASHINGTON, D. C.—The U. S. 
Supreme Court has declined to review 
a ruling handed down by a lower 
court in a patent case involving Car- 
rier Corp. and Refrigeration Engi- 
neering, Inc. Carrier attorneys had 
appealed to the high court to reverse 
the ruling. 

In the appeal, the attorneys stated 
that a charge by Refrigeration Engi- 
neering that Carrier had infringed 
its patent was dismissed with preju- 
dice in 1945. U. S. District Court held 
in its final judgment that Carrier had 
not infringed the patent. 

Refrigeration Engineering again 
threatened to file suit against Carrier 
and its distributors in 1949, it was 
recalled. In 1950, Carrier asked the 
same District Court to issue an in- 
junction against Refrigeration Engi- 
neering. However, the court held that 


it lacked jurisdiction and indicated . 


that Carrier should start a new suit. 
The Court of Appeals upheld this 

ruling. The U. S. Supreme Court then 

allowed the decision to stand. 


George Thetga Purchases 
Kolb Electric Co. 


BINGHAMTON, N. Y.— George 
Thetga has bought the Kolb Elec- 
tric Co. appliance business at 8 
Court St. with which he has been 
associated for the past 18 years. 

The sale includes the entire stock 
of new appliances as well as a large 
appliance repair service. 

Thetga will continue as a fran- 
chised dealer for the same lines of 
electrical merchandise. 


The 


Big Ji 


SHOW ISSUE of The NEWS...NOV. 5! 


TO BE DISTRIBUTED AT THE ALL-INDUSTRY 
EXPOSITION AT THE NAVY PIER—NOV. 5-8! 


The traditional “Show Issue” 


of the year. It is distributed at “The Big Show.” 


of the News is always the big issue 


Carrying a complete list of exhibitors and their products, the floor 
plan of the Exposition and key to exhibits, featuring new products and 


highlighting key industry events and meetings . . 
the entire Exposition . . 


. the “Show Issue” 


both to exhibitors and visitors. 


It puts exhibitors in contact with buyers . . 
increases interest in and builds up attendance at all exhibits. 


suppliers .. . 


From an advertising standpoint . . . 


immediate, tangible action! 


. in brief, summarizing 
renders valuable service 


. buyers in contact with 


it’s the “pay-off” issue that gets 


Plan to have a truly representative advertisement in this great “Show 


Issue.” 


Do it NOW! 


Not much time to make your advertising space reservation. 


ADVERTISING CLOSES OCTOBER 26. 


AIR CONDITIONING & REFRIGERATION NEWS 


The Newspaper of the Industry 


(At “The Show” — Booth No. 429) 
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Servicing 


In the Field 


Hermetics 


With this instalment the author continues his discussion of 
wiring diagrams for household hermetic units, showing the serv- 
iceman how he can figure out the various electrical circuits that 


make up such a system. 


For those readers who missed the articles published weekly 
from April 16 through Aug. 6, the News has assembled these in 
a handy pocket-size booklet. Copies are available from the NEws 


at $1 each. 


How To Trace Electrical Circuits on Hermetics-- 3 


cCLocK / 
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— 


CONTROL & 
LIGHT ASS3Y. 


Fig. 20 is the same Delco relay shown in Figs. 


16 and 18, but with the control and 


light assembly and defrosting clock circuits added. 


By Arne Perttola, Owner and Manager 
Brighton Hermetic Service, Detroit 


In the previous article we began 
discussion of the problem frequently 


faced by the hermetic serviceman— 


the necessity of tracing the electrical 
circuits in a hermetic system. It is 
comparatively simple, of course, if he 
has with him the diagram for the 
particular make and model he’s 
working on, but often that is not the 
case. Therefore he has to be able to 
trace the circuits himself. 

To help him do this in step-by-step 
procedure we have shown first a 
hermetic unit hooked up through a 
typical Delco relay (see Fig. 16) but 
without a control. With this arrange- 
ment the unit would run continuously 
as long as the power cord was 
plugged into a 110-volt receptacle. 

Next we showed the addition of 
the light and control circuits (see 
Figs. 17 and 18) to the same relay 
and unit, so the system would be con- 
trolled as it is in normal operation. 

When an automatic defrosting 
clock is employed in the circuit, three 
more wires will terminate at the re- 
lay. The wiring for the clock itself 
is also quite simple. 

The defrosting clock has to be 
wired so that the clock motor itself 
is in parallel with the circuit and 


\ 


Fig. 19 shows the three-wire circuit required 
for a defrosting clock. The upper two 


supply the clock motor; the lower two, 
the defrosting switch. 
the defrosting switch is in series 


with the circuit. This arrangement 
is diagrammed in Fig. 19. 

Now we can show in Fig. 20 the 
same Delco relay with the wiring for 
the hermetic unit, the control and 
light assembly, and the defrosting 
clock. Note that the power cord feeds 
to terminals 1 and 2 of the relay. 
The three leads for the unit are 
taken off terminals M, S, and 3. 

Control and light assembly are 
connected to terminals 1, 2, and 3. 
The light itself connects to terminals 
1 and 2, while the control connects 
to terminals 2 and 3. 

The three leads for the defrosting 
clock are connected to terminals 1, 
2, and L of the relay. Motor of the 
clock connects to terminals 1 and 2, 
but the defrosting switch connects to 
L and 1, as it were. 


At a first glance, the wiring dia- 
gram shown in Fig. 20 will appear 
quite complicated, but actually it’s 
rather simple. The trick is to take 
up one circuit at a time as we have 
done here in Figs. 16 through 20. 
Instead of trying to trace all the 
circuits at the same time, consider 
them one by one. 

With respect to the defrosting 
clock which is discussed here, it 
might be well to point out that one 
manufacturer has a male and female 
plug arrangement which permits the 
serviceman to disconnect the defrost- 
ing clock by pulling the plug apart. 

This plug is so designed that when 
the clock plug is disconnected, the 
contacts inside the female plug are 
in such a position that the clock 
motor circuit will be open and the 
defrosting switch circuit closed. Thus, 
if trouble at the clock is suspected, 
the serviceman should pull the plug 
apart. The unit will then operate 
through the control only. 

If the clock was the source of the 
trouble, then the unit should operate 
in a normal manner. Should the clock 
be all right, however, then the same 
symptoms of faulty operation would 
remain even though the clock was 
out of the circuit. The serviceman 
would then have to check elsewhere. 


420 N LA SALLE ST., CHICAGO 19, ILLING® 


controls, valves, etc. 


Refrigeration Units 
WANTED 


Desire to purchase 14 to 1-HP Sealed or Open type; 
standard brands; Complete condensing units; Also motors, 
Give full details. 


HARWOODE EXPORT CO. 
31 E. 4 Street, New York 3, N. 
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“Pres-Toe""—Gibson's foot operated door opener is featured on 

the model 1072 for 1952. This model, the deluxe unit of the 

10-cu. ft. series, also offers the Freez'r Locker, Swing'r Meat 
Locker, and two Swing'r Lockers for $459.95. 


Gibson’s Diamond Jubilee Line-- 


(Concluded from Page 1, Column 2) 


line include a ‘“‘Swing’r Meat Locker,” 
which is a companion to the ‘“Swing’r 
Crisp’rs.”” Two-door models have a 
separate frozen food storage com- 
partment, and other models have the 
full-width “Freez’r Locker.” 

Eight electric ranges are offered. 
They are priced from $174.95 for an 
apartment size model to $449.95 for 
a two-oven deluxe model. Among 
range features are a new etched con- 
trol panel, ‘“‘NuMagic Ups-A-Daisy,” 
and recessed lower oven units. 

Like the other products, Gibson 
home freezers have been completely 
re-styled. They now have “vapor- 
seal” construction. 


LINE STARTS AT $209.95 


Smallest of the refrigerators is the 
j7-cu. ft. model 702 which holds 20 
lbs. of frozen foods. Features include 
a porcelain enamel interior, a crystal 
glass meat tray, two flexible alumi- 
num ice trays with plastic grids, and 
Gibson’s “Snap-Seal” door latch. 
Model 702 is priced at $209.95. 

Model 722 is another 7-cu. ft. 
model. Only 2 ft. wide, it incorporates 
a wall-to-wall Freez’r Locker that 
holds 26 lbs. of frozen foods. It has 
two full-width door racks and a 
“Butt’ry” on the full-length door. 
Price of this model is $249.95. 

Leading off in the 9-cu. ft. series 
is the model 942. A_ wall-to-wall 
Freez’r Locker and Gibson’s “See’n 
Swing’r Crisp’r” are outstanding fea- 
tures of this model selling for 
$319.95. 


ae 
Co 
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_794 Union Street, Brooklyn, N.Y. 


The wide acceptance of Standard’s Counter. 
flow Condensers proves their dependable qual- 
ity. Sizes from ¥%2 to 15 h.p. 

Used by refrigeration men for more than a 
quarter century. 


Write for Bulletin C-3. 


STANDARD REFRIGERATION CO. 
332 S. Hoyne Ave., Chicago 12, Ill. 
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STAINLESS STEEL EVAPORATORS 
TANDARD 220%" 
COUNTERFLOW CONDENSERS. 
. SHELL AND COR CONDENSERS. 
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Gibson’s lowest price automatic de- 
frosting refrigerator, model 962, in- 
troduces a note of color to the Dia- 
mond Jubilee line. The full-length 
door opens, disclosing a framing of 
“cool blue.” A blue breaker strip, 
blue plastic door racks, and blue trim 
on the wall-to-wall Freez’r Locker 
completes the striking color scheme. 

The Freez’r Locker holds 45 Ibs. 
of frozen foods, and extra moist stor- 
age for vegetables—13 lbs.—is pro- 
vided in the Swing’r Crisp’r. 

“This newest automatic defrosting 
design works swiftly, allowing the 
foods in the Freez’r Locker to remain 
frozen,” the company said. 

There are three door racks for 
extra storage of miscellaneous items. 
Model 962 is priced at $369.95. 

Top model of the 9-cu. ft. series is 
the model 982. 

The Freez’r Locker holds 53 lbs. of 
frozen food. Below it is the new 
Swing’r Meat Locker which “keeps 
meats at the peak of their moist 
freshness.” 

There are two 13-qt. capacity 
Swing’r Crisp’rs for proper moist 
storage of fresh vegetables. Gibson’s 
newly designed ‘“Defrost-O-Matic’”’ is 
included in the array of top features 
to be found in this $399.95 model. 


ONLY ONE 11-CU. FT. BOX 


The company’s only 1l-cu. ft. re- 
frigerator, model 1102, features a 
Freez’r Locker, a Swing’r Meat 
Locker, and two 13-qt. Swing’r 
Crisp’rs. Additional features are 
three door racks, “Butt’ry,” adjust- 
able shelves, and a ‘“Quick-Chill 
Chest.” The 1102 is priced at $379.95. 

Top deluxe refrigerator, 10-cu. ft. 
model 1072, features Gibson’s ‘“Pres- 
Toe.” The 1072 has a 54-lb. capacity 
Freez’r Locker, a Swing’r Meat 
Locker, and two 13-qt. Swing’r 
Crisp’rs which, like the Swing’r Meat 
Locker, swing out and lift out. The 
1072 is priced at $459.95. 

Gibson offers two 10-cu. ft., two- 
door models. 

Model 1052 has 8 cu. ft. of con- 
ventional refrigeration, but provides 
an additional 73% lbs. of frozen food 
storage in a separate freezer com- 
partment. Separate regulation of 
these two compartments is provided 
by a two-dial control. The refrig- 
erator compartment has a Defrost- 
O-Matic system. 

Adding to the more than 16 sq. ft. 
of shelf space are three door racks 
which hold odd items and easily- 
tipped bottles, and a Butt’ry. There 
are two 13-qt. Swing’r Crisp’rs for 
fresh vegetables. Model 1052 carries 
a price of $499.95. 

Sharing top honors in the two-door 
refrigerator line is the model 1082. 
It combines all the features of the 
lower-priced model 1052 but incorpo- 
rates additional features such as 
Pres-Toe—Gibson’s automatic door 
opener and closer, refrigerated ice 
tray shelves, and two handy glass 
spill-saver trays. The 1082 is priced 
at $549.95. 

There are two _ apartment-size 
models, A-3 and A-4, in the electric 
range line. 

The A-3 has three surface cooking 
units, and the A-4 has four surface 
cooking units. Both have a banquet 
size oven, a broiler, and seven-speed 
cooking on the surface units. 

Model A-3 will be priced at $174.95 
and the A-4 at $184.95. 

Leading off the full-size ranges is 
the model C. The surface units have 
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On the Medel G electric range, the housewife can raise or 
lower the combination deepwell cooker and surface unit by 
turning a dial on the backsplasher. She can also handle oa 
complete meal in the Hot Wall oven, the company claims. 
4 


Perfection - - 


(Concluded from Page 1, Column 3) 


self-ejecting lever action, the third 
a metal tray with individual plastic 
ice cube holders. 

This model also has two crisper 
pans, of 14%-qt. capacity each, a 
“dri-storage’’ compartment, and a 
butter keeper, built into the door. 

Model C-9 has the capacity to 
store 52 lbs. of food in the freezer 
chest. There are two metal ice cube 
trays with plastic dividers, meat 
freezer and frozen food tray, and a 
10-qt. crisper pan. 

Both models provide ample stor- 
age space for varying heights of 
bottles and jars. The cabinets of 
both are of all-steel, welded construc- 
tion, with acid-resistant, porcelain 
enameled liner. The interiors are 
trimmed with Perfection blue, the 
exteriors in ‘“Hy-Baked Dulux” 
enamel over Bonderized steel. 

The new Perfection refrigerators 
are now being introduced to dealers 
nationwide. All 22 Perfection ware- 
houses have stocks, and shipments to 
dealers are already under way. 


Model C-10 


Butter keeper in door, two crispers, and 

70-Ib. freezer chest with separate shelf for 

ice cube trays—all for $379.50— are pro- 

vided in Perfection Stove Co.'s new 10-cu. 
ft. refrigerator. 


seven-speed controls. A ‘‘Kookall” 
unit provides deepwell cooking from 
the top of the range. The large 
Banquet Size oven with its high- 
speed, smokeless broiler will bake a 
complete meal for 10 people at once, 
according to the company. Model C 
is priced at $229.95. 

“Super speed” units and automatic 
cooking head a list of utility fea- 
tures in the model D range. It is 
priced at $284.95. 

At the top of the line is the model 
E range. Automatic cooking and 
seven-speed pushbutton controls are 
incorporated in this $319.95 model. 


‘UPS-A-DAISY’ ON MODEL F 


Model F electric range features the 
Gibson ‘“Ups-A-Daisy,’”’ which is the 
fourth surface unit or can be lowered 
to provide a deepwell cooker. Seven 
pushbuttons provide heat speed con- 
trol for the surface cooking units. 

This model also has a waist-high, 
high-speed broiler, three deep stor- 
age drawers, automatic oven pre- 
heating, and full-width lighting over 
the controls and cooking surface. 
Model F is priced at $339.95. 

Range model G features the Ups- 
A-Daisy unit, which can be raised or 
lowered with a twist of the dial. 
Seven-speed pushbutton controls 
regulate heat in the surface units 
and there is a large “Hot Wall’’ oven 
with a ‘“ConSealed’”’ oven unit. 

A waist-high, high-speed broiler is 
included on this model, which also 
offers automatic control of the oven, 
appliance outlet, right rear surface 
unit, and the Ups-A-Daisy unit. 
Model G is priced at $399.95. 

“Jewel” of the Diamond Jubilee 
line is the two oven deluxe model H. 
This model has the Ups-A-Daisy 
unit, two large Hot Wall ovens with 
ConSealed oven units, seven-speed 
pushbutton control of all surface 
units, and automatic control of both 
ovens, the Ups-A-Daisy unit, and the 
appliance outlet. Price of model H 


is $449.95. 
eu 


LARKIN CEILING HUMI-TEMP 


Price is only one factor in the se- 
lection of any product—especially 


one that has so important a task as 
protecting valuable perishables. 
Performance must come first. Qual- 
ity cannot be overlooked. Dura- 
bility is highly important. Larkin 
has all of these. And Larkin has 
low prices, too. Compare them and 
see for yourself how low they 
really are. 

For the latest Larkin price list, 
see your wholesaler. If you wish, 
write direct to us and we shall be 
glad to send you one. 


. 
Manufacturers of the original Cross-Fin 
Coil — Humi-Temp Units — Evaporative 
and Air Cooled Condensers — Air 


Conditioning Units and Coils — Direct Ex- 
pansion Water Coolers — Steel Vacuum 
Plate Coils — Heat Exchangers. 
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Refrigeration Manufacturer 


Safeguards 
KLIXON 


Motors with 
Protectors 


HAGERSTOWN, MD.: B. C. Davison, Manager of Service 
and W. L. Currie, Chief Sales Engineer of Victor Products. 
Corporation agree KLIXON Protectors give complete motor 
burnout protection to their world famous line of refrigeration 


products. Mr. Davison says: 


“Our returns of compressor 


s equipped with Spencer relays 


and motor protectors have been nil. Klixon protectors have 


proved of immeasurable val 


ue in safeguarding compressor 


motors against over-loading and inadequate voltage.” 


KLIXO 


N Protectors Build Customer 


Goodwill by Preventing Major Repair Costs 


The KLIXON Protectors illustrated are built into the 
motor by the motor manufacturer. In such equipment 


as refrigerators, oil burners, washing ma- 
chines, etc., they keep motors working by 
preventing burnouts. If you would like 
increased customer-preference, reduced 
service calls and minimized repairs and 
replacements, it will pay you well to ask 
for equipment with KLIXON Protectors. 


SPENCER THERMOSTAT 


Division of Metals & Controls Corp. 
2410 FOREST ST., ATTLEBORO, MASS. 
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AIR CONDITIONING & REFRIGERATION NEWS, OCTOBER 22, 1951 


PATENTS 


Week of July 24 (Cont.) 


2,562,056. REFRIGERATOR CABINET 
CONSTRUCTION. Oscar E. Norberg, Cin- 
cinnati, and John W. Norrish, Lockland, 
Ohio, assignors to Avco Mfg. Corp., Cin- 
cinnati, Ohio, a corporation of Delaware. 
Application Nov. 30, 1948, Serial No. 62,- 
632. 3 Claims. (Cl. 312—214.) 


1. In a refrigerator door construction 
of the type having an outer shell and 
an inner liner including a recess in said 
liner, a shelf disposed partially within 
said recess, said shelf including a vertical 
rail and a horizontal base integrated into 
a unitary structure, said base being 
formed with a depending flange contact- 
ing said liner throughout its length, a 
boss at each end of said rail, a stud pro- 
jecting from each of said bosses, open- 
ings in said inner liner for receiving said 
studs, and fastening means within said 
door, said bosses contacting the outer 
surface of the inner liner, and said fasten- 
ing means contacting the inner surface of 
said liner and engaging said studs for 
retaining said shelf on said door in rigid 
assembled relationship. 


2,562,057. REFRIGERATOR CABINET 
HAVING MEANS FOR REGULATING 
AIR FLOW AND MEANS FOR COL- 
LECTING DRIP. Oscar E. Norberg and 
Alfred E. Nave, Cincinnati, Ohio, as- 
signors to Avco Mfg. Corp., Cincinnati, 
Ohio, a corporation of Delaware. Appli- 
cation Oct. 9, 1949, Serial No. 119,432. 9 
Claims. (Cl. 62—103.) 


We: 


4 
He 
“ 


Md 


PRET 


= 


1. In a household refrigerator of the 
type including an outer shell and an inner 
liner spaced from said outer shell form- 
ing the walls of the Cabinet, insulation 
between said shell and liner, an evapora- 
tor within said cabinet forming a first 
freezing compartment, a horizontally dis- 
posed baffle spaced below said evapora- 
tor forming with the vertical walls of 
said inner liner a second freezing com- 
partment between said evaporator and 
baffle adapted to receive ice trays, an 
air passage rearwardly of said baffle, a 
damper positioned in said air passage for 
regulating airflow therethrough, — said 
damper having a portion thereof extend- 
ing over said baffle irrespective of the 
position of said damper in said passage 
for directing drip water from said eva- 
porator onto said baffle, and means for 
moving said damper in said passage for 
regulating airflow therethrough. 


DESIGNS 

144,054. DOOR FOR A REFRIGERA- 
TOR CABINET. Ocar E. Norberg and 
Alfred E. Nave, Cincinnati, Ohio, assignors 
to Avco Mfg. Corp., Cincinnati, Ohio, a 
corporation of Delaware. Application Oct. 
19, 1949, Serial No. 5,568. Term of patent 
14 years. (Cl. D67—3.) 


The ornamental design for a door for 
a refrigerator cabinet, substantially as 
shown and described. 


Week of July 31 


2,562,294. COUPLER. Martin T. Cahenzli, 
Jr., Chicago, Ill., assignor to The Harry 
Alter Co., Chicago, Ill.,a corporation of 
Illinois. Application March 8, 1946, Serial 
No. 652,857. 7 Claims. (Cl. 285—157.) 
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1. In a coupling, a sleeve forming the 


coupling body and_ being internally 
threaded at each end, said sleeve having 
a smooth recess therein between the 
threaded end portions, a resilient gas- 
ket of the form of a right cylinder seated 
in said recess, and a threaded fitting 
engageable in each end of said sleeve in 
a manner to directly compress said gas- 
ket between the inner ends of said fit- 
tings. 


2,562,375. HUMIDITY CONTROL. Alfred 
C. Buensod, New York, N. Y., assignor 
to Buensod-Stacey, Inc., New York. N. 
Y., a corvoration of Deleware. Applica- 
tion Avril 1, 1948, Serial No. 18,380. 5 
Claims. (Cl. 236—44.) 
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1. An apparatus for controlling and 
maintaining the relative humidity of air 
within a given space within prescribed 
limits, comprising a system including 
therein a fluid pressure supply line to a 
moisture source adapted to be operated 
upon by fluid from said supply line to 
atomize moisture into the given space, 
compound control valve means in said 
fluid supply line, a humidity regulator 
for controlling the opening and closing 
of one of the controls of said compound 
control valve means, and means for in- 
termittently openi- aXe 
of the controls o. (pound control — 
means, the controls of sid compound con- 
trol means being so related that the fluid 
supply will only reach the moisture source 
when both controls are simultaneously 
open. 


ax 


2,562,385. CONDITION RESPONSIVE 
INSTRUMENT. Brooks Marcellus, Rock- 
ford, Ill., assignor to Barber-Colman Co., 
Rockford, Ill., a corporation of Mlinois. 
Application Jan. 15, 1949, Serial No. 71,076. 
10 Claims. (Cl. 200—83.) 


1 


for adjusting movement relative thereto 
longitudinally of said part, and a bellows 
expansible and contractible in response 
to opposite condition changes and con- 
nected at opposite ends to said second 
member and said part respectively. 


2,562,392. PLUNGER TYPE SOLENOID 
WITH CASING. William A. Ray, North 
Hollywood, Calif., assignor to General 
Controls Co., Glendale, Calif., a corpora- 
tion of California. Application March 28, 
1949, Serial Mo. 83,877. 3 Claims. (Cl. 
175—21.) 


1. In a solenoid structure: a base: a 
solenoid mounted on said base and com- 
prising a plunger tube, projecting from 
the base and secured in a _ generally- 


central opening therethrough, and an en-,. 


ergizing coil encircling the plunger tube; 
a cup-shaped housing spacedly covering 
said solenoid and free from connection 
therewith, said housing having in its side 
wall an opening through which the leads 
of said coil can be passed for connection 
to an external controlling circuit, said 
housing having a circular flange extend- 
ing outwardly from its mouth; said base 
having a relatively-thin circular margin 
whose diameter is substantially the same 
as that of said flange; and means for 
clamping said housing to said base, with 
the housing rotated to a position suitable 
for connection of said coil leads, com- 
prising a transversely-divided channeled 
ring, and means for closing said ring 
around the margins of said flange and 
said base. 


2,562,437. PRESSURE OPERATED CON- 
TROL SWITCH. John J. Rothwell, Elk- 
hart, and Richard Charles Strasser, Gosh- 
en, Ind., assignors to Penn Electric 
Switch Co., Goshen, Ind., a corporation of 
Iowa. Application Jan. 15, 1949, Serial 


Ds themablegm——27o, 71,196. 3 Claims. (Cl. 200—83.) 


1. In a pressure operated control switch, 
a switch housing having a guide sleeve 
formed on one wall thereof, a pressure 
housing attached to said wall and in- 
cluding a diaphragm, a diaphragm fol- 
lower between said diaphragm and said 
wall and having an actuating pin guide& 
in said guide sleeve, a main control arm 
operatively engaged at one point by said 
pin, pivoted at another point and having 
a connection at a third point for a range 
spring beyond the pivot, a range spring 
connected therewith, a pair of side plates 
for supporting said range spring, a cross 
bar carried by said side plates and con- 
stituting the pivot for said main arm, and 


a switch unit adapted to be engaged by 
said main arm and actuated thereby in 
response to the opposing forces of pres- 
sure against said diaphragm and the 
range spring on said main arm. 


2,562,446. REFRIGERATING APPARA- 


TUS. Lawrence E. Carson, Alhambra, 
Calif. 
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6. In refrigerating apparatus, the com- 
bination of a chamber to be refrigerated 
and a duct system located exteriorly of 
said chamber and having a wall in com- 
mon with said chamber, a partition paral- 
lel to said common wall to divide the 
duct system, a refrigerant coil, means 
for passing air in forced draft circulation 
from the coil to the duct system and 
therethrough along both sides of said 
partition to refrigerate the chamber, means 
to variably control the input of air into 
the duct system, other means to variably 
control the rate of passage through a 
portion of the duct system of the input air 
passed into said system by said control 
means by selectively directing air from 
one side of said partition to the other 
side of the partition to vary the refrigera- 
tive effect of said air on said chamber, 
and means forming capillary passageways 
in said common wall to provide for the 
control of the humidity of the air in the 
chamber by allowing for the passage of 
water vapor from said chamber into said 
duct system. 


2,562,609. REFRIGERATING APPARA- 
TUS. Alvah V. Frohnapel, Detroit, Mich., 
— to Nash-Kelvinator Corp., De- 
roit. 


3. A hollow closure member for a cabi- 
net access opening comprising, a pair of 
transparent plastic sheets having offset 
outer marginal flanges therearound, said 
plastic sheets being arranged with their 
offset flanges in relatively overlying spaced 
relationship, an intermediate transparent 
plastic sheet having an outer marginal 
portion thereof interposed between said 
offset flanges insulating said pair of plas- 
tic sheets from each other, said inter- 
mediate transparent plastic sheet also 
forming with said pair of plastic sheets, a 
pair of separate air insulating spaces, 
means sealing the joint between said 
marginal portions of said pair and of said 
intermediate sheets of plastic material, a 
sealing member on said flanges extending 
around substantially three quarters of 
the periphery thereof, a hinge member 
extending along the other quarter of the 
periphery of said flanges, and fasteners 
extending through the outer marginal 
portions of said sheets clamping said 
sheets, sealing chamber, and hinge mem- 
ber together. 


2,562,638. REFRIGERATED TANK. 
Lawrence A. Philipp, Detroit, Mich., as- 
signor to Nash-Kelvinator Corp., Detroit. 

Refrigerating apparatus comprising. a 
supporting wall structure of U-shaped 
cross section forming bottom and opposite 
sides of a tank, a sheet material liner 


1. A condition responsive instrument © 


having, in combination, a support, a snap 
acting switch having an actuating ele- 
ment movable along a_ predetermined 
path relative to the switch casing to 
open and close the switch contacts, means 
mounting said casing on said support 
for bodily adjustment along said path, 
spring means urging said casing in one 
direction, a stop mounted on said support 
and selectively adjustable to vary the 
extent of movement of said casing by 
said spring, an elongated lever connected 
at one point to said actuating element 
and fulcrumed on said support to swing 
longitudinally of said path, a part piv- 
otally connected to said lever at a point 
spaced from the lever fulcrum and 
mounted on said support for endwise 
movement back and forth in a direction 
transversely of the lever, means mounted 
on said support and selectively adjustable 
relative thereto to change the ratio of 
said lever without changing the position 
of said switch actuating element, a mem- 
ber mounted on said support for move- 
ment longitudinally of said part, a second 
member mounted on said first member 


Subscribe Now 


Receive the greatest trade paper in the Industry—AIrR 
Conpitioninc & REFRIGERATION News. Published every week. 
Brings you latest news and vital information on household 
refrigeration, commercial refrigeration, air conditioning, 
home freezers; manufacturing, distributing, retailing, servic- 
ing, and contracting. Only $5 per year, 52 issues. 


Fill in coupon and mail today 


AIR CONDITIONING & REFRIGERATION NEWS 
450 West Fort Street, Detroit 26, Michigan 


Gentlemen: Send the NEWS for one year. 
[] $5 enclosed [] Bill me [J Bill the company 
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PUT 
IDLE 
STEEL 
10 
WORK 


... to make NEW steel 


Steel mills use one ton of iron and steel scrap in 
making every two tons of open-hearth steel. 

But normal sources of iron and steel scrap can’t 
keep up with demand. That’s why the steel industry 
asks you to collect your scrap—in the form of obso- 
lete, worn-out machinery and parts—and send it back 


to the mill. 


Only with 5 se help can current military and civilian 
production demands be met. 


Start your scrap salvage program today—call in your 


local scrap dealer now. 


NON-FERROUS SCRAP IS NEEDED, TOO! 


fitting complementary to the inner sur- 
faces of said wall structure and united 
thereto, a serpentine refrigerant coil ex- 
tending along and united to the outer 


bad 
+ ae 
40 


surfaces of said wall structure, separate 
and oppositely disposed end wall members 
united to the sides and bottom of said 
wall structure, and separate and opposite- 
ly disposed liner members respectively 
united to the inner surfaces of said end 
wall members and also united to said 
first sheet material liner. 

2,562,748. HEAT PUMP. Marvin M. 
Smith, Muncie, Ind., and Emory N. Kem- 
ler, Tarrytown, N. Y., assignors to Mun- 
cie Gear Works, Inc., Muncie, Ind., a cor- 
poration of Indiana. Application Feb. 17, 
1950, Serial No. 144,608. 


An air conditioning system, comprising 
a pair of air ducts; an internal combus- 
tion engine, having a water jacket and an 
exhaust pipe; a refrigerant cycle appa- 
ratus having a compressor and a pair of 
heat exchange units connected in con- 
denser and evaporator relation to said 
compressor and located respectively in 
heat exchange relation to different said 
air ducts; a pair of heat exchange units 
communicating separately with said water 
jacket and located respectively in heat 
exchange relation to different said ai) 
ducts; a pair of heat exchange units com- 
municating separately with said exhausi 
pipe and located respectively in heat ex- 
change relation to different said air ducts; 
and valves controlling said heat exchange 
units selectively. 


(To Be Continued) 
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IMPORTANT 


REPRINTS FROM 
Air Conditioning & 


Refrigeration News 


At your request, AIR CONDITIONING 
& REFRIGERATION NEWS is featuring re- 
prints of articles which have appeared in 
the NEWS. Each is a virtual treasure 
chest of information and new ideas. 
You'll agree they're easy to understand 
and a pleasure to read . . . worth many 
times over their small price. 


The World Market for American Air 
Conditioning & Refrigeration Equip- 
ment, by Eugene Hesz, University of 
Detroit instructor, formerly’ with 
Chrysler Export Corporation, provides 
trustworthy information on the most 
profitable export markets, foreign cur- 
rency exchange difficulties, and trade 
restrictions for over 100 regions; the 
only analysis of export sales of this 
industry available. Price $2.00. Key 1. 

e 

Speaking About ‘Trade-Ins’ relates 
actual experiences which prove that 
you can deal profitably with trade-ins. 
You'll like this authoritative advice on 
how to acquire trade-ins, how to deter- 
mine value, to recondition, and, the 
all-important factor, how to resell at a 
profit. Price $.50. Key 2 

e 


Servicing Hermetics In the Field, by 
Arne Perttola, includes articles pub- 
lished in the NEWS from April 16 
through August 6 of this year. It 
contains factual information on how 
and when to repair a hermetic unit in 
the field—for your own information 
and for distribution to your service- 
men. Price: $1.00. Key 3. 

e 


1951 Home & Farm Freezer Specifica- 
tions provides accurate specification 
data to keep you informed on new 
freezer models. First published in 19438, 
these specifications have become re- 
quired reading by manufacturers, dis- 
tributors, and salesmen. Price: $.5). 
Key 4. 

* 

Refrigeration Problems and Their 
Solution, by Paul B. Reed, is a seri ’s 
of five volumes written in the simple:t 
possible terms. Each is cross-index:d 
for instant use—an invaluable sour eé 
of information. J-1, J-2, J-3, J-4, J-). 
Price: $1.50 each. 


Air Conditioning & Refrigeration Nev's 
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PROCUREMENT INFORMATION 


ly on a free pick-up basis. 
“rogpeetive, bidders may obtain xt yt -- a, % © seanest 


‘his will save time in filling your req 


“made. 


DEPARTMENT OF DEFENSE 


It is not necessary to refer solely to the issuing office for 
iditional data on a bid invitation issued by any of the follow- 
g U. S, Army Ordnance Offices: e Tank —— 
enter; Detroit Arsenal; Frankford Arsenal; “Picatinn a 

aritan Arsenal; Rock Island Arsenal ; Armory. 
atertown Arsenal; and Watervliet petal; 6 OE lets informa- 
yn on any purchase listed % any of those offices alone can be 
»tained from the Ordnance District Office nearest you. Its ad- 
‘ess is on file in your nearest rtment of Commerce Field 
fice. Do not ask an Ordnance District Office for information 
. @ purchase unless it is listed by one of the above-named 
fices. Ordnance District Offices do not have information on 


‘\y other purchases. 

{Invitations for Bids numbers will be followed by the letter 
‘3.". Requests for proposals or quotations will be indicated in 
‘is column by the letter ‘‘Q”’ or, if numbered, the number 


w ll be followed by the letter ‘‘Q.’’ 
D>scription Quantity Santis 
0. 


eect eee 


om: 


"pane 


Commandant Of The Marine Corps, Washington, D. C. 
A-tn: Supply Dept. 


Fans, cirenetc aa floor type 400 ea 259 B 1 Nov 51 
Meee C 12 . BE. John or 
equa 
Cabinets, ice cream storage, 190 ea 252 B 2 Nov 51 
electric, U. S. Army spec. No. 
32-56 and Amendment with 
exceptions 
Chicago Quartermaster Depot, QM Purchasing Division, Chicago, 
Iliinois 
Cabinet, ice cream storage 167 ea 52-393 B 5 Nov 51 
Commanding General, Marine Corps Aviation Supply, Cherry 
Point, North Carolina 
Air conditioning, 2 Spec 31096 30 Oct 51 
bldgs 
Commanding Officer, U. S. Naval Air Station, Corpus Christi, 
Texas 
Refrigerators, elec. 8 cu. ft. 120 ea 216-25-52 25 Oct 51 


Commandant Of The Marine Corps, Washington, D. C. Attn: 
Supply Dept. Procurement Section 
Refrigerator, electric, self- 50 ea 6 Nov 51 
contained, type II, size 60- 
Federal spec AA- R-211B 


Aviation Supply Office, 700 Robbins Ave., Philadelphia, Pa. 


244 B 


Government Contracts 


Cooler, drinking water, type 1 950 ea L54166 B 31 Oct 51 
spec MIL R 15456A 
Corps Of Engineers, U. S. Army, Jacksonville District, 575 


Riverside Ave., Jacksonville, Florida 


Construction of booster temper- job (EN 
ature conditioning bldg., AFMTC, 
Cocoa, Florida 


GENERAL SERVICES ADMINISTRATION 
Description Quantity Sagpeense - 2 Bid 
0. 


Regional Information Officer, Region 3, General Services 
Administration, Washington 25, D. C. 


G-08- 28 Nov 51 


123-52-64 B) 


Fans, elec. 16” desk and wall, 4000 ea 3H-3842-R 10-27-51 
3 ed, oscillating, fed. spec. 
-101A and amend 3. : 
Senn elec. 30”, adjustable 500 ea 3H-3842-R 10-27-51 


high pedestal, 2 speed, non- 
oscillating GSA spec. 
Regional Information Officer, Region 2, General Services Adm., 
250 Hudson St., New York is, ew York 
Repair of 50 H.P. motor of job 10-31-51 
air cone Eas system 
Bklyn, N.Y.P.O., ashington 
& Johnston Sts. 


CONTRACTS AWARDED AS OF OCT. 11, 1951 


Description—Contractor and Address 
Corps Of Engineers, U. S. Army, Office Of The District Engineer, 
St. Louis District 
Valve, thermostat control, 2 inch.—300 ea., $37,500.—Lawler Auto- 
matic Controls, Inc., 453 North MacQuesten Parkway, Mount 
Vernon, N. Y. 
Goape Of Engineers, pam ecighta District, 121 North Broad St., 
Philadelphia, Pennsylvania 
Doors, refrigerated warehouse.—260 ea., $105,097.—Jamison Cold 
Storage Door Co., Maple Ave., Hagerstown, Md. 
Headquarters, AMC, Wright-Patterson Air Force Base, Dayton, 
Ohio, MCPAXC1 
Refrigeration turbines, cl-03F.—$100,000.—AiResearch Mfg. Co., 
Garrett Corp., Los Angeles, Calif. 
Chicago Quartermaster Depot, QM Purchasing Division, 1819 W. 
Pershing Road, Chicago 9, Illinois 
Refrigeretee mech. cooled.—(exceeds $250,000).—The Warren Co., 
905 Memorial Drive, S.E., Atlanta 1, Ga 
Se cnder mech. cooled.—(exceeds $250, 000).—Ed Friedrich, 
Inc., 1117 E. Commerce St. San Antonio 3, Texas. 
Aviation Supply Office, 700 Robbins Ave., Philadelphia 11, Pa. 


Thermostat Assy.—var., $57,986.—AiResearch Mfg. Co., 9851-9951 
Sepulveda Blvd., Los Angeles 45, Calif. 


Valves: cylinder ‘coated threads.—30,700 ea., $62,558.—Kerotest 
Mfg. Co., 2525 Liberty Ave., Pittsburgh 22 a. ‘A 
Valve: cylinder coated threads.—30,7 ea., $65,738.—Superior “ 


Valve & Fittings Co., 1509 W. Liberty Ave., Pittsburgh 26, Pa. 
Valves: check-gate- Glove- Angle.—226 ea., $26, 951. —Pacific Valves, 
Inc., 122 E. 42nd St., New York, N. Y. 
Cooler assy: oil.—var., $144, 878.—Clifford Mfg. Co., Div. of 
Standard Thomson Corp., 152 Grove St., Waltham 54, Mass. 
Valve, flush type.—3,890, '$40,549 “et E. O’Hair & Co., 945 
Bryant St., San Francisco 3, Cal 
Valves, flush t yee. —~ 800 ea., $35, 334. —Palmer Supply Co., 222 
Westlake ave , Seattle, ‘Wash. 


70 Attend 2-Day Outing 
Of New England Wholesalers 


HARTFORD, Conn.—Some 70 per- 
sons attended the annual two-day 
outing held recently in Norwich, 
Conn., by the New England Refriger- 
ation Wholesalers, it was reported by 
Joseph Simons who termed the affair 
a “grand success.” 

A golf trophy, donated by Bush 
Mfg. Co., was won by Bud Riggin of 
Mueller Brass Co. 


McGraw Co.; 


A.V. Cavhorn Co. Names 
W.B. Drake Sales Engineer 


DETROIT—Walter B. Drake has 
been appointed sales engineer for 
the A. V. Cauhorn Co., air condition- 
ing contractor here. Drake was form- 
erly sales engineer for William F. 
director of sales for 
Anker-Holth Mfg. Co. of Port Huron; 
and vice president and sales manager 
of E. E. Wood Machinery Co. 

He also operated his own sales firm. 


L&H Undergoes Partial 
Conversion for Defense 


MILWAUKEE—Johnston P. Scott, 
vice president of A. J. Lindemann & 
Hoverson Co. here, announced that 
the company is converting part of its 
facilities to the production of defense 
needs. 


A prime contract for 20 mm. pro- 


jectiles is in the tooling stage with 
, production forecast for the near fu- 


ture. Another contract for tracer 


ON SELLING... 


ONE FOOT IN THE DOOR 

by George F. Taubeneck 

The first humorous book on merchandising. You will 
laugh—learn—profit while you relax with this popular 
book for businessmen. 400 entertaining, laugh-provoking 


Immensely enjoyable, as thousands of 
f i haan eee $300 
THE MARSHAL’S BATON 
by George F. Taubeneck 


pages. 
readers will testify. 


Taubeneck—an 


Foot in the Door. 


* * * 


by George F. Taubeneck 


br sk, interesting style . . . with a wealth of 


me agement ideas you -can use TODAY! 


HOW TO SELL YOUR SALESMEN 


Here is another important book by George F. 
“advanced course” 
ment as a follow-up to his immensely popular One 
The distilled wisdom of 29 of 


in sales manage- 


America’s top sales-minded executives. 
thusiastically by industrial executives everywhere—a 
valuable addition to every businessman’s $ 500 
library. 600 big pages............. vw 


— JUST OFF THE PRESS — 
And Now—Brand New—“The Appliance Dealer’s Handbook” 
BOTH FEET ON THE GROUND 


The greatest book on appliance merchandising ever written. 
“case histories” 
H(W—a Chicago Dealer secures prospects for pennies each — 25% of 
th: salesmen of a large appliance house sell 75% of the electric ranges — 
a 5-year-young firm sells 400 refrigerators a year without an outside 
sa) sman—to build a profitable service business simply managed . . . 
m .y, many more solid, tested, and proven ideas to help you sell more 
go: ds more profitably. Over 600 pages crammed with sales and $ 595 


hole plugs is now in quantity produc- 
tion. 


A new and completely equipped 
plant for tank track pins is also 
in operation. 


“Instead of the conventional heat 
treating methods employing furnaces 
or salt baths, a significant feature of 
this new department is the installa- 
tion of elaborate induction heating 
equipment for hardening and temper- 
ing, making L&H the only contractor 
in the country using this method for 
the hardening and tempering of track 
pins,” the company said. 


Portable shower bath units to pro- 
vide the luxury of warm showers 
with heat treated water at or near 
front line locations are being pro- 
duced as well as a miscellany of 
dental cabinet parts, control boxes, 
and similar sheet metal items, Scott 
declared. 


IRG stands for ) 


Fast, dependable, 
world-wide service. 


Refrigeration and 
Air Conditioning parts 
and supplies. 


Write for current Catalog 


AIRO SUPPLY CO. 


Received en- 


Written in 
showing you 


2732 N. Ashland Ave., Chicago 14, Ill. 


and 


THE ADVERTISING MEDIUM 


To reach all the equipment buyers in the 
refrigeration and air-conditioning industry 
throughout Canada, 


Po = = = =m CLIP THIS NOW! MAIL TODAY! = = = = = 
| CC JURE HOUSE DIVISION, Business News Publishing Co. 10-22-51 § 

| 45¢ West Fort Street, Detroit 26, Michigan i Paes 

} Set! © One Foot in the Door, $3.00 [ The Marshal’s Baton, $5.00 1 

" QO Beth Feet on the Ground, $5.95. () Check enclosed () Bill me. , 

1 Nase PPPT TTC TOPTITITe TT TT TTL LTT etre ee 4 JOURNAL 
lad. MEME 4. >: aparnuebussalenuciels GP wines indekuvihediwn co tncsenueey I A “National Business” Publication 


137 Wellington St. W., Toronto, Ont. 
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Fisher Heads Materials, 
Purchasing for G-E 
Major Appliance Div. 


BRIDGEPORT, Conn.—Clayton P. 
Fisher, Jr. has been appointed man- 
ager of materials and purchasing for 
General Electric Co.’s major appli- 
ance division, it was announced by 
Clarence H. Linder, general man- 
ager of the division. 


He succeeds Lee D. Nutter, who 
has been transferred to New York 
City as manager of major appli- 
ance sales in the New York district. 


Fisher was formerly with the com- 
pany’s apparatus advertising and 
sales promotion department in 
Schenectady as manager of the ap- 
paratus exhibit train division. In that 
capacity he was responsible for the 
“More Power to America Special” 
which recently completed a tour of 
the nation’s industrial centers. 

A graduate of Albion (Mich.) 
college, Fisher became associated 
with the appliance industry in public 
relations work in 1933. Five years 
later he came with General Electric 
at Schenectady as a member of the 
publicity section. He was appointed 
manager of the Apparatus News 
Bureau in 1944. 


Nutter joined the company at 
Bridgeport in 1937 as a member of 
the business training course and en- 
tered the sales training course three 
years later. He subsequently was in 
the purchasing section of the home 
laundry equipment division and then 


in charge of purchasing at the York, 
Pa. works. From there he moved to 
Philadelphia as a district sales rep- 
presentative for household — 
tors and food freezers. 


In 1948 he returned to Bridgeport 
as assistant manager of purchasing 
for the former appliance and mer- 
chandise department, and he became 
manager a year later. 


Burnett Manages Omaha 
General Controls Branch 


GLENDALE,: Calif.—Eldon Bur- 
nett, who joined General Controls Co. 
three years ago, has been appointed 
«» Manager of _ the 

company’s newly- 
opened branch at 
Omaha, Neb.,_ it 
was announced by 
J. FEF. Ray, vice 
_ president in 
"charge of sales. 

Burnett, who 
was affiliated with 
_. Charles D. ‘Jones 
 & Co. of Kansas 
City before join- 

Eldon Burnett ing the General 
Controls’ staff as a sales engineer, 
attended both Emporia State college 
and the University of California. 
During World War II he served as 
a first lieutenant of coast artillery. 


Burnett’s new position will entail 
complete charge of all Omaha branch 
office territory activities. This in- 
cludes sales, engineering, and serv- 
ice on the General Controls line. 


CLASSIFIED ADVERTISING 


RATES for “Positions Wanted” $5.00 
per insertion. 


Limit 50 words. 10¢ per 
word over 50. 


RATES for all other classifications $7.50 
per insertion. Limit 50 words. 15¢ per 
word over 50. 

ADVERTISEMENTS set in usual classi- 
fied style. Box addresses count as five 
words, other addresses by actual word 
count. Please send payment with order, 


POSITIONS AVAILABLE 


SALESMAN TO cover Florida, Georgia, 
North and South Carolina with complete 
line of commercial refrigeration, freezers, 
reach-ins, walk-ins, bottle coolers, ice 
cube makers and direct draw beer dis- 
pensers. Give full particulars and lines 
carried now. Write E-905 First National 
Bank Building, St. Paul 1, Minnesota. 


MANUFACTURER'S REPRESENTATIVES 
wanted. Complete line of refrigerated 
store fixtures, including latest design self- 
service models for super markets. Con- 
tact dealers, distributors and food chains. 
Our sales program for 1951 provides for 
the establishment of representatives in 
severhl desirable territories in United 
States. Have attractive proposal. Write us 
or visit our display at All-Industry Show 
in Chicago. Booth 101. FEDERAL RE- 
FRIGERATOR MFG. CO., P. O. Box 465, 
Waukesha, Wisconsin. 


AIR CONDITIONING and refrigeration 
mechanic—must have experience in serv- 
icing and installing large industrial sys- 
tems. A. H. LUMM COMPANY, 2512 Al- 
bion Street, Toledo, Ohio, Phone Main 
2264 


LABORATORY MANAGER. Mechanical 
engineering graduate with four years or 
more experience in product test and de- 
velopment of refrigeration or air condi- 
tioning products. Excellent opportunity 
with well established, growing West coast 
manufacturer. Write complete information 
to REFRIGERATION ENGINEERING, 
INC., 7250 E. Slauson Ave., Los Angeles 
22, California, Attention Chief Engineer. 


MANUFACTURERS REPRESENTATIVE 
to represent exclusive evaporative con- 
denser up to 2 ton capacity. Many fea- 
tures make this a much desired product. 
Closed territory with sales to refrigera- 
tion equipment wholesalers only. Write 
stating territory covered or see us at the 
All-Industry Exposition in Chicago, 
November 4th to 8th. SNOWHILL MFG. 
CO., 3636 Grandel Sq., St. Louis 8, Mo. 


COMMERCIAL REFRIGERATOR §ssales- 
man to handle Warren refrigerator dealer 
and chain accounts in IIL, Mich., Ind., 
Wisc. Must have experience our industry. 
THE WARREN CO. INC., P. O. Box 1436, 
Atlanta 1, Ga. 


DISTRIBUTOR OF General Electric air 
conditioning package units and contract 
installations of 300 tons or more wants 
combination sales engineer, service man- 
ager with know-how to engineer and sell 
air conditioning, operate service depart- 
ment for profit. Submit resume, photo- 
graph, salary requirements. All replies 
confidential. BOX 3836, Air Conditioning 
& Refrigeration News. 


SALES ENGINEERS with refrigeration 
and air conditioning experience wanted 
by leading manufacturer of Lowside 
Equipment. Several excellent midwestern 
territories available. Send resume and 
background to BOX 3837, Air Condition- 
ing & Refrigeration News. Interviews will 
be arranged in Chicago during All-Indus- 
try Show Week of Nov. 5. 


OLD, ESTABLISHED, nationally known 
manufacturer of complete line of quality 
refrigerated display cases (self-service 
and service), walk-ins, reach-ins, etc., has 
one each distributor in Iowa, Missouri, 
Kansas, Arkansas and Oklahoma needing 


experienced producer who can sell food 
markets, restaurants, etc. Draw if de- 
sired. Opportunity unlimited. Give com- 
plete background and earnings record. 
All replies confidential. Address BOX 
3841, Air Conditioning & Refrigeration 
News. 


MANUFACTURER'S REPRESENTATIVE 
to call on dealers to handle upright freez- 
ers. Choice territories open. BOX 3842, 
Air Conditioning & Refrigeration News. 


PLANT MANAGER for our plant in Vir- 
ginia, manufacturing refrigeration equip- 
ment, consisting of heavy sheet metal 
work, pipe bending and welding, and 
woodwork. Our interest is confined to 
those having strong experience in the 
actual management of similar operations 
in plants of 50 to 100 employees where 
managerial responsibility included manu- 
facturing, procurement, estimating and en- 
gineering. Resume should include salaries 
earned in recent years. BOX 3843, Air 
Conditioning & Refrigeration News. 


REFRIGERATION ENGINEER or de- 
signer wanted by Central Michigan com- 
pany to assume full charge of an exten- 
sive product expansion program. Plans 
call for new developments in air condi- 
tioning, dairy equipment and commercial 
cooling. Salary open. Unlimited oppor- 
tunity. BOX 3844, Air Conditioning & 
Refrigeration News. 


EQUIPMENT FOR SALE 


%-HP open and sealed type prominent 
brands condensing units complete; brand 
new; limited quantity; act now; $52 each 
FOB New York; write for specifications, 
other sizes also available; MANN RE- 
FRIGERATION SUPPLY CO., 15 Astor . 
Place, New York 3, N. Y. 


FOR SALE—Standard makes-new her- 
metic units-static & fan-cooled cond. %- 
%, %, %, %. Open units %, %. Relays 
and overload protectors. Driers, T.X.V. 
valves, pressure controls, belts, fittings. 
Water-cooling coils for carbonated water. 
Send for your lists and prices on our 
many other parts and supplies at great 
savings. Sold on money back guarantee. 
WALTER W. STARR, 2833 Lincoln, Chi- 
cago, Ill. 


BRAND NEW-—refrigeration five pound 
service cylinders, $4.00 each. Hermetic 
kits, $10.00 each. Little Annie, $10.00. 
Miscellaneous. Phone—Lincoln 3-3320, De- 
troit, Michigan. 


BUSINESS OPPORTUNITIES 


PROFITABLE COMMERCIAL refrigera- 
tion sales and service business, selling due 
to injury. Albuquerque, N. M. Health-de- 
fense-tourist center, 100,000 population. 
Prominent franchises, transferable. Ready- 
made business with excellent following. 
$6000.00 price, covered by purposely low 
inventory. 1950 net $12,000.00. Good per- 
sonnel. Great possibilities. BOX 728. Al- 
buquerque, N. M. 


A MANUFACTURER of nationally dis- 
tributed beverage coolers is seeking 
volume sales. Coolers are high quality, 
mass produced and our only product. We 
have an interesting proposition for car- 
load purchasers. Our specialty is a com- 
pletely self-contained plug-in type cooler 
in four sizes. BOX 3833, Air Condition- 
ing & Refrigeration News. 


MISCELLANEOUS 


NORGE SEALED units remanufactured 
or exchanged—all models 1939 through 
1946, $49.50. Ship inoperative units to us 
freight collect. Replacement will go for- 
ward immediately freight collect. Al) re- 
placement units are charged with Freon-~ . 
12 and covered by a one year warranty. 
NORD HERMETIC CO., 1701 San Leandro 
Blvd., San Leandro, California. 
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AIR CONDITIONING & REFRIGERATION NEWS, OCTOBER 22, 1951 


N.Y. Considers Licensing Bills -- 


(Concluded from Page 1, Column 4) 
posed revisions of the Safety Code, 
however). 

The publicity generated by some 
fatalities from carbon monoxide 
poisoning blamed on gas-operated re- 
frigerators have raised some public 
clamor for a licensing or inspection 
law of some type, but none of the 
measures pending would seem to 
solve that particular problem. 

The measures now pending before 
the council are Bill No. 524, calling 
for the licensing of master refrig- 
eration contractors engaged in in- 
stalling, repairing, servicing, and 
maintaining refrigeration systems; 
Bill No. 487 which would require the 
licensing of persons or corporations 
which engage in the business of serv- 
icing or repairing refrigerator equip- 
ment in multiple and private dwell- 
ings; and Bill No. 4, which would 
require refrigeration or air condition- 
ing systems in excess of 10 tons of 
capacity to be under the personal 
supervision of a licensed operator. 

It is also expected in industry 
circles that the City Department of 
Housing and Buildings will introduce 
a proposed ordinance which would 
make owners of multiple dwellings 
responsible for proper operation of 
every refrigerator provided by such 
owners, with inspections made every 
six months by a firm licensed in ac- 
cordance with the provision § set 
forth in Bill No. 487. 


Analysis of Proposed Laws 


Following is a brief analysis of the 
various proposed measures, and the 
“lineup” of the proponents and op- 
position to the different proposals. 

Bill No. 524, proposing licensing 
of master refrigeration contractors, 
has the backing of the Refrigeration 
and Air Conditioning Guild of New 
York City, whose members are also 
members of the Refrigeration and 
Air Conditioning Contractors Asso- 
ciation, a national organization. This 
bill would license all refrigeration 
and air conditioning contracting 
firms or individual3 (if working for 
themselves). 

Applicants would be required to 
have five years of practical experi- 
ence, or three years of practical ex- 
perience and a degree in mechanical 
or refrigeration engineering. A five- 
man license board would be appointed 
to investigate the character and fit- 
ness of applicants and written ex- 
aminations would be conducted. To 
hold a license, a firm would have to 
have a place of business and main- 
tain a $1,000 inventory. 

A city permit would be required 
for installation or alteration of every 
unit except domestic boxes of less 
than \%4 hp., and a city inspection 
would be required after the work 
was completed. An annual license fee 
of $50 would be charged and any 
person not holding a license could 
operate as a subcontractor or em- 
ploye of a licensed contractor. 

The purpose of the proposed licens- 
ing code is given that it is necessary 
to regulate the business of installing 
and servicing refrigeration systems 
“since there is danger to life and 
property inherent in the use of any 
refrigerating system.” The _ guild 
group in its arguments also sets 
forth that the licensing ordinance 
would eliminate “fly-by-night” opera- 
tors who would defraud the public. 

Opposition to the master contrac- 
tors licensing idea is spearheaded by 


the Commerce and Industry Associa- 
tion of New York, Inc., which claims 
to have lined up in the opposition the 
Air Conditioning & Refrigerating 
Machinery Association, the Building 
Trades Employers’ Association, En- 
terprise Association of Steam Fitters 
—Local No. 638; Heating, Piping and 
Air Conditioning Contractors N.Y.C. 
Association, Association of Contract- 
ing Plumbers, Service Managers As- 
sociation, Inc., and the Empire State 
Association of RSES. 


Points In Opposition 


These points are made in opposi- 
tion to the master licensing code: 

(1) The safety record of commer- 
cial refrigeration and air condition- 
ing systems has been outstanding, 
with no fatal accidents recorded over 
a long period of time. 

(2) The’ inspection provisions 
would duplicate functions already 
carried out by the Fire Department 
under the safety code. 

(3) Better Business Bureau _ re- 
ports that there have been few 
“gouging” complaints against con- 
tractors and servicing firms. 

(4) Licensing and the added in- 
spections would be costly to con- 
tractors, and could only result in 
greater costs to customers with no 
added safety realized. 

Bill No. 487 is sponsored by the 
City Department of Housing and 
Buildings. It would require the licens- 
ing of persons or corporations which 
engage in the business of servicing 
refrigerator equipment in multiple 
and private dwellings. Written ex- 
aminations would be required to 
qualify for a license and a $5 fee 
would be required. 

This proposed bill stems from the 
difficulties encountered with the old 
type gas household refrigerators, the 
city department apparently feeling 
that the licensing of servicemen 
would result in only qualified per- 
sonnel working on such units, which 
would help to solve the problem. 

The guild joins with the other 
groups in opposing this proposed 
measure. Licensing of servicemen is 
no answer to the problem of main- 
taining gas refrigerators properly, it 
is pointed out, and everyone agrees 
that there is certainly no need for 
licensing electric refrigerator service- 
men, which this bill would do. The 
RSES group is not officially com- 
mitted on this measure, but indica- 
tions are that some individuals favor 
it, and others oppose it. 

Bill No. 4 is sponsored by the re- 
frigeration operators’ union. It 
would require refrigeration or air 
conditioning systems in excess of 10 
tons of refrigeration capacity to be 
under the personal supervision of a 
licensed operator. In computing the 
10-ton limit, the capacity of all the 
refrigeration machines on the prem- 
ises would be totaled. 

All groups other than the opera- 
tors’ union are lined up _ solidly 
against this ‘featherbedding’” mea- 
sure. If passed, the bill could con- 
ceivably make the owner of a small 
restaurant hire a refrigeration sys- 
tem operator. The resultant increase 
in labor costs would severely dis- 
courage the installation of new re- 
frigeration and air conditioning units. 

Furthermore, if the bill were 
adopted, the number of operators re- 
quired would be so great that many 
units would have to be shut down 
for lack of operators. 


YOU CAN'T BEA 
THE VICTOR 


“DISPLAY CASE 
| LINE 


® Every type of display case. 


@ For Meats, Vegetables, Fish, 
Delicatessen and Dairy 
Products. 


@ Self-Service and conventional 
cases. 


®@ Variety of sizes and endless 
models for any store layout. 


@ Economical and Efficient. 
@ Displays that Sell. 


arN 


For information write: 


"52 Metals Quotas Cut-- 


(Concluded from Page 1, Column 5) 
minum in some products for the com- 
ing months, we nevertheless want to 
favor its use in such parts where 
the use of steel would necessitate 
heavy costs for tools and also ex- 
cessive labor costs, and also where 
aluminum will be a permanent, more 
economical substitute for the very 
scarce copper alloys.” 

He added: ‘‘The need for conserva- 
tion places a big responsibility di- 
rectly on the shoulders of every 
manufacturer in the industry to so 
utilize the limited amounts of the 
scarcer metals in such a manner as 
to produce the greatest possible num- 
ber of products with the least possi- 
ble deterioration in quality of prod- 
uct.” 

He pointed out that the electric 
range industry can produce 70% of 
the ranges made in the base period 
with only 43% of the nickel used 


then, while the refrigerator industry. 


can produce an equal percentage on 
35% of nickel used that period. 


Betz Names Bostwick - - 


(Concluded from Page 1, Column 2) 
tive solicitation of contract work for 
the defense program. New products 
which have been under development 
for some time will be announced as 
soon as additional critical materials 
are available. The present activities 
of the company have included manu- 
facturing refrigeration low side 
equipment for the jobbing trade as 
well as many manufacturing ac- 
counts. 


FIVE-TON Typhoon Prop-R-Temp Heat Pump (inset in lower right corner) heats in the 
winter and cools in the summer the home of Dr. L. C. Gonzalez, Tampa, Fla. 


Typhoon Heat Pump -- 


(Concluded from Page 1, Column 4) 


most important market at present. 
However, there has been considera- 
able demand for these heat pumps 
among various stores, restaurants, 
and other business establishments, es- 
pecially where both air conditioning 
and heating are needed in a new 
building, or where air conditioning is 
being added, and heating equipment 
is insufficient or needs replacement. 
The initial cost of installing heat 
pump equipment is, of course, higher 
than the cost of a heating or air con- 
ditioning system alone—but a heat 
pump is definitely less expensive 
when compared to the cost of install- 
ing heating and air conditioning. 


Bottled Gas Shoriege 


Seen for This Winter 


NEW YORK CITY—A shortage of 
storage space in the north and east 
and lack of sufficient transportation 
are expected to cause a bottled gas 
shortage to residential and industria! 
consumers this winter. 

The report said that storage facili- 
ties in these areas have failed to 
keep pace with the demand which 
rose 20% this year on top of a 23% 
gain last year. 

The need is for underground stor- 
age space because above ground stor- 
age is much too expensive. 
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SHOULDERS 


GET 
OLD 


»+-more economically with 


Bush Finned Tub- 
ing is available in 
a wide range of 
sizes and fin spac- 
ings to meet every 
cooling need. 


== 


<4 


by BUSH 


Walk-in boxes have come a long way 
from the cast iron brine pipes that 


were difficult to install, hard to clean and 


almost impossible to defrost. 


Modern, efficient Bush Finned Tubing 
in economical unit coolers or natural convection 

coils will give you a cold shoulder 
(or anything else you care to name) quick, 


better and more economically than any other 


refrigerating equipment you can buy. 
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